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Tomato Pulp Cans 





Every canner of Tomatoes and Catsup 
Manufacturer is interested in proper 
shipping packages for Pulp. Barrels 
are expensive and unsanitary. Many 
large users of Pulp have adopted our 
Five Gallon Square Can with Sanitary Enamel. 
This can is made with either solder 
top or screw top, cased or plain, and 
is perfectly sanitary. 

Samples and prices on application. 


American Can Company 


New York Baltimore Chicago San Francisco 
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SECRETARY-J. L. FLANNERY, JR., CHICAGO, ILL. 








W. H. NICHOLLS € CO. 


Canned Goods 
Brokers 


33-36 River St. CHICAGO 





J. K. ARMSBY CO. 
Wholesale 
Brokerage anu Commission 
ay ne Pacific Coast 
Boston Products 


New York 
Les Angeles 42 River St., CHICAGO 





‘SAM BAER & CO. 


Brokerage and Commission 


Canned Goods and Dried Fruits 
Write Us. 


34 WABASH AVE., CHICAGO 





E. C. SHRINER 6G CO. 


Manufacturers’ Agents and Brokers in 


Canned Goods and nid 


BALTIMORE. MD, 





EDWARD P. SILLS 
Packers’ Agent and Broker in 
Ganned Goods... 
42 RIVER ST., CHICAGO 


Correspondence Solicited. 
Liberal Advances on Consignments. 


LOUIS M. PARK COMPANY 
Established 1896 


Canned Goods 
pd Brokers 


Note.—We cover all jobbing poinis — 
aq denny No betier equipped brokerage 4 
in the wes 


OFFICES 
Minneapolis 








EMERSON 2@ HALL 


ue, CANNED GOODS 
EAPC DRIED FRUITS 


MINNEAPOLIS 


CANNERS ano PACKERS AGENTS 
CORRESPONDENCE SOLICITED 


Personally Cover all Jobbers in Nebraska and Minnesota. 





T. J. OBYRNE & CO. 
Brokerage Commission 


Canned Goods and Dried Fruits 








WILLIAM DUGDALE 
CANNED GOODS COMMISSION 
AND CANNERS’ SUPPLIES 

301 Majestic Building 
INDIANAPOLIS, IND, 





E.L. STANTON &CO. 


Merchandise Brokers and 
Manufacturers’ Agents 


Canned Goods, Dried 
Fruit and Specialties 
206-7 S. Seventh St., ST. LOUIS, MO. 








42 RIVER ST., CHICAGO 





G. M. AHRONS GO., LTD. 
NEW ORLEANS 
CANNED GOODS BROKERS 


Selling Agents Southern Packers 
SHRIMP AND OYSTERS 


Correspondence Solicited. 





DALLAS MERCANTILE CO. 
BROKERS AND MANUFACTURERS AGENTS 


OFFICES 
Dallas Mercantile Co., Dallas, Texas. 
Inter-State Brokerage Co., Oklahoma City, O. T. 
Inter-State Brokerage Co., So. McAlester, I. T. 


We travel men. DALLAS, TEX. 





WM. M. McKOWN 


Canned Goods 
and DRIED FRUITS 
LOUISVILLE, KY. 





J. L. FLANNERY, JR. 


BROKER . 
42 River st. - CHICAGO 





WALTER A. FROST & COQ. 


Brokerage and Commission 
Canned Goods and Dried Fruits 


Correspondence Solicited 
5 WABASH AVE- 4 CESGAGO 








GETTYS & GILBERT, 
BROKERS AND 
COMMISSION MERCHANTS 


CANNED Goops, DRIED FRuITs, 
SALMON, CALIFORNIA PRODUCTS 


806 Spruce St., ST. LOUIS, MG. 





PINK SALMON 


The Best Quality and Most Popular 
Brands 


GRIFFITH-DURNEY C0. 


LEADING SALMON HANDLERS 
SAN FRANCISCO, - CAin 











C. A. Vandever Vandever & Schroeder 


MINNEAPOLIS, MINN. ST. PAUL, MINN, 
ESTABLISHED 1898 


Canned Goods «n4 Cans 


BROKERS 





SEAVEY & FLARSHEIM 
MERCHANDISE BROKERS 
CANNED GOODS 
KANSAS CITY, MO. ST. LOUIS, MO. 

ST. JOSEPH, MO. OMAHA, NEB. 
ST. PAUL, MINN. WICHITA, KANS. 

Cov er All Jobbing Centers Adjacent to Abeve 
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Canned Goods Brokers and Commission Houses 
— THE J. M. PAVER COMPANY 


EXCLUSIVE CANNED GOODS BROKERS 
INDIANAPOLIS, IND., Majestic Bidg. CHICAGO, ILL. 53 River St. ST. LOUIS, MO., 605 Granite Bldg. 


BAKER & MORGAN |) 1 MARTIN & C0,|H. F. Donley Co. 


Merchandise Brokers 














CANNED GOODS 
BROKERS 


Merchandise 
Brokers 
ABERDEEN, - MARYLAND Canned. Goods 

Page Canned Goods! pied Fruits 


Our Specialties 83 South Front St... OMAHA 
CORN & TO MATO ES MEMP: HIS, TENN.’ Cover Jobbing Points: Nebraska, Western lowa 


CAN MAKING MACHINERY 


The Latest Automatic Side Seam Leckina “achine, with Soldering Attachment 











Machine shown above r Lat oe ed jack on - Body Forming Machiae, with Side Seam aeltet we Device. This Machine runs free of all jam 
be ae mashes, wit y of 50,000 pe: fected elie « day. Write for Pri and i Fie ounts. 


SLAYSMAN & CO, dite sna Stiesroom: 20 west Tails Avene. BALTIMORE, MD. 


H. H. LYCHE, 616 Teutonic Building, Chicago, Agent for Middle West 
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COTTINGHAM Money Saver 


—-- - SELLS — ———————— 


CANNING MACHINERY ?F ALL KINDS 








INCLUDING THE CELEBF -TED 








Queen Anne Cooker 














oa 4a | ’ Cuaranteed 


Will take care Qa You can’t af- 
of any aum- . ford to run 
ber 2f Kettles. without it. 


NEVER FAILS! ALWAYS RELIABLE! 


SIMPLE — Light Running — Easy to Clean— None Better The Empir e Clock 


SEND FOR DESCRIPTION, TERMS, ETC | Automatic Process Alarm 
aS ea 





Place a plug (same number on it as on 


ADDRESS kettle to be timed) opposite the number 


of minutes process is to continue, 


H. COTTINGHAM, and when time is up alarm rings. 


Sprague Canning Machinery Co. 


¥ BALTIMORE, MD. Daniel G. Trench & Co., Gen'l Agents, Chicago, Ills. 

































































p LAST WASTE 
ANY SIZE OR 
CRA wuiriote 
WRITE TOUS 


THE VULCAN DETINNING CO. 


157 Cedar St., NEW YORK, ann STREATOR. ILL. 


_— 














Charles S. Trench & Co. 


BROKERS IN 


PIG TIN anp 
TIN PLATE 


81 FULTON STREET 





NEW YORK 
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| RAYMOND LEAD COMPANY 


LAKE AND CLINTON STREETS 


CHICAGO 





MANUFACTURERS OF 


SOLDERS 


OF ALL KINDS FOR 
Canners’ Use | 





Pig and Bar Lead and Tin 


Unequaled Facilities for Manufacturing 
a Uniformly Superior Quality of Goods 





Write for Prices, Stating Composition and Quantity Wanted 























































CHARLES STECHER COMPANY (hot Inc.) 


Designers and Manufacturers of Special prmaeneie 
i: Machinery and Machine Tools : 


19-21 SOUTH JEFFERSON STREET, CHICAGO, ILLINOIS 


Prices and 
further in- 
formation 
about this 
or other 
Can 
Making 
Machinery 
will be 
furnished 
on 
request. 
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BLISS GANG SLITTING MACHINE No. 125 











The machine illustrated is our No. 125 Gang-slitting machine 


"BLISS” 
CAN MAKING MACHINERY 


SANITARY CANS AND PACKERS’ CANS 


WE FURNISH COMPLETE EQUIPMENTS 
LARGE OR SMALL 






which is used for trimming and slitting sheets of tin-plate 


20x28 inches and smaller into strips. 


The cutter grinder shown 


on the floor, can be quickly and easily attached to the back of 
the machine, by means of which the cutters may be kept in 
perfect order, without removing them from the shaft or alter- 


ing their adjustment. 


Correspondence Solicited. 


Estimates Furnished. 


E. W. BLISS Co. 


33 ADAMS ST., BROOKLYN, N.Y. 
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Kemp Makes Goon| 
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C. M. KEMP MANUFACTURING CO. 


405 to 413 E.Oliver Street, Baltimore, Md. 






his claims to produce gas from 
distillate at % to ™% the cost of 
‘ gas from 86 degree gasoline, and 
' at less than % the cost of city 
gas. Distillate can be procured 
= everywhere as easily as gasoline. 
We will tell you how or where 
to get it. 
If you use city gas, or any 
Gas Machine but the 20th 
= Century, we can save you money 
*_ and furnish a greatly superior 
service. 
The 20th Century Gas Machine 
“ offers a well paying investment. 
If you are conducting your busi- 
ness for proffts, you can’t afford 
Y to miss this 
opportunity. 
You take no 
risks. If 
machine don’t 
please you, 
ire it back. 


Many sold this sea 
son 


Let us make propo- 
sition to equip your 
factory. 












































Bueklin’s CYCLONE Pulp Machine 


MANUFACTURED BY 


The Sinclair-Scott Company, Baltimore, Md, 


UNDER THE BUCKLIN PATENTS 


Prssitts 





This is the Best Machine in use for making Tomato Pulp for Ketchup ard fer 
Preparing Pumpkin for Canning. 

It is rapid, continuous in action, and self-cleaning. 

CAPACITY—75 tons Tomatoes per day; 50 to 60 tons Pumpkins per 

day, FLOOR SPACE- 4x6 feet. WEIGHT—700 ibs. 


anno VNESTERN AGENTS 


Sprague Canning Machinery Company, 


~CHICAG Oo 
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Chisholm-Scott Company 
Pea Hulling Machinery 


MAIN OFFICE, 


CADIZ, OHIO. 
THOS. A. SCOTT, GENERAL MANAGER 


Operating Patents of 
C. P. and J. A. Chisholm 
R. P. Scott 
J. A. Chisholm and R. P. Scott 


FACTORY: SUSPENSION BRIDGE, NEW YORK 


Branch Office 
with Sinclair-Scc tt Company 
Baltimore, Md, 


Cadiz, Ohio, Sept. 27, ’07. 
Some recent offering in the trade induces us to re- 
mind any prospective user of Viners infringing our 
patents, which cover all known means of vining green 
peas, that any bond offered should be perpetual and 
good for at least three times all possible royalty. It is 
not generally understood that the person using an in- 
fringing machine is liable to three times the regular 
royalty charged by the users of a patented article. The 
expiration of our patents in future, will ncf relieve you 
from liability while the patents are in force. None of 
the bonds we have ever seen entirely protect the cus 
tomer. Have your bonds inspected by a compete 
attorney. 
Yours respectfully, 


CHISHOLM-SCOTT CO. 











Pully Guaranteed. 





a 


tre A 1tO ~ 
‘Lipper 


{ Attaches to the Chicago & Hawkius 
Cappers. Hundreds in successful opera- 
tion en all classes of goods. Perfectly 
automatic and reliable. Same capacity 
as capper. Basily adjusted in every re- 
spect. Less solder, less leaks. Adapted 
for 2, 23¢ and 3 Ib. cans. 




















— 


THE UNIVERSAL TIPPER 


TAKES ANY SIZE CAN UP TO 3 LBS. 











Chicago Solder Co. | 


44-56 N. Union St., CHICAGO, LL. . 
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ELEVATING, CONVEYING AND POWER TRANSMIS. 





SION MACHINERY FOR CANNING PLANTS 








is Conveyors 

\ONVEY piral Conveyors 

CONVEYORS 1 Pan Conveyors 
Cable Conveyors 


Belt andBucket Elevators with either link belt- 
ELEVATORS 1 ing or flat belt 


Package Elevators 
Elevator Buckets of all kinds 


POWER Shafting, Pulleys and Bearings. 
TRANS- Machine Moulded Gears—largest list of patterns 
MISSION in existence. 

MACHINERY Machinery for Rope Drive using wire or 


Manilla rope. 


Our equipment for supplying machinery in our line comprises 
the most extensive pattern list and the widest range of manufac- 
turing facilities of any concern in the line. 


Caldwell’s Helicoid 
Conveyor, a perfect 
spiral with continuous 
flight, no laps or rivets. 
Furnished black steel 


or galvanized. 











Standard Link-Belt Conveyor. 


H. W. CALDWELL é» SON CO., Western Ave., 17th-18th Sts., Chicago 


Eastern Sales and Engineeriog Office—Fulton Building, 50 Church Street, New York 
New England Sales Office—Oliver Building, 141 Milk Street, Boston, Mass. 


Catalog No. 28 will be sent, 
express charges prepaid, to 
anyone interested in our line 
of machinery. 



































Being able to secure exactly the correct 
speed at any time on your cappers, fillers, 
blanchers—in fact on any machine—means 
everything in the production of the best 
quality of goods and the greatest quan- 
tity. : 


“THE REEVES” 


VARIABLE SPEED TRANSMISSION 


gives you any speed at any time. By 
simply turning a hand crank you ‘‘speed 
up’’ or ‘‘slow down’’ as may be desired. 
No shifting of belts nor stopping the ma- 
chine. 

Hundreds of them are in use in the larg- 
est canning factories of the country. 

Write for catalog and prices. 


REEVES PULLEY CO., COLUMBUS, IND. 


. a ‘ Cutter, Corn Cookers, 
Canning Silkers and all 
_ Factory, Machines for , 
I sell it. Canning Purposes 




























Special Eastern Agent for 
The “Sprague” 
Line of Canning Machinery 
‘‘Hawkins’’ Continuous 
Capper, ‘‘Jersey Queen” 
Filler, Model .‘‘M’’ Corn 





608 Page Catalogue 
for the Asking 


Cale. Shooks, 
Solder, Cratés, 
Climax Flux, 


“Lockwood” 
Gas Machines, 


Tools, Etc., Etc. 


Don’t Worry, 
ask me, I'll get 
it for you 


Correspondence Solicited 
My Motto: The Buyer Must be Satisfied. 
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Power Transmitting 
Elevating ..1 Conveying 


MACHINERY 


FOR USE IN CANNING FACTORIES 
ROPE TRANS MISSION—SHAFTING 
CHAIN BELTING—PULLEYS 


E 
FRICTION CLUTOHES— GEARING 
BELT AND SPIRAL CONVEYORS 


WEBSTER M’F’G CO. 
1075-1111 West 15th St., CHICAGO 


EASTERN BRANCHES: 
88-00 Reade Street, New York. Pennsylvania Bidg., Philadelphia 
































“The Maryland Motor Car” 



































The Sinclair-Scott Co. 
Baltimore, Md. 







Write for Price and Illustrated 
Booklet 















bath—it carnot be done. 








THE PLUMMER PEA FILLER 


Fills ALL grades equally well—works without 
plunger, stirrer or other forcible means for pre- 
venting clogging. Never damages even the 
most tender Peas. Large capacity yet slow in 
motion — Simple, Sanitary, Durable. 
Guaranteed superior to all other machines used 
for same purpose. 





THE PLUMMER, PEA BLANCHER 


is ‘the ontytripie bath Blancher and er bodies the 
ONLY SCIENTIFICALLY CORRECT METHOD , 
2 BLANCHING PEAS———— 


THE PLUMMER BLANCHER IS A TRIPLE MACHINE 


It consists of three separate and distinct tanks and three 
separate and distinct conveyors—arranged tandem, with provision 
for transferring the peas from one tank to another and varying 
treatment of the peasin each tank—This is important—Read des- 
cription carefully and don’t let yc urself be fooled into supposing , 
that equally good results can be accomplished by the use of a single 


If any pea packer is apparently satisfied with the results ac- 
complished by use of a single tank machine, the case is simply that 
he does not know what can be accomplished and what the Plummer 
willdo. The users of the Plumm2r Blancher will tell you the re- 
sults of their experience with the Triple Tank Blancher, as com- 
pared with single bath treatment. 


Remember the blanching is the most important operation in the 
entire process of packing peas—It can’t be done any old way and 
get right results. 


SPRAGUE CANNING MACHINERY CO. | 


~ DANIEL G. TRENCH 6G CO., General Agents 
CHICAGO, ILL. 
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Automatic Solder-Hommed 


The illustration shows our Automatic Solder- 


Hemmed Cap Machine, with attachments to hem 
caps of all sizes. 


This machine is adjustable for all diameters 


from %” to 3”, and is capable of producing from 
2,500 to 3,500 hemmed caps per hour. These ma- 
chines are in successful operation in some of the 
largest can factories in this country. 


BaLtimMorm, Mp., April 10, 1908. 


Torris Wold & Co., Chicago. 
Gen 


tlemen; Leplying to your recent favor, it gives 
emmed Cap 


Skisee? a'sving Ge eotee titer 
nery us en satisfaction and 
done so ever since its installation. ams 
The Hemmers are steady, smooth, and constant, is 
operation, and turn out first-class work. We have 
no difficulty or trouble in getting a daily output equal 
to the ew Fs > 
The Ribbon Ider outfit “fills the bill” 
well, so that we are able to _— a smooth 


remarkably uniform gauge r 


bon, which is very 


pleasing and satisfactory. 

We are well pleased that we bought these ma- 
chines, and expect to install more of them another 
season. Yours very truly, 


Tus JoHN BorLy Company, 
Charles J. Brooks, President. 


We manufacture a full line of Automatic Can 
Making Machinery for all sizes and all descrip- 
tions of Cans, also Presses, Dies, etc. Everything 
for Can Makers. 


Manufactured and for sale by 


TORRIS WOLD & Co. 


58-70 North Jefferson Street CHICAGO 
East nd Southern 
astern a ; lout Selling 


ts, Hughes & Oe., 
S wenere: Dedlon, rg ¥ 























Ne. 116 DATING MACHINE 


fer Sanitary Can Cevers and Studhele Caps 














oS 
Soe 


MAX AMS 








Dating for Canners 


That is just what we want to convince you of, our new No. 
446 Dating Machine, for marking round, square or irregular 
shape covers. “‘It’s a little wonder.” That’s what they all 
say. You ought toown one. It will you. 

Any desired combination of dates, serial numbers, years 
and other private marks obtained so that a packer may identify 
his own uct at any future time. 

It’s the best machine on the market and full satisfaction 

teed. Investigate it, for the Canning season is now here. 


~ We'll send you a cover if you want it, a request will 
bring it, with full particulars. 


Tin Can Covers Identified. 


Our new dating machine for 
marking, identifying, registering 
private or secret marks that in- 
sure against future contingencies. 
Easily t AteA easily dj atjad 
















No holes, no caps; the 
entire n. 


goods 
packed only in this pack- 
age. 

We manufacture all kinds of machinery. 
European Agency, G. Guelpa di L., Corso del 
Valentino 1%, Torino, Italy. 

South American Agency, La Cromo Hojalatert 
Argentina, Buenos Airs, Argentine. 





MACHINE CO., me. vzaNON, N.Y. 
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The Sprague Sanitary Conveyor and 
Washing Machine ; 


FOR PEAS 


This is the most satisfactory, practical and successful thing ever put inside a pea cannery. 

It is the only Sanitary System for conveying peas in canning factories. 

Used wherever an elevator or carrier may be employed to take peas from viners to graders, from 
blanchers to fillers or for receiving peas and carrying them without damage to any point desired. 

Illustration shows the Feeding and Washing Machine, Driving Gear and Conveyor Buckets. 


The Washing device is very effective; there is no other place where water can be applied to the peas 
to accomplish as good results. 


Feeding and Washing Mechanism is so arranged that peas dropped into a chute or hopper are dis- 
charged into buckets as the latter pass below this feeding mechartism, without any dropping or waste. 


The buckets are emptied by being tilted through contact of star projections on their end castings 
coming in contact with obstruction placed wherever desired. 


The Conveyor can be made to carry any distance in the factory between individual machines of a 
line. It will permit distribution in divided quantities in any manner desired. Its simple, durable and 
sanitary features recommend it highly. 


Sprague Canning Machinery Company, 
DANIEL G. TRENCH & CO., General Agents, 
5 Wabash Avenue, Chicago 
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American Solder 
Hemmed Caps 


ay aa j ; + 


Were the first in the field. 
They have been imitated by 
others, but have never been 
equaled. The solder is al- 
ways there—in the right 
quantity and in the right 
place. Made for all open- 
ings. Order early so as 
to make sure of having 
them on hand when needed. 











‘American Can Company 


NEW YORK BALTIMORE CHICAGO SAN FRANCISCO 
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with which is incorporated TRENCH’S CANNERS’ INDEX 




















BLIGHED EVERY THURSDAY BY 


THE CANNER PUBLISHING COMPANY, 
5 Wabash Avenue, CHICAGO 








—_— 
JAMES J. MULLIQAN, EDITOR “ 


[es = 
SUBSCRIPTION RATES 
United States and Canada, On€ year... ......ccecsccceceeecees cance $3.00 


i Oe WONG vs cncsc chun ecdick cenecdahciecdsbtns aseasbewesaace 5.00 


© Remittances may be made by Post Office Order, Registered Letter 
Check, Draft, Express Money Order, or Order on the House in Chicago 
with which the subscriber is doing business. 











ADVERTISING 
Advertising rates made known on application. Copy for and changes 
in advertisements must be in this office on Monday preceding the date 
of issue. 





CORRESPONDENGE 


Correspondence upon all subjects of interest to the trade ia solicited 


In correspondence, writers will observe the following regulations; 
communications must always be accompanied with the writer’s name, 
asno attention is paid to anonymous letters. A designating mark will 
beused where publicity is not desirable. We do not hold ourselves re 
sponsible for views of correspondents, but all interested are cordially 
favited to use our columns freely. 

iihatesenmmenelll 





ENTERED AS SECOND-CLASS MATTER, MARCH 21, 1895, AT THE POST OF 
FICE AT CHICAGO, ILLINOIS, UNDER ACT OF MARCH 3rd, 1879. 








Isn't it about time to quit selling canned goods at 
cost, or less? 
* *K oK 


We look for more and more canners to take up the 
cry: Give us better tinplate. 


* ok ok 

Prejudice against canned goods can only be ever- 
come by packs of good quality. 
x * x 


_ Why don’t those who complain of the high cost of 
living use more canned goods? 
* * * 

If it would be a good thing to advertise Wisconsin 


peas, wouldn’t increased consumption result from ad- 
vertising canned goods in general ? 


Off-standard tomatoes will be packed as long as it is 
more profitable to put up poor quality than full stand- 
ards. Nothing would discourage the canning of 
sloppy tomatoes as much as the jobbers’ willingness to 
pay a proper differential between full standards and 
near, or not-so-near, standards. 


* * * 


THE CANNER considers the reported action of the 
Pacific Coast dried fruit interests, in making repre- 
sentations to Washington, demanding that Dr. Wiley 
cease all reference to sulphured fruits in his public 
utterances, as entirely reasonable, for whether sulphur 
in fruit is injurious or not, its use should not be pub- 
licly condemned pending investigation and final deci- 
sion of the question. Public utterances of a condem- 
natory character hurt the good name and consumption 
of these products, regardless of whether or not sul- 
phur is really harmful. 


* * * 


Popular as canned goods are at present, the per 
capita consumption is nothing to what it will be before 
many years have passed. Canned fruits and vege- 
tables, all kinds of canned goods, possess so much 
merit that they’re bound to overcome all the ground- 
less prejudice against them and win out on a grander 
scale than anything achieved so far. They represent 
the minimum of cost for wholesome, nutritious foods, 
the maximum of convenience and cleanliness, and, 
possessing such important points in their favor, are 
sure to come into their own, which is universal favor 
of the strongest sort. 

*x* * * 


Owing to a good many canners and others having 
received word from the management of the Seelbach, 
the hotel headquarters for the national convention at 
Louisville, Ky., February 1st to 6th, that all available 
rooms have been reserved, the impression has gained 
ground that a great many rooms are held in reserve 
by the National Canners’ Association, whereas the in- 
ability of late applicants to secure accommodations at 
the Seelbach is due solely to the larger number of 
general reservations made for the Louisville meeting 
than for any previous canners’ convention. The Na- 
tional Association, we are informed, is in no way 
responsible for the present booked-up condition of the 
Seelbach. As stated, this situation exists because 
there has been a larger advance demand for rooms 
than ever before. There are other good hotels in 
Louisville beside the Seelbach, and all who wish to at- 
tend the convention—and every canner should—need 
have no fear of not being able to secure suitable hotel 
accommodations without difficulty. 
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DIRECTORS: 
T. G. CRANWELL, Pres’t. 
A. W. NORTON, Vice-Pres'’t. 
F. P. ASSMANN, Sec’y & Treas. 
J. C. TALIAFERRO. 
B. H. LARKIN. 


C. A. SUYDAM, Sales Agent 


TO THE CANNING TRADE: 








We want to thank you most heartily for the liberal 
patronage extended to us during the Canning Season 
of 1908. Our volume of business was much larger 
than ever before and this talKs pretty loud in praise 
of the CONTINENTAL CAN, when youconsider how 
short the crops have been all over the country. Not 
only did our sales increase but we produced the best 
Can ever turned out anywhere by anybody. This is 
a pretty strong statement, but if you used the CONTI- 
NENTAL CAN, you Know how true itis. If you did 
not use the CONTINENTAL CAN, just asK your 
neighbor who did. We will always maintain this stand- 
ard. Again thanking you for your many favors, we 
are, with best wishes, 


Yours very truly, 
CONTINENTAL CAN COMPANY. 


THOS. G. CRANWELL, 
President. 








Continental Can Company 


Factories: 
CHICAGO 
SYRACUSE 
BALTIMORE 





































































LARGE number of state legislatures will con- 
vene this winter. This would be of no par- 
ticular importance to food packers except- 
ing for the fact that various new wrinkles in 

food legislation, including, no doubt, a fair-sized 
batch of dating and net-weights bills, will be in all 
probability advocated by industrious solons more zeal- 
ous than learned. 

The meeting of State and National food officials at 
Mackinac in September last indicated these gentle- 
men’s intention to earnestly urge revisionary legisla- 


Merit Will Win. 


word to say on the subject of increasing the 

consumption of canned goods has emphasized 

the opinion that merit will develop greater 
popularity for cannery products as quickly as any- 
thing else, and merit is merely another word for qual- 
ity. If the output averaged higher in quality the per 
capita consumption would be larger; if it were only a 
little larger the present packing capacity of the coun- 
try would be inadequate to supply it. 

‘How many packers realize what an increase in con- 
sumption of only one can of tomatoes per person per 
year would amount to? One can to each of the 
85,000,000 people in the United States would equal 
more than 3,500,000 cases of twenty-four cans each. 
The per capita consumption at present is only about 
three cans. Think of it! Tomatoes considered a 


| T is noteworthy that every person who has had a 


More About Canned Goods Dating. 


retail grocers with minds befogged on the canned- 
goods dating question, yet the fact remains that, 
notwithstanding the subject is exceedingly simple 
and has been explained times without number, there 
are retail handlers of canned goods who favor the 
enactment of legislation which would compel canners 
to stamp their products to show the date of packing. 

Elsewhere in this issue of THE CANNER are ex- 
cerpts from interviews with western retail grocers 
which show that, while the reasons for objecting to 
such legislation are perfectly clear in the minds of the 
majority, a certain minority see in the idea nothing se- 
riously objectionable. Of this minority none advances 
a new or sufficient reason in support of dating. One, 
‘no less than the president of the Minneapolis Retail 
Grocers’ Association, asks: 

“If consumers should have the right to know the 
exact ingredients contained in the food products which 
they buy, why should they not know the age of the 
goods ?” 

They shouldn’t because age doesn’t affect the whole- 
someness of foods packed in hermetically sealed cans 
and doesn’t lower the quality or food value, nor make 
the product less desirable for any reason whatsoever, 
while consumers would be certain to demand the new- 
est packings and refuse to accept any other. This 
surely is a sufficient reason for everybody interested 
in the sale of canned goods being opposed to dating. 
It is difficult to believe that the president of the Min- 
neapolis Association would favor dating all kinds of 
food products in package forrn as well as canned 
goods, though from the way the question quoted is 


|: IS almost unbelievable that there should still be 
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New and Old. : 


‘sometimes has goods in stock he wants to get rid of. 








tion this winter, and, as some of them have ideas of 
their own in regard to canned goods, it wouldn’t be 
surprising to see something of an outcropping of bills 
to compel packers to stamp their cans to show the 
dates on which they were packed. 

All of us know that last year’s canned goods are 
just as good as this year’s products. We also know 
what the consequences of dating laws would be. It 
will perhaps be as well, therefore, to keep in touch 
with what goes on this winter in the various States 
whose legislatures happen to be in session. 


universally popular article of food, and the consump- 
tion but three cans a year per inhabitant, only one can 
in four months. And all that’s needed to expand the 
demand by over 3,500,000 cases annually is to per- 
suade the people to eat one can every three months, 
instead of every four, as at present, which looks pos- 
sible, to say the least. 

Better avetage quality of the tomatoes packed will 
bring about the desired increase in demand. People 
will eat food that’s good to eat, and tempts the taste. 
A large part of the canned fruit and vegetable output 
consists now of good quality, but there’s a certain per- 
centage of poor stuff packed, and it’s the seconds and 
off-standards that hurt the business. The consumer 
who buys hard peas or corn, or sloppy tomatoes 
doesn’t soon forget about it. 


put, one would suppose him to advocate dating manu- 
factured foods of every description, since there is no 
reason why dating laws should be limited in their ap- 
plication of fruits, vegetables, etc., in tin cans. 

Canned goods are in reality about the only class of 
food products which do not deteriorate with age, and 
consequently do not require dating for the consumer’s 
protection.. When thoroughly sterilized and packed 
in hermetically sealed tin cans fruits and vegetables 
are far better protected than any of the scores of 
other manufactured products for which there has never 
yet been heard a demand for dating in order to “pro- 
tect the consumer.” 

The president of the Minneapolis Association has 
curiously incorrect ideas concerning how the retailer’s 
business would be affected. For instance, his asser- 
tion that the grocer would be benefited equally with 
the consumer, “because when ordering new goods 
from the jobber he would be sure to get new goods 
and not goods from carry-over stocks which the job- 
ber is anxious to get rid of.” Evidently it hasn’t 
occurred to him that retailer as well as wholesaler 


There is no retail grocer but who would occasionally 
find himself with more or less “old” goods in stock. 
Every retailer knows that the only way, under the 
operation of a dating law, in which they could be got 
rid of would be by sacrificing them, selling them at 
a heavy loss. 

Right here is where the legislation advocated by 
Prof. Ladd would injure the retail dealer, through 
causing him to suffer periodical losses resulting from 
having to move goods at a sacrifice. 
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In one or two lines the market is somewhat stronger, but 
as a whole the canned goods situation has changed little, if 
any, during the week reviewed. The conditions which gov 
ern are unaltered and buyers are manifesting little current 
interest beyond satisfying the ordinary requirements of daily 
business, such as furnishing retailers with the comparatively 
small supplies they want and replenishing broken stocks. 
Present demand is limited to these two features of trading. 
Inquiry is within narrow limits and sales are dependent to 
such an extent upon the needs of the moment that the market 
promises to remain quiet until after the holidays, at least. 
The retailer is getting his innings now. The packer and 
wholesale distributer will come later. 

Tomatoes.—For some reason, no doubt the slack demand, 
the tone of the tomato market is easier, and we hear of 
business on No. 3s transacted in Chicago during the week 
ending today down as low as 77%e and 79¢ delivered, and 
Maryland packers, according to THE CANNER’S advices, offer 
3s at 671%4c and 70ec f. o. b. Maryland 10s are offered at 
$1.90 f. o. b. country, Baltimore rate of freight. The last 
quotation heard on ‘Indiana No. 10 tomatoes was $2.40 f. o. b. 
tactory. The low prices mentioned would not have been 
seen this winter had the movement in tomatoes been more 
active, some of the packers preferring to let go rather than 
earry stock in storage through or into the winter. 

Corn.—Chicago and western buyers are neglecting corn, 
having bought very little of this article during the week 
under review, which has been exceptionally quiet. It may be 
stated that values are unchanged, packers, as a whole, main- 
taining former asking prices, of which 62%e f. o. b. factory 
for western packing seems to ke the minimum, a figure 
lower than many are willing to accept, for practically every 
corn packer in the country is confident that values are going 
to advance once there is any considerable quickening of 
demand. 

Peas.— Very cheap peas are 
they are difficult, if not impossible, to obtain new at such 
prices as distributors want to pay. Practically no demand 
for high grades, although now and then a buyer will take 
in a few. While some of the packers in Wisconsin, as well 
as other sections in the West, have named prices on 1909 
peas and taken some orders, the Chicago jobbers, it appears, 
have not yet placed any future business. 

Apples—The tight situation on apples makes itself visible 
in the strengthening market, which is today higher than a 
week ago. New York state packing would sell here at $2.50 
delivered, Chicago, but there is a scareity of offerings, as the 
packers know that New York state has only a very limited 
supply of apples left. The opinion is expressed that all the 
packers of apples in New York state combined do not own 
20,000 eases of gallon apples, while Michigan is practically 
out of it at the present time, on account of that state’s 
very small pack this year. We hear of New York packers 
who are asking $2.50 f. o. b. factory. 

Fruits—It is difficult to get gallon pie peaches in extras. 
They are in fair supply, excepting in extras and double 


wanted by the jobbers, but 


extras. No great amount of business in California fruits, 
however, has been transacted in the Chicago market this 
week. 








The California Fruit. Canners’ Association’s uotationg 
1908 pack are as follows: ° ee 














= Pata) 

VARIETY. aS 3 = 3 No. Be 06 Extra a Eo. 4 "eM ag iam 
Apples ........$2:00 $1.85 $1.70 $1.40 $1.30 $1.20 #110 “Fup 
Apricots abet 2.10 1.60 1.25 1.15 1.00 .99 85 

ed 6... 285 250 2.00 1.66 ..... 1... coc. 

6 @aeed «<< BOB BOO BOO 108 oe. oe. nce 
Blackberries .. 240 2.15 1.75 1.50 130 1.20115 ii) 
Cherries (BR. A.) 2.85 2.60 2.25 200 1.75 150 .... |. 

04 CIR. Secs~ nas 2ss5 BOD. 298 100... 

“ (Black) 2.50 2.25 2.00 1.90 1.75 150... """ 
Grapes (W. M.) 2.15 1.75 1.50 1.25 1.15 1.05 1.00 9% 
Peaches (Y. F.) 2.40 2.20 1.70 1.45 1.30 1.20 1.10 +4 

wi (L. C.) 2.60 2.35 1.85 1.60 1.50 1.30 1.20 ioe 

‘* (G.0.8led) 2.60 2.35 1.85 1.60 150 .... 50 

ae (W. H.) 2.60 2.35 1.85 1.60 1.50 1.30 1.20 {13 

‘* (W.HLSled) 2.60 2.35 1.85 160 150 .... ... 0 4... 
Pears (Bartlett) 2.65 2.40 1.85 1.60 1.45 1.30 1.15 {, 238 
Plums (G.Gage) 2.15 1.75 1.50 1.25 1.15 1.05 1.00 90 
Plums (Bgg).. 2.15 1.75 1.50 1.25 1.15 1.05 1.00 90 
Plums (G.Drip) 2.15 1.75 1.50 1.25 1.15 1.05 1.00 0 
Plums (Damsn) 2.15 1.75 1.50 1.25 1.15 1.05 1.00 .90 
Raspberries ... .... «+. oo 250 236 225 .... ica 
Strawberries .. .... .... «.. 225 2.15 1.90 .. PA. 

No.8 No.8 No.8 No.8 No.8 No. 8 

VARIETY. ag No 35 —. Stnd. Water : Pie 

Grade Grade 
po Ber Pr eres $6.00 $5.00 $4.00 $3.50 $2.75 $240 
we peeled ..... 7.00 6.00 6.00 .. eee Peri 
ing NOE: baie S Gan to Kel | tad ade 'e > wee oad 
MRI, | n6-50 0400b0-0:0: pias shee) | eae: tana ades oon 
Blackberries ......... 6.50 5.50 450 4.00 3.60 3.25 
Cherries (R. A.)...... 8.00 7.00 6.00 5.50 4.00 3.50 

7 RNS ee | ee 3.50 

se (Black) eS 3 a 3.50 
Grapes (W. Mus.) . 5.50 4.50 3.75 3.50 3.00 2.50 
Peaches (Y. F.) ...... 7.00 5.25 450 4.00 3.25) 73m 

ee (L. ©.) .... 7.50 6.00 5.00 4.50 3.50; 3% 

xc (L. C. 81.).. 7.50 6.00 5.00 4.50 ... 3.25 

-? (W. H.) .... 7.50 6.00 5.00 4.50 3.50 3.00 

we Pane ee sc nbd i eeas Rae ioe 4 oad 
Pears (Bartlett)...... 7.50 6.00 5.00 4.25 3.25 
Plums (G. Gage) - 5.50 4.50 3.75 3.50 3.00 2.50 

ee aN 5.50 4.50 3.75 3.50 3.00 2.50 

** (Gold Drop) 5.50 4.50 3.75 3.50 3.00 2.50 

ti (Damson) .... 5.50 4.50 3.75 3.50 3.00 2.50 

No. 1 tall cans, sliced 1. c. peaches, extras, $1.10; extra 
standards, $1.00. If shipped 6 cans to the case, gallons are to 
be figured 10c per dozen higher than prices quoted. All No. 3, 
No. 2 and No. 2% cans, 2 dozen in a case; No. 1 cans, 4 dozen in 


a case; gallon cans, 1 dozen in a case. Gallon pie solid pack, 25¢ 
per dozen above regular gallon pie; bakers’ special kettle pack, 
50c per dozen above regular gallon pie. Prices are f. o. b. factory, 
subject to change without notice; terms, cash, less 14 per, cent; 
subject to terms and conditions of California Fruit Canners’ Asso- 
eation’s regular sales contract. Minimum carload weights subject 
to change without notice; Eastern, Southeastern and Southwesterr 
ey eel } ps regular basis rate, 40,000 Ibs.; all other points, 
30, Ss. 














KELLEY-CLARKE CO. 


SEATTLE, WASH. 


Canned Salmon 
and Fruit 


24 CANNERIES 

















Eliminate Your Winter Worry 


And save your heating expense, labor and 
high insurance by storing your goods with 


The Kepler Warehouse Co. 
Established 1876 
CHICAGO, ILLINOIS 


All Chicago jobbers call. Handv and quick 
for out-of-town shipments. Liberal loans. 
Labelling. No cartage or switching charges 
on carloads consigned in our care. Drop us 


a line. 
aad 
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|| THE UNITED STATES CAN COMPANY 


CINCINNATI, OHIO 











TO THE CANNING TRADE: 


Some time ago this Company secured three acres of land on the 
Pennsylvania Railroad in Cincinnati, and has erected buildings for a 
modern can factory. The factory, warehouses and railroad sidings 
were designed and are being constructed so as to enable us to load 


and ship cans in almost unlimited quantities during rush seasons. 


A glance at the map will show you Cincinnati is favorably lo- 
cated for shipping in all directions, and the low freight rates in and 
out, as well as other advantages, enables us to offer you cans of the 


best quality at the lowest possible cost. 


We are naming prices on cans and solder hemmed caps for de- 
livery during the season of 1909, and will be pleased to quote you, 
or have a salesman call on you. 


THE UNITED STATES CAN COMPANY, 
Cincinnati, Ohio. 


O. C. HUFFMAN, 
President. 


























Advices from Baltimore note that the market on peaches, 
while quiet at present, is firm, due to the limited stocks left 
in the hands of canners. Quotations f. 0. b. there are as 
follows: Standard 3s, white, $1.25; standard 3s, yellow, 
$1.30; standard 10s, yellow, $5; No. 3 extra select yellows, 
syrup, $1.60; No. 3 second yellows, 95¢ to $1; No. 3 second 
white, 95¢ to $1; No. 2 second yellows, 70c; No. 2 second 
white, 67%ec; No. 3 unpeeled pies, 75c; No. 10 unpeeled pies, 
$2.20; peeled pies, $3.50; No. 3 peeled pies, 97%4e. 

Some quotations on pineapple f. o. b. Baltimore are: No. 
10 pie grated in water, $1.90; in syrup, $2.10; No. 3 pie 
grated in water, 65c; in syrup, 70c; No. 2 standard sliced 
eyeless and coreless, $1; No. 1 fancy, sliced, eyeless and 
coreless, 90e; No. 2 extra fancy, sliced, eyeless and coreless, 
$1.80. 

Prices quoted on different varieties of canned berries, at 
Baltimore are: No. 2 standard strawberries, 80¢; No. 10 
standard Strawberries, $4.50; No. 2 preserved strawberries, 
$1.20; No. 2 standard raspberries, $1; No. 2 extra _pre- 
served raspberries, $1.50; No. 2 standard black- 
berries, 55¢c; No. 3 standard blackberries, 85¢; No. 10 stand- 
ard blackberries, $3.50; No. 2 extra faney blackberries, $1.20; 
No. 2 standard gooseberries, 85c; No. 10 standard gooseber- 
ries, $4.75. 

Pumpkin—Pumpkin, which continues in fair request, is 
offered by Western packers at the former range, 47%¢ f. o. b. 
factory, up to 60c to 65c for fancy dry pack. 

Spinach—This article holds firm and there appears to be 
an increasing jobbing interest. Sales are made in sufficient 
quantities to keep views on a steady basis. 

Sweet Potatoes—There is a fair inquiry and demand for 
sweet potatoes, an article which increases in consumption 
each year. No. 3 standards are quoted by Maryland packers 
at 75¢ to 80e per doz., f. 0. b. 

Asparagus—Asparagus is firm and considerably more inter- 
est has developed recently. It is understood that quite a 
good many sales have lately been made for shipment from 
California, with green grades apparently the most wanted. 

Lobster—Canned lobster is offered by packers a shade more 
freely, though this has not caused any change in prices. 
Eastern advices note quotations of $4.25 for No. 1 talls, and 
for flats up to $4.50, with halves held at $2.10. 

Cove Oysters—Baltimore advices indicate a somewhat 
easier market on cove oysters, due to raw stock being obtain- 
able by the packers at cheaper prices. Chesapeake Bay pack- 
ing cove oysters are quoted f. o. b. Baltimore at: No. 1 extra 
lunch, $1.15; No. 1 standard lunch, 85c; ivo. 1 extra standard 
lunch, $1; No. 1 5-oz. standards, 70c; No. 2 10-oz. standards, 
$1.40; No. 1 5-o0z. standards, tall cans, 70c; No. 2 10-0z. stand- 
ards, tall cans, $1.40; No. 1 4-0z. cove, Gace; No. 2 8-0z. cove, 
$1.25; No. 1 light-weights, 4uc; No. 2 light-weights, 75c. 

Sardines—Domestic sardines are quiet, but very firm. Re- 
ports from Lubec, Me., say that the season, which has closed 
by law, fell 22 per cent short from the quantity allotted by 
the Maine Mercantile Company, which is in control of 95 
per cent of the domestic sardine business on the Maine coast. 
The Maine Mercantile Company packed 1,404,000 eases; in- 
dependent factories 90,000 cases and there are 300,000 eases 
in storage. The present price for quarter oils is $3.10 and 
for three-quarter mustards $2.85. The United States grand 
jury which investigated the business of the Maine Merean- 
tile Company failed to return an indictment against it on a 
charge of being a combination in restraint of trade in vio- 
lation of the federal anti-trust law. A large number of wit- 
nesses were examined, imcluding all the large sardine can- 
ners of Lubee and Eastport, besides a number of boatmen. 
The company was organized for the purpose of financing the 
output of the Maine sardine packers, and to protect the pack- 
ers against gross abuses which it is claimed they have suf- 
fered for years through the hands of brokers in New York 
and the West, whose manipulation of the market, it is as- 
serted, demoralized the industry; discrediting the product and 
depriving the packers of their rightful profits. The Maine 
Mercantile Company owns no factories itself, but takes the 
product of the principal packers along the Maine coast from 
Eastport to Boothbay, representing about 75 per cent of the 
output. 

Salmon—Salmon continues quiet in the Chicago market, 
the features of the situation remaining in all respects un- 
changed since a week ago, and former prices ruling as fol- 
lows: No. 1 red Alaska talls, $1.32% to $1.35 per doz.; No. 
1 flats, $1.4714 to $1.50; halves flats, 95e to 9714c; sockeyes, 
No. 1 talls, $1.85 to $1.90; flats, $1.97%4 to $2; halves, $1.17% 
to $1.20; faney chinooks, No. 1 talls, $1.92% to $1.95; flats, 
$2 to $2.20; halves, $1.171%4 to $1.20 per doz. 
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More local interest is being manifested in prunes and apri 
eots than in any other cured fruit items. The position ; 
prunes is a very strong one, as supplies are restrieteg both 
here and in California. Quotations range from 3¢ to 3\ 
for outside prunes and Santa Claras respectively, The 
‘‘Fruit Grower’’ states that it does not learn of any busi. 
ness passing in this line above the maximum figures, Forties 
are held at a %4¢ premium and 30s are nominal with prae. 
tically none offering. 

Raisins—The holiday business on raisins has been good dup. 
ing the week reviewed and prices are firm. Speaking of the 
raisin pool and the packers’ connection with the situation 
the last issue of the ‘‘Fruit Grower’’ says that ‘« grow. 
ers. express indifference in the matter and do not 
take, so far as appears on the surface, any great 
interest in any proposition to buy up the raisin 
growers’ holdings along the lines the growers have been 
working. The general quotation for raisins at the moment jg 
6%c for fancy seeded, with some few offering at 6¢, with 
choice at %ec to Ye differential. While no material amount 
of buying is being done in the country, goods can be bought 
at 2%e to 3e from growers. These, of course, are raising 
held by growers desiring to liquidate now.’’ 

Apricots—Apricots are in demand and the market, both 
locally and in California, is very firm: There are only small 
quantities of apricots being offered, and on the Coast they 
are held at advanced prices. It is reported that sales have 
been made on the basis of 9¢ for choice apricots in 25-Ih: 
boxes. 

Peaches—Peaches are selling moderately at about the 
same values we quoted in our last issue: Choice, 614¢; extra 
choice, 6%c; fancy, 8'4c; extra fancy, 914¢ per Ib. 








Pickles and Kraut 











Pickles—Trading in pickles in the local market during the 
past week has been light. Prices remained the same: 30-gal, 
barrels, 1200s, in vinegar, $5; 45-gal., 1200s, in vinegar, $8 
f. o. b. factory. Vatruns, in brine, $1 to $1.10; large, in brine, 
60¢ to 75e. 

Kraut—There is a steady demand for this commodity; 
prices $8.50 to #9; 40-gal. casks, f. 0. b. Chicago. 

Cauliflower—This commmodity is quoted here at $7.50 for 
45-gal. casks, prime domestic; imported cauliflower, 60-gal. 
casks, $9. f. 0. b. Chicago. 

Pulp—Tomato pulp is quoted at present at $5 to $5.50 for 
No. 1 in 50-galion casks; No. 2, $3.50 to $4 f. o. b. Chicago. 

Vinegar—Pure cider vinegar, 40 grains, 1014¢ per gallon 
f. o. b. factory. 








Canners’ Supplies 











The American Can Company quotes for delivery as wanted 
by buyers during the season of 1908 the following prices, 
with usual differentials for special openings: 


ER Oe” a er eA ec $10.20 
es i Be icin & 0 6. x Service din conn Se ccccanm 14.00 
Wes. BEG, “Bh OS Gi GIG oo oc vei ce cccc ccc cstan 17.80 
sek See i MIL. 0 s.e civ a'beso.an cin neds ccwsem 18.40 
Be Se el IN 53'S Cie cwct ct aacdaccss samen 45,00 


The American Can Company quotes solder hemmed caps 
for delivery as wanted by buyers at the following prices: 


OOS Sos co LCwaeTEE Te cies bh eWiR OES EO $ .75 per thousand 
OD ROO eo ZA PARE etic kes Ses 1.10 per thousand 
BEE oe b-64 cots cent eeeeesee Cnr enente 1.25 per th 
re et rear erent tiee Pree rt 1.40 per thousand 


The Continental Can Company’s quotations on cans for 
season’s delivery are as follows: 


Wak De, 396 Gh. “CINE io oss isi a eg RS $10.20 
BO Bi, BOE SIR goin <5 5 ois one 8s cpesicin so oye hs oe 14.0 
No. 214s, 2 1-16 in. opening..................-+. .... 1780 
ee ee | eee See ue 


No. 10s, 2%4 im. opeming...........---- ee eeeeeeeree® 
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‘VIRGINIA CAN COMPANY 


Buchanan, Virginia 





_ 


During the six years we have been making 
cans, by steady progress we have outgrown 
our beginnings, and are now just completing 
a new factory, in keeping with our present 
business and future prospects. 


In planning and constructing our new 
factory and installing it with the best can 
making machinery, we have had the advantage 
of six active years in can making. We are 


confident that when completed we will have 
the best can factory in the country. This will 


enable us to make smoother, cleaner and better 
cans at less cost, quality considered, than fac- 
tories without these advantages. 


We will be ready to make delivery in the 
early spring, and as heretofore, we offer special 
inducements to those who take in their cans 
at an early date. 


Terms, prices, etc. will be furnished on 
application. 





VIRGINIA CAN COMPANY, Buchanan, Va. 


O..C. HUFFMAN, President . 
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The Continental Can Company’s quotations on solder 
hemmed caps are: . 

‘ Per M. 
ee eee ee ee eee $ .75 
(eS BR Py a gee cree et ae a a ee 1.10 
i See ee Cee ee ee ee ee 1.40 


The Wheeling Can Company quotes for delivery as wanted 
by buyers during 1908 the following prices f. 0. b. Wheel- 
ing, with the usual differentials for special openings: 


, eS) eS eer ree rie err $10.20 
SY eee ey eT eee cee 14.00 
pe eee ee ee ee eee ce 17.80 
Se ee ee II, ns c's cane cee nesigs bo-0ma te 18.40 
We. 10s, 344 im. OMOMIMG. ..o....20.0. cccccccccccccccee ss 45.00 


The Sanitary Can Company quotes sanitary cans at the 
following prices for delivery during the season of 1908: 


Per M. 
ME od cars alae ou Aare aa ee kg abesosn eens tiled eek $11.50 
a al i Bh Sele ail olde Bah SO gi a es 15.75 
A TE, 5. odie nb h6 de Sela che duek teen astad deen ee 21.00 
0d ecb i rede CkdE6 6 Ga dekans Baek ee Re 21.50 
Be ME, occ Laveddshacendhecdeivas te ueiteh danced 24.00 
i APE rere 7 Or eee tree rete rere 46.00 


Virginia Can Co.—The Virginia Can Co. quotes, f. o. b. 
Buchanan, Va., for delivery during season of 1908, as follows: 
rr eee § S| eeerrerere ere Tet Tree $14.40 
Se as PD Ss Gs occ Secccecedecesicctsieses 

Usual differences for other size openings. 

The Union Can Company’s quotations for deliveries at 
buuyer’s convenience during the season of 1908 are: 


» ee PRET TT ETLOEET COL rte Go $14.00 
_ & Seo fe | errr ss errr .-. 18.40 
a Oe oo on ad caciccadepesess aaa 45.00 


The Union Can Company’s quotations on solder-hemmed 
eaps for the season of 1908 are: 


WOR. oie icin tack pa dd dee catch ddeidesidedhckhd $ .75 per M 
SE coho avn and in igs te ab aetcs be eeetameks 1.10 per M 
GEE nda cae cle danas dépagedessnccdsdaen abe 1.40 per M 


The Southern Can Company quotes f. o. b. Baltimore pack- 
ers’ cans for delivery at buyer’s option during the season as 
follows: 


1s, 114-in. Ope...... Recah ébcte< 0b sesepenecumeral $10.20 
et RG au cc ck ic ecs es ccccdebe Sab eeeeeerces 14,00 
NS IEF OCLC Ot COP RE ECT LITE LEE 17.80 
A GING o.ais'go.acloa'del cad d dsins s ages bighp ales s 18.40 
ETI, 5 wh. So. gadeu edn octapa tases des antes 45.00 


The Southern Can Company also quotes its new ‘‘South- 
ern’’ inside coated cans at $2.50, $3.50 and $4.50 per thou- 
sand additional for the 1s, 2s and 3s, respe¢tively, and solder 
hemmed caps at prevailing quotations. 

Pig Tin—Stocks appear to be ample to care for any demand 
that is likely to come up, and in consequence the market has 
declined some 20 points from our last week’s quotations, with 
not a very good prospect of reaction, unless same be brought 
about by some unlooked for speculative movement. 

We quote f. o. b. New York: 





Spot. Dec. Jan. 
fe oy pyaar Sarararerry pre $29.55 $29.55 $29.60 
ey A. 6 da ees necwnseaeae 29.70 “ies ceded 

ee IO, oo 6 i o.caccdnd caene 29.50 29.50 29.60 


Tinplates—No chances to note. It is generally believed 
that no change in prices is likely until there are better indi- 
cations than at present, as to the course to be pursued by 
Congress regarding the tariff. 


Meanwhile prices remain as follows, f. 0. b. mill: 
Bessemer Steel Cokes. 


0 SSS RANA AED IER EDO AS $3.85 
EGO C160 NOUN. FiO Sissi ROR 3.70 
I apie OS range ua ine tS ar 3.65 
a ili ale aa BEE RENT 3.60 








FOOD PACKERS’ TRADE-MARKS DECIDED TO BF 
REGISTERABLE. 

The following trade-marks have been favorably 
acted upon by the patent office, Washington, D, ¢ 
Any person who believes he would be damaged by the 
registration of a mark may oppose it.- All inquiries 
should be addressed to Joseph M. Bowyer, patent and 
trade-mark lawyer, 1110 F street, N. W., Washine- 
ton, D. C.: " 

Serial No. 18,119.—The word: ‘‘ Epicurean.’’ 
& L. Slade Co., Boston, Mass. Used on spices. 

Serial No. 35,922.—The words: ‘‘Lastella Salsina’’ within 
an oblong frame enclosing also the representation of the 
sun and some tomatoes. Owner: Frank Cusimano, New York 
N. Y¥. Used on Italian tomato sauce. E 

Serial No. 36,674.—The words: ‘‘Gold Medal Brand.” 
Owner: Alaska Packers’ Association, San Francisco, (al, 
Used on canned salmon. 

Serial No. 37,069.—Design: A circle containing the mono. 
gram S. M. 8S. Owner: Stephen M. Sargeant, Worcester, 
Mass. Used on flavoring extracts. 

Serial No. 37,227——The word: ‘‘ Anita.’’ Owner: Strob- 
meyer & Arpe Company, New York, N. Y. Used on maea- 
roni, spaghetti, vermicelli, canned cherries, canned French 
spinach, French goose-liver, French sprats in peanut-oil and 
Bar-le-Due jellies. 

Serial No. 37,278.—The word: ‘‘Parnose.’’ Owner: Same 
as 37,227. Used on preserved quinces, Italian olive-oil, Mar- 
cillas blood-sausage, canned Belgium string-beans, macaroni, 
spaghetti, vermicelli, Belgium sprats in peanut-oil, preserved 
cranberries, and cotton-seed oil used as salad-oil. 


Owner: PD, 


Serial No. 37,299.—The words: ‘‘ Pride of Clyde.’’ Owner: 
The Clyde Produce Co., Clyde, Ohio. Used on canned sauer- 
kraut. 





CATSUP IN MINNESOTA. 

The Minnesota Food Commissioner’s last weekly 
bulletin contains the following reports on analyses of 
samples of catsup: 

784. Catsup. ‘‘Snider’s.’’ T. A. Snider Pres. Co., Cim 
cinnati, O.; Yerxa Bros. Co., Minneapolis. Legal. 

794. Tomato Catsup, ‘‘Erie.’’ A. J. Buseh Co., Mankato; 
E. M. Schotzko, Sleepy Eye. MTllegal—contains .21 per cent 
benzoate of soda. 

796. Tomato Catsup, ‘‘Royal Red.’’ Frazier Pack. Co,, 
Elmwood, Ind.; John Palm, Litchfield. Legal. 

798. Tomato Catsup, ‘‘Mischief.’’ Theopold-Reid Co, 
Faribault; Same. Legal. 





CHOICE APPLES WANTED IN EUROPE. 


Large receivers and distributers of fruit in London, 
Liverpool and Hamburg, in letters to American Agri- 
culturist, are unanimous in the opinion that there is 
a good market abroad for high-class American apples. 
Fine looking red fruit is demanded by both English 
and German consumers. The English crop, according 
to all accounts, is not as satisfactory as early reports 
indicated, there being a scarcity of choice apples. 
Furthermore, these European crops are always largely 
out of the way by the time our winter season for ship- 
ping is well on. Germany is in a similar position, hav- 
ing a large home crop of common apples and offerings 
from nearby countries. What is demanded is the finer 
grades of large red apples which make a good appear- 
ance and also have the right flavor. With reference 
to further shipments of choice apples, these dealers 
are of the opinion that a good market will prevail. 














Label Facts 


chance to figure on your next season's requirements. 





The three principai considerations which the Canner should give to the 
label proposition, are: 
goods; second, cost, 
cost of production; third, quality, which is always important. 
interested in superior lithographed labels at surprisingly low cost, give us @ 
We'll save you money. 


OVAL & KOSTER, Lithographers, - - - 







First, looks, because attractiveness helps sell 
because it is important nowadays to keep down the 
i If you are 


Indianapolis, Indiana 
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OFFICIAL 


CANNERS’ AND BROKERS’ SPECIALTRAIN FROM CHICAGO TO THE 


LOUISVILLE CONVENTION 


@ The © Official Association Train ’’ will be operated by C. C.C. & St. L. (Big Four), same as last year, 
leaving Central Station (Twelfth street), Chicago, at 9 p. m., Monday, February 1, 1909, arriving Louis- 
ville at 7 a. m., February 2, two blocks from the hotel center and within walking distance of all hotels. 
Sleepers can be occupied until 8 a. m. Change of street cars necessary on all other roads entering Louis- 


ville to reach hotel center. 








@ The “ Official Association Train ’’ will be composed of a solid train of Pullman’s latest and most lux- 
urious sleepers, capacious diner, and also a baggage car. 

@ Your officers have secured a rate of a fare and a half, making same nine dollars ($9) for the round trip 
from Chicago. One way tickets six dollars($6). Berth rate, two dollars ($2); drawing-room, seven dol- 
lars ($7). The rate of one and one-half fare covers the Central States. In purchasing tickets outside of 
Chicago in this territory, procure same via Chicago and Big Four (C. C. C. & St. L.). 

@ Entertainment — Endeavors will be made to make the entertainment feature in the diner more elaborate than ever before. 


In addition to our ‘‘ Coon Band,’’ special entertainment will be provided for ladies of the party. Refreshments will be obtain- 
able at both the ladies’ and gentlemen’s section of the train. 


MAKE YOUR RESERVATIONS AT ONCE 


J. L. FLANNERY, Jr., Secy. 
NATIONAL CANNED GOODS AND DRIED FRUIT BROKERS’ ASSOCIATION 
42 River Street, Chicago, Illinois 









































Canning Boxes 


and Box Shooks 











TANK CARS 


For Pickles and Vinegar 





A good box at the price 





of a poor one. 





Boxes in stock insure 
prompt service. 


GENERATORS AND TANKS vt 











All Sizes for Cider, Vinegar Write for Samples and Delivered Prices 
Pickles and Kraut — 
Ask for Catalogue No. 11-C The 
Bell & Coggeshall Co. 
e incorporated 
Wendnagel & Co., Chicago pe sis 
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Better Canned Goods 


MEANS 


More Canned Goods 














Quality Means Quantity 





Let every package of Canned Goods be a Food Show. 

Build up the Canned Goods industry by packing superior goods. 
Do not weaken the structure by packing inferior goods- 

Give the consumer value received. 

Make your pack a positive, not a negative influence. 

Don’t forget Canned Goods are eventually intended for eating purposes. 
Remember “the proof of the pudding is in the eating.” 

The Consumer is the court of last resort. 

The yearly consumption of Canned Goods is only 10 cans per capita. 
Educate the public to more Canned Goods with better Canned Goods. 
Start right with the right container. 

Use the can of quality, the housewife’s guarantee of goods of Quality. 





The Sanitary Can 





Sanitary Can Company 


Factories: Fairport, N. Y. General Offices: Fairport, N. Y. 


Indianapolis, Ind. All Cans Manufactured under New York Office, 
Bridgeton, N. J. Max Ams Patents 447 W. 14th St. 
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Indianapolis, Ind., Dee. 5, 1908. 

Epirorn CANNER: The annual quiet that reigns before the 
holidays has been prevailing. There have been some sales of 
Indiana tomatoes at 72%ce factories, but a great many, in fact 
a majority, of those who own tomatoes have arranged to carry 
them, either at home or in warehouses in the larger markets, 
until spring, when it is the general opinion that prices will 
improve materially. On the other hand, buyers are holding off, 
buying very sparingly. 

Corn continues dull; no buyers, likewise no sellers, and there 
is nothing new to report. 

There have been some sales of standard Indiana pumpkin 
at 45¢ factory, but no packers are willing to shade this 
price. Wm. DUGDALE. 








New York 














New York, Dec. 7, 1908. 

Epitor CANNER: Tomatoes closed fairly steady at 75¢ reg- 
ular terms f. 0. b. factory on the spot. Some offerings have 
been reported sold at 6744c, but the quality of the stock at 
the low figure is open to suspicion. Lots of off-standards are 
offered with considerable freedom at 67%c regular terms f. 
o. b. factory for prompt delivery, but this doesn’t influence 
the situation in full standards to any appreciable extent. 
Some business has been done in 2s, which are quoted down to 
52%e, and gallons move slowly at $2.30 for New Jerseys and 
$2.05 for Marylands. Holders of New Jersey stock are not 
pressing sales and the tendency is slightly upward. The an- 
nouncement of the total pack is awaited with a good deal of 
interest. Most guesses place the amount at around 9,500,000 
cases. 

Corn is steady, but there is no pressure to sell. State fancy 
is held at 80c to 90c, delivered. ‘Maine stock is not freely 
offered for fancy grades, but standards can be obtained in 
any sized lots desired. Western stock is held steady, with 
quotations around 67144c, and Southern Maine style is quiet 
at 65e. Movement is light in all kinds. 

A fair demand has sprung up for the finer grades of peas, 
and some business is done in state stock at full quotations. 
Conditions are more favorable and the tendency is toward a 
more liberal movement at a higher basis of values. 

Southern string beans are easy, with quotations ranging from 
45¢ to 50c on 2s and 6744c to 7214c on 3s. Gallons are quiet 
at $2 to $2.10. 

Red Alaska salmon is firmer for spot stock, and some holders 
are quoting nothing below $1.32%4 here, chiefly in small lots. 
Offerings formerly made at $1.25 are said to be practically 
cleaned up. Medium red tails attract some attention at 
$1.17%. Pinks are firm at 80c, though in some quarters 


————— 
we ot Correspondence wr we 
=< 8216c is the inside figure. Occasionally one finds a holder 
anxious to move stock, and his quotations are made accord- 
Indianapolis ingly. : ¥ 
Sardines are quiet. Offerings of three-quarter mustards 
———= 


are light and not much business is done. Quarter-oils are 
steady, but movement is confined to actual requirements. 

Oysters are firm, with 62%4¢ quoted for 3-ounce and 65¢ 
for 4-ounce. Ten-ounce are held at $1.45. Movement is light. 

Shrimp are steady. Movemens is not especially heavy, but 
there is something done which serves to keep the market mod- 
erately active. One-pounds are quoted at $1.10 and 2-pound 
at $2. 

State gallon apples are firm and a little business has been 
done for local account at $2.40 to $2.60." It is harder to buy 
at inside quotations than it has been and sales have decreased 
because of this. Few want to pay full outside figures yet. 
Maryland gallons are offered freely at $1.90, and Maine gal- 
lons are held up to $2.30. 

Not much demand is reported for California fruits, either 
here or on the coast, but this doesn’t change the attitude of 
packers, who remain very firm in their views, especially on the 
better grades in both peaches and apricots. Small fruits are 
so quiet that they are featureless. 

Pineapples are steady, but movement is quiet and sales 
are made in comparatively small quantities. The situation has 
changed but little since last week. HARLEM. 











| Seattle 








Seattle, Wash., Dec. 4, 1908. 

EpITtoR CANNER: The present quiet condition of the salmon 
market is entirely seasonable, as is proved by the records 
of sales of past years during the month of December. The lack 
of demand for the more active grades does not necessarily 
indicate conservatism on the part of the buyers, but a lack of 
interest in. the midst of a diverting ante-holiday business. 
This condition is true not only of the Pacific coast market, 
but also of that in New York, London and other points. Ad- 
vices from New York state that the demand is entirely on the 
jobbing order, buying being in small lots, and that there 
has been no change in the situation for several weeks, except 
in pinks, which have grown firmer. The London and Liver- 
pool reports also show an inactive market but a strong sta- 
tistical position, the available supply of Alaska reds in the 
British Kingdom being considerably over one hundred thou- 
sand cases less than either last year or the year before. 

English brokers state that with the settlement of labor 
strikes and a general improvement of the industrial condi- 
tions, a more active market is looked for after the holidays. 

The coast situation shows an ever decreasing supply of 
Alaska reds in first hands, with all other but cheap grades 
cleaned up. A much more optimistic view prevails regarding 
the cheaper grades, especially pinks. The holders of this grade 
are gradually drawing together on a proposition to increase 
the f. 0. b. price, a move which they say they are justified 
in by the statistical position of this grade and the outlook 
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for the coming five or six months of buying. 

A good pack of fall salmon is reported on the Columbia 
river, and opening prices have been named at $1 per doz., 1 Ib. 
Tall basis. SOCKEYE. 








Kansas City 




















Kansas City, Mo., Dee. 7, 1908. 

Epirog CANNER: ‘Trade conditions on the Missouri river 
the past two weeks have been steady and healthy, something 
doing all the time in all lines and wholesale grocers buying 
what their demand warranted. All buying absolutely void of 
any speculation, even in corn, which is steadily advancing. 
The buyers prefer to buy as their wants justify and pay an 
advance if necessary. 

Comparatively speaking, but little future buying has been 
done and that confined principally to well established brands, 
packers and canners whose goods are well known. 

The packing industries are running on full time and all 
the packers report a very satisfactory business. 

Canned peas and tomatoes occupy about the same position 
in prices and sales as in our last letter. 

There has been quite a little interest in banking circles the 
past few weeks in this city, by the National Bank of Com- 
merce absorbing the Union National Bank, the old president 
of the former bank, Dr. Woods, in control. Controller of the 
Curreney Ridgeley, who was the president of the reorganized 
National Bank of Commerce, and his brother, vice-president, 
having sold their stock to Dr. Woods and his friends. 

The history of Kansas City as a whole is making a very 
satisfactory .wind-up for 1908, the year that will go down in 
history as a memorable one and a year that possibly has gone 
to establish Kansas City that is built upon the rocks and hills 
instead of upon the sands. Possibly no city in the Union 
shows a better record in weathering ‘the financial storms of 
this year than has the city at the mouth of the Kaw. 

TRELA. 








| 


i 
lL. 
Portland, Me., Dee. 7, 1908. 

EpirokR CANNER: While sales during the past week have 
been limited in most departments of canned goods there has 
been enough to show that there will be an improvement very 
soon. Under ordinary conditions this change for the better 
would be more emphatic than it is, but the habitual caution 
that has been a marked feature for the past twelve months 
remains still fixed, for the present, at least. 

Take the statistical position of canned corn, for instance, 
while few doubt but what prices should be higher, even now, 
it is apparent that they are not. Except as buyers, Maine has 
but little interest in the tomato pack, but, notwithstanding low 
prices on a small crop, there is no more life than is visible 
in the corn situation. ‘‘ Lust in rust’’ is the motto at present. 
However, it is a fact that from one end of the country to the 
other the hum of industry has begun. The seed has been 
sown and the harvest will come. Patient waiting by the can- 
ners, and a firm market, all combined will bring the market 
back to its normal state. The commencement of a new year 
will soon be with us (it hardly seems possible), and push, not 
polities, will be the watchword. Merchants and manufacturers 
all over the country welcome the change. When inquiries for 
standard quality of Maine corn, as well as fancy, come from 
the West, it means much. I quote full fancy at 90e and 
standard 70e. 

The demand for squash and pumpkin continues good at full 
prices, viz., 90e for the former and 70¢ to 75¢ for the latter. 
This bids fair to continue, for apples will be high. 

Few if any more No. 10 or No. 3 apples will be packed in 
Maine this season, for with not 30 per cent of a crop, the 


Portland 














demand for fresh fruit allows no chance for the packer. §tij} 
there are several thousand crates unsold of 1907 pack and oan 
lent quality, and quite a lot of goods that are soft. The ele 
thing about it is that the owners do not seem inclined to nam 
a price, preferring to hold longer. Sales of new were mn 
at $2.25, but none now to be had, and new at $2 to $2.20 for 
the best old. Today’s prices, however, are no criterions of 
tomorrow’s. The export of Maine apples, fresh, in barrels 
from Portland, has nearly ceased for want of stock, but a good 
deal of Canadian fruit is going to England and Scotland from 
here. The indications are for very high prices next Spring and 
summer. 

There is absolutely no sale for blueberries, gallons or No. 2 
size. Prices remain at $1.20 to $4.75 to $5 for No, 10. 
Shrewd buyers should not let such chances go by. As apples 
will be higher, there must be higher prices on all ‘*nie’? fruits 
if not ‘‘ fillers.’’ ¥ 

Everything in the canned fish line, lobsters, clams, ete., ig 
dull. In zero weather ice keeps the food as fresh as tin, 

INDEX. 








Baltimore 











Baltimore, Md., Dee. 7, 1908. 

Epirok CANNER: The word ‘‘dull’’ is hardly a strong 
enough word to apply to canned goods business for the past 
week. The condition could be more adequately expressed by 
using the word ‘‘rotten.’’ It would, however, require that a 
writer should have received his education at the alma mater 
of our worthy president to be able to characterize the present 
condition of the canned goods business, as far as fruits and 
vegetables are concerned, as vigorously as the situation actually 
demands, for business was practically dead all through the 
week. A few tomatoes, sauerkraut, apples and baked beans 
were sold, but as far as I can learn the aggregate business 
would hardly have kept the shipping department of one packer 
busy if he had secured it all. Nor is there any prospect of an 
improvement in the demand before the first of the year. 

Jobbers seem to be of the opinion that they have enough 
stock to carry them over, and even when they do actually run 
out they only buy the very smallest quantities possible of 
anything except tomatoes, and of these there are very few 
orders for more than a car. Some business is being done on 
tomatoes, with the condition that the goods should be shipped 
after the first of the year, and these orders have been placed 
at 70e and 72%e f. o. b., on which basis the market remains 
today. The wonder to me is that prices on the whole assorted 
line are not sagging off more than they are in view of the 
unprecedented inactivity in the demand. This fact surely 
must prove that stocks generally are very light, and that the 
holders are not only well able to carry the goods, but that 
they also feel confident of an improvement early in the New 
Year. 

The foregoing remarks do not apply to oysters, for quite a 
good many orders were placed for this line during the past 
week at 621%4c¢ for No. 1 4 oz. and 6744c for No. 15 oz. These 
figures seem to be attractive to a good many buyers, and they 
have been taking the goods in quite freely. These are lower 
figures than have prevailed on oysters for several years past, 
and no buyer can make a mistake in freely anticipating his 
wants on the present market. The reports that come in from 
southern oyster sections indicate a very short season this year, 
and a consequent small pack, so we are likely to see oysters 
selling at considerably higher figures next February and March 
than what are prevailing today. 

In spite of the dullness apples have advanced, the market 
now being 75¢ for No. 3 and $2.55 for No. 10 for strictly new 
packing. I expect to see No. 10 advance to $2.50 or $2.75 
shortly after the first of the year, and it would not surprise me 
to see No. 3 selling at 80¢ to 85e. The stock on hand in this 
city is the lightest that has been known for many years at this 
time of the season. 
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One peculiar feature about the whole situation is this, that 
whilst the amount of actual business transacted has been very 
gmall, yet brokers have been kept very busy in answering 
inquiries. This only tends to prove that jobbers’ stocks are 
very light, and that they show a desire to keep posted as to the 
situation at the selling end, so as to act quickly after the end 
of the year, or if they should see an upward turn in the mar- 
ket. Take corn, for instance. There have been quite a num- 
per of inquiries for corn during the last week or ten days, 
and yet when it came to the actual buying the purchasers seem 
to shy off. I firmly believe that if holders of all lines will sit 
‘cht a few weeks longer they will be amply rewarded for 
their patience. f i 

Small fruits share in the general dullness, there being prac- 
tically nothing doing, excepting now and then a buyer has 
heen found for lots of 25 to 50 cases of gooseberries, straw- 
berries and raspberries. When February rolls around I expect 
a good many buyers will kick themselves because they did not 
secure some of the snaps that are now lying around in the 
oods just mentioned. Stocks are exceptionally light, and I 
am assured by people who know that today ’s prices only rep- 
resent the cost of packing, and in some instances goods even 
eost more than what they are being sold at today. If buyers 
really knew how light the stocks of small fruits are they would 
not show'so much indifference, because outside of blackberries 
it would not take much of a demand to absolutely clean this 
market up. The same remarks can also .be applied to peaches, 
particularly to No. 2 and No. 3 seconds. TARTAR. 








New York Dried Fruit Market 














New York, Dee. 7, 1908. 

Epirok CANNER: Business in dried fruits is substantially 
the same as heretofore, though there has been heavy distribu- 
tion of late. The market has grown weaker under the pres- 
sure of increased supplies, like dates, which declined 4c a 
pound upon the recent arrival of a steamer with 76,000 boxes. 
Other imported fruits are more or less unsettled owing to the 
fact that it is a between season time and sales are largely 
dependent upon the necessity of dealers in these various 
sorts, 

Not much difference is noted in apricots. The market is 
quiet, pending the spring buying, which is not yet quite due. 
Prices are: Standards, 8%4c¢; choice, 9%4¢ to 9'4c; extra 
choice, 9%c; fancy, 10e to 10%e; extra fancy, lle to 12e¢. 

Peaches have sold but slowly during the week and prices 
have remained at their old level. The trade has been marked 
by indifference on both sides, until toward the close, when 
inquiries increased a bit and sales are expected to follow. 
Spot prices are: Choice, 744c; extra choice, 8c to 8c; fancy, 
$e to 9%e; extra fancy, 10c to 10M%e. 

Evaporated apples are steady, with choice and prime both 
tending toward firmness, with bids of 6%¢ refused on some 
lots. Most holders quote up to 9%e for fancy and some choice 
stock has sold above 8%4e in a jobbing way. Small fruits are 
featureless. A little demand for blackberries was noted, which 
was substantially all that was reported during the week. Spot 
prices are: Apples, fancy, 9c to 914¢e; choice, 84%4¢ to 8%4c; 
prime, 6%c; small lots, 7¢; Canada prime, 65¢c; prime chops, 
per ewt., $1.75 to $2; waste, $1.6714; raspberries, lb., 22%4c¢ 
to 23e; huckleberries, 12%4c to 13c; cherries, 13%e to 15¢; 
blackberries, 74%4¢ to 7%4e. HELLGATE. 





FRUIT DRYING MACHINERY WANTED. 


The Bureau of Manufacturers at Washington is in 
teceipt of a communication from an American firm 
interested in the production and sale of tropical fruits 
and products, in which it is stated that correspondence 
is desired with manufacturers of machines used for 
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drying fruit, together with the export prices on the 
same. : 

(Inquiries in which addresses are omitted are on 
file at the Bureau of Manufactures, Department of 
Commerce and Labor, Washington, D. C. In apply- 
ing for addresses, refer to file number, in this instance 
No. 2840.) 

STATISTICS READY SOON FOR PUBLICATION. 

On their return from the Wisconsin State conven- 
tion at Milwaukee last week Messrs. Wm. R. Roach, 
of Hart, Mich.; L. A. Sears, of Chillicothe, O., and 
Chas. 5. Crary, president of the National Canners’ 
Association, met, as members of the directorate of the 
National, in Chicago on Saturday and discussed with 
National Secretary Gorrell questions in connection 
with the annual convention at Louisville, February 1 
to 6; also the secretary's work of compiling statistics 
showing the size of the 1908 production of tomatoes, 
corn, peas, etc. 

THE CANNER understands that the statistical work 
has been practically completed, and that the totals will 
soon be in shape for the information to be distributed 
to canners in every part of the United States. The 
totals will not be given out for publication. Instead, 
they will be sent to the packers by mail, so that if the 
information gets into the hands of the jobbing trade, 
which canners have objected to in the past, it will be 
chargeable to the packers themselves. 

Secretary Gorrell left Chicago Monday evening for 
Louisville, to meet with Secretary MacDonald of the 
Louisville Commercial Club and arrange certain de- 
tails for the big National convention. 


« 





ANTWERP A DRIED APPLE MARKET. 

Each year finds some outlet in Antwerp as a dis- 
tributing point for American apples and dried fruits. 
The business is comparatively small and ought to be 
larger. Touching upon continental conditions, F. 
Mann & Co., apple dealers of Antwerp, write us under 
recent date and make the statement that Europe this 
year has a brilliant apple crop. Their correspondents 
report this fact, indicating that their crops were se- 
cured throughout much of Germany, the Netherlands, 
Switzerland, France and as far east as Austria and 
Bulgaria. “We anticipate,” they write, “that Amer- 
ican apples will be in moderate demand this fall, but 
the market may be better from January on. We 
expect for evaporated and sun-dried apples a very 
short demand before the beginning of next year.” 





APPLE MARKET NARROWING DOWN. 

That the apple market is narrowing down is evident, 
says the American Agriculturist, by the record of re- 
ceipts at New York. One week receipts were 48,103 
barrels, compared with 83,299 barrels the previous 
week. Several shipments which had been delayed in 
transit have arrived, making fairly good supply at that 
point, but demand was such that prices were easily 
sustained. 























MICHIGAN BEANS FOR CANNERS 


Choice Hand Picked Navy or Second Grades. Hand Picked Red Kidney. 
Also Growers of ‘Tomato, Pea, Corn and Superior Garden Seeds. 


S. M. ISBELL & GO. : Jackson, Mich. 
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Fourth Annual Convention 
of the Wisconsin Pea Packers’ Association, Milwaukee, Dec. 3 and 4, 1908. 


SECOND DAY’S PROCEEDINGS. 
(Continued from THE CANNER of December 3.) 


President Bailey called the morning session to order, say- 
ing: I don’t know that we are ali here this morning, but 
we have got a lot to do and we had better get started 
promptly. I am going to diverge from the program just a 
moment to give Mr. Ilannery an opportunity to talk to you 
a few moments on the brokerage question. 

Mr. Flannery—Mr. President and Gentlemen: It is my 
pleasure to address you, as our president is in the East at 
the moment. 

The Brokers’ Association. 

The National Canned Goods and Dried Fruit Brokers’ 
Association was formed about four or five years ago for 
protection for the broker against the promiscuous and unjust 
methods which were being pursued. by some jobbers, which 
were detrimental not alone to the brokers but also to the 
packers as well as the jobbing industry, It has been hard 
work to corral all the brokers, but today we have a mem- 
bership roll of 225 members. Our only requirements are that 
a firm shall be of good commercial and reputable standing. 
We feel that with such requirements it is to the interest of 
each and every canner to codperate with our association, 
one which fully realizes that the brokers’ interests are to co- 
operate, work with and work for the packer. 

Conditions in the past ten years haye changed. You had 
a little demonstration of that in a few facts given yes 
terday by Mr. Reynolds. There was a time when packers 
having small capacity could go to the large business centers 
where most of the jobbing business is done and could sell 
a greater portion of their pack. Today conditions are differ- 
ent. The jobbers, on the one hand, have been surrounded 
by a network of smaller jobbers who have been creeping in 
all the time and building up. The canners have been spread- 
ing out, new canners coming in, and the capacity being in- 
creased. Mr. Canner himself must remain at home nowaduys 
aud look after his pack and distribution and the filling of 
his orders. It is absolutely impossible for him to travel 
around the country and be in certain markets when certain 
jobbers are in the market for certain goods. On the other 
hand, the jobber cannot spend the time to write to each and 
every packer to ascertain whether he has certain goods or 
not, and ascertain the quality. Competition has placed him 
in a position where he has got to know whether he can get 
it, how he can get it, and at what price; and know that 
quick. 

The result is that the responsibility, has been placed on 
packers to pick brokers. The brokers which you pick you 
must of course have confidence in. It has been a hard prop- 
osition for us to get all of the brokers to realize the position 
in which they were placed prior to our organization being 
formed and their position at the present moment. 

As to our standing with the packers, we have received 
the indorsement of practically every canning association 
that is in existence, in some shape or form. This means a 
great deal to the broker. It means a great deal to the pack- 
er. If you get a letter from a broker and you see that he 
has the seal of the association on his stationery you may 
understand that this broker made application in due form, 
was duly indorsed by a certain number of people, and his 
name was sent out and presented to every broker who was 
a member of the association, remaining in their hands thirty 
days. Why? So we would have an opportunity to investi- 
gate. You may say we have one or two brokers in the as- 
sociation who are questionable. I won’t dispute that. They 
may have been taken in for certain reasons. A man may 
have shown a disposition to reform over the tactics he had 
previously used. We want to get that man in the associa- 
tion. Why? If he doesn’t come up to the requirements of 
membership in the association we want him out, and we will 
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put him out. That does the association good because it 
strengthens it. And at least we can produce results from 
mora) influence, as the law prohibits any other course 

R. can frankly say to you today that the canners are be. 
ginning to realize the importance of our organization and 
the benefits bound to accrue from such an organization as 
ours, which is such an important factor in the canning in- 
dustry. I have received copies of letters from a number 
of packers that have been written to brokers who are not 
members of the association. One of the largest packers in 
the business wrote one large brokerage firm, not members of 
the association, that had applied for his account. In this 
letter he comes right out and states that ‘‘we are employing 
brokers, and only brokers, who are members of the National 
Canned Goods and Dried Fruit Brokers’ Association.’’ 

In reference to the members we have we want the packer 
to coéperate with ets. If one wf our members who does busi- 
ness with you is unsatisfactory in any shape or form, we 
request that you prefer charges. We want to keep the 
brokers’ association clean, and elevate the standing of the 
broker, and place the packer in a position where he knows, 
if he applies for a broker in a certain market who uses the 
association seal, that he will get from that man the atten- 
tion he should have. 

The brokers are desirous of codperating with you in every 
particular, and we in turn would like to have your cobpera- 
tion. If you have brokers who are not members of the as- 
sociation we would like to have you write them and insist 
that they join. It is the moral influence that counts, and 
that is all we can do. With the codperation of the canner 
along that line we can place him in a position, in a very 
short period, where he can have representation all over the 
country, and know that if anything goes wrong he has some 
recourse. 

I have heard some comment about the hotel in reference 
to a contract being formulated, or something of that kind, 
and somebody has mentioned a 65 per cent delivery basis 
for futures. I should personally be in favor of 100 per cent 
guarantee, for several reasons. It would curtail the pro- 
miscuous selling of futures. It would place the jobber in 
a position where he knows what he is going to get, and there 
would be no danger of the packer speculating or gambling 
on the market. . It would curtail that and do away with a 
good many other evils which are continually cropping up. 

[ come before you just to mention the facts in reference 
to the brokers’ association and to ask your codperation. We 
are heartily in accord with you. You will find our associa- 
ticn has received the indorsement of all the packers’ asso- 
ciations. In this connection I want to impress upon you 
that we not alone have the indorsement of the canning asso- 
ciations but also of the Wholesale Grocers’ Association, 
which has indorsed it a little farther than the canners’ as- 
sociation, as the following letter will show: 

NATIONAL WHOLESALE GROCERS’ ASSOCIATION OF THE 
UNITED STATES. 

Circular K. New York, Sept. 18, 1908. 
To Members: ~ 

In accordance with instructions from President William Judson, 
this office calls your special attention to the following resolution 
which was adopted at the last annual meeting of this association: 

“Resolved, That it is to the best interests of members of this 
association, in making purchases or sales where brokers are the 
mediums of the same, to give preference to such brokers as are 
members of the National Canned Goods and Dried Fruit Brokers 
association. This action is taken in view of the stand their asso- 
ciation has taken in recommending the members to confine their 
dealing strictly to the wholesalers, and only such firms or dealers 
as are named by the different local wholesale ‘grocers’ associations, 


“Respectfully submitted, P 
4 “COMMITTEE ON RESOLUTIONS. 


The above resolution was embodied in the proceedings of 














SPECIAL MACHINERY SALE 


REBUILT BOILERS, ENGINES, SHAFTING, HANGERS, BELTING, ETC. at WRECKING PRICES. 


Be sure and get our low estimate on Lumber for building and crating purposes. Ready Roofing and Supplies of all kinds, Ask for Bargain cataleg No. 832 
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the Atlantic City convention, and is entitled to your con- 
sideration. Association efforts, both of brokers and whole- 
sale grocers, which tend to recognize legitimate channels of 
distribution, should be encouraged, and the members of this 
association should lend their efforts to that end. 

I ean state to you that when we issued our list of mem- 
pers there were three wholesale grocers in Chicago who 
called for ten to twenty copies of that book. I asked them 
what they wanted them for. They said: ‘‘We received Cir- 
eular K from our association, and we interpret that to mean 
that-we shall give preference to the brokers of the National 
Canned Goods and Dried Fruits Brokers’ Association. We 
want every buyer to know who those members are.’’ 

If we have the codperation of the buyers and the coépera- 
tion of the principals I am very sure it would help the sell- 
ing end of the canned goods business, which is of vital im- 
portance to vou gentlemen. I should like to have you write 
to your correspondents and see that they are members of 
the association, and if you have any complaints, forward 
them to the secretary, and we will put them out. We want 
to do this for the benefit of the association, which means 
much to you. 

Official Trains to Louisville. 

Our association, when it comes to convention time, is very 

anxious to do all in its power to make the national conven- 





W. C, LEITSCH, Columbus, 
Newly Elected President Wisconsin Pea Packers’ Association. 


tion a success. Last year we operated a special train, an 
association train, and Mr. Lang, of the Canning Machinery 
Association, has this year inaugurated an association special 
from New York city to Chieago. I have letters of indorse- 
ment in reference to this train from Mr. Wiley, secretary of 
the Western Packers’ Canned Goods Association, and one 
will be issued by Mr. Charles 8. Crary, of the National 
Canners’ Association, showing it is the desire of the com- 
mittee to see these trains a success. Every means of com- 
fort and pleasure will be provided. There will be absolutely 
no extra charge, and there will be entertainment of all 
kinds, so please do not hesitate to bring your wives with 
you on this train. There are to be special cars provided for 
them, where they will be properly entertained. 

_We sincerely trust, gentlemen, we will have your eodépera- 
tion, and if there is any suggestion which will be of benefit 
to the brokers or to the eanners at any time, please do not 
hesitate to suggest it. I thank you for your attention. 


The secretary thereupon called the roll, and the following 


companies were found to be represented: 
Antigo, Bonnie Meade Canning Co., Chippewa Falls, Cleveland, 
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Columbus, Cedarburg Canning Co., Prairie Canning Co., DePere, 
Dutch Canning Co., Fall River, Fox Lake, Green Bay, Herfort Can- 
ning Co., Hustisford, Hartford, Kewaunee, Lake Shore Canning Co., 
Larsen Canning Co., Lowell, Manitowoc Pea Packing Co., Markesan, 
Mayville, New Holstein, Onalaska, Oostburg, Plymouth, Prairie View 
Canning Co., Randolph, Waterloo, Wausau, Reynolds Preserving 
Co., Wisconsin Pea Packers’ Co., Oconto, P. Hohenadel Jr. Co. 

President Bailey—-There are quite a number of representa- 
tives here of those who failed to answer, who will probably 
come in later. It appears that we have almost a full rep- 
resentation. You will now listen to the report of the secre- 
tary and the reading of the minutes of the previous meet- 
ing. 
Mr. Leitsch—I would suggest that the reading of the 
minutes and seeretary’s and treasurer’s reports be taken up 
after lunch. We have got a fair representation here this 
morning, and they are all anxious to hear the program and 
get at the discussion of the same. 

President Bailey—If there are no objections we will allow 
it to stand that way. The first thing on the program is a 
paper entitled ‘‘ Advertising Wisconsin Peas,’’ by Mr. R. 
W. Crary. (This address was published in THE CANNER of 
December 3.) 

President Bailey—Now, gentlemen, this paper is open for 
discussion. I would like to have each and every one of you 
take an interest in this matter. It is one of the most im- 
portant we have before us. I think the paper touches the 
point to a nicety, and I would like to hear from all of you 
who are interested in this matter, and I know each and all 
of you are. 

Larsen Discusses Advertising. 

Mr. Larsen—lI will respond, but I have not given the sub- 
ject any thought. It is entirely new to me and until I think 
it over I would not care to make any remarks. The fact of 
the benefits to be derived I do not question, but just how 
to do it or to what extent I am not prepared to say. I am 
sure that Wisconsin has the advantages spoken of, and that 
the consumption has Jargely increased, for some of us can 
remember when there were only two factories in the state, 
and we supplied the demand at that time, so far as Wiscon- 
sin participated in the supply of the demand. 

The question, of course, with the Wisconsin people is, as 
the speaker has said, to advertise their worth as compared 
with others, and possibly we may have a little advantage 
in the production of peas. We may be able to produce them 
for just a little less than some of the other states are pro- 
ducing them. That will be largely to our advantage. The 
factories canning peas in the state are growing very rap- 
idly, and there is, I think, a little necessity on the part of 
the association to try to get the lion’s share of the market, 
and also to increase the consumption, so as to be able to 
place at a satisfactory margin the goods that we are pro- 
ducing. I think the idea taken up by Mr. Crary is very 
good, and capable of development along the lines that he 
has suggested. 

Views of Mr. Voight. 

Mr. Voight: There is one thing that strikes me about 
this: the plan as outlined calls for an apportionment of the 
cost of advertising according to the number of cases packed. 
A factory selling largely under buyer’s label would not get 
the benefit of this advertising, whereas they would be taxed 
for the cost in the same proportion as those people who get 
the full benefit by selling most of their product under their 
own label. This, of course, is due to the fact that in the 
buyer’s label the origin of the goods is not shown on the 
label. It will not say that your peas are Wisconsin peas, 
although you are paying for the advertising on those peas; 
whereas if your name appears on the label it of course ap- 
pears that the peas were packed in Wisconsin. 

It strikes me that the plan as outlined is a very good one, 
but it might be tried upon a smaller scale. The scale as 
proposed of $20,000, I think, is quite a large amount of 
money to attempt for the first trial of a thing of this kind. 
If we tried it with a smaller amount of money, and in that 
way try how it worked, later on we could put in more money 
on the same lines, 

I think if we had a few advertisements of the kind men- 
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tioned here in some of the monthly publications there would 
soon be talk about it. I think it would open their eyes, and 
a small amount of advertising in that direction would per- 
haps allow us to feel our way. 

President Bailey—Mr. Crary, you have possibly given that 
matter of buyers’ labels some thought. Will you answer 
that? 

Buyers’ Labels. 

Mr. Crary—I think that is a matter that would not enter 
into it, because the advertising would inerease the use of 
packers’ labels. Further than that, in selling goods for 
buyers’ labels you always have competition to meet from 
packers from other states. I think, in spite of the fact that 
the name ‘‘ Wisconsin’’ did not appear on the buyers’ la- 
bels, that you will still have the advantage. Of course the 
details will have to be thrashed and rethrashed, and then 
we will have to work the straw over again. That is why it 
is presented in this shape. 

In regard to the amount, that was suggested merely be- 
cause the figures, computed at a cent a case, would provide 
from $20,000 to $22,000, based on the pack this year. I might 
say in passing, I understand the Van Camp Packing Com- 
pany’s appropriation for advertising for 1908 was $400,000. 

President Bailey—I wrote to Mr. Van Camp and asked 
him to be present and present a paper on that subject, and 
he wrote me back a very nice letter, but was unable to be 
here, and then I asked him if he would not give me his ex- 
perience in a letter that I could bring before the conven- 
tion, which he did, and I will ask the secretary to read it. 

Experience of Mr. Van Camp. 

The secretary thereupon read the following letter from 
Mr. Van Camp, addressed to President Bailey of the asso- 
ciation: 

Dear Sir: Replying to your favor of the 10th inst., I doubt if it 
is practical to advertise Wisconsin peas with a fund created by 
various Wisconsin packers. First, it would be difficult, if not im- 
possible, to secure a fund of sufficient size to make any impression. 

Second, some packers would refuse to subscribe to the fund, and 
third, there would be other packers located in Wisconsin who would 
pack and distribute a grade of peas that would discredit the adver- 
tising paid for by other packers. 

I am inclined to think that each packer must work out his own 
salvation by creating a demand for his own brand, which he could 
probably afford to do by making a fight for the business in one 
large market. 

lor years I have had my eye on New York, but never until 
lately have I had the nerve to tackle it from an advertising stand- 
point. According to my experience the money is absolutely wasted 
unless sufficient space is purchased in a_ sufficient number of 
mediums to adequately cover the field. I have recently tackled New 
York City at an expense of $8,000 per month, and this buys only 
about one-third of a page twice per week in four newspapers. In 
Boston I am spending money in five newspapers at the rate of 
$7,000 per month, and in Chicago the expense is at the rate of 
$4,000 per month. 

In my opinion any sum short of these figures would be similar 
to taking the money and throwing it into the lake. I would not 
for one moment sudscribe to a fund which was to be used for 
advertising products of Wisconsin, Indiana or any other states. As 
stated, there would be sufficient poor goods packed in those states 
to discredit the advertising. 

If you are determined to create a demand for your own brands, 
I feel sure that the only thing to do is for each packer to spend his 
ow money, as he is the only man that can regulate the quality 
of the goods shipped out in fulfillment of the orders. 

This letter is intended for you, but if you wish to read it at the 
convention I have no objection. 

President Bailey—Now, that is a pretty hard knock, and 
I don’t know but what there is a whole lot of meat in it, 
too. At the same time I am inclined to think that Wiscon- 
sin can arrange to advertise its peas and work out something 
that will be good for our people here. I believe we can get 
something out of it. My idea is that the only way to do it 
would be to advertise Wisconsin peas, and then put out 
under our best brands only the finest goods, keeping the 
lower grades to be disposed of some other way, but every- 
thing that we find is prime insist on their going out, so far 
as possible, under packer’s Jabel, with a discriminative mark 
on them. To do this every packer must be honest and put 
out nothing but good goods under his best label, or the labels 
which bear the distinetive Wisconsin mark. 

It seems to me we might get up an emblem of some kind 
to put or print on our best labels that would indicate that 
they are Wisconsin peas. 

It is a little bit discouraging on first thought to read Mr. 
Van Camp’s letter, but I think it is right to read it, so as 
to show you the worst part of it. 

Mr. Hutehinson—I would like to give a history of what 
has been done in a registered association of stock breeders. 
While it does not refer to peas, the case is analogous. The 
amount which is expended annually is $6,000, and while 
every breeder advertises the merits of his own stock, this 
association has put aside $6,000. I for one believe that 
while the proper way, perhaps, may be for each individual 


packer to advertise his own goods, I am very much in favor 
of the idea that we as an association should pledge our. 
selves to spend a limited amount of money in this way to 
bring our product, Wisconsin peas, before the public all over 
the country. 

Mr. Johnson—I have heard several remarks in regard to 
the packers being instructed to keep the best quality of 
goods under their own labels and then give the jobber the 
poorer goods. That seems to be the sentiment among a 
good many packers. I think that is entirely wrong, I 
think we can make ourselves more firm with the jobbers if 
we sell the buyer a fancy sifted early June pea, and, whether 
we put it under our label or the buyer’s label, give him a 
fancy sifted early June pea, and don’t give him anything 
else. 

Good Peas Under Packers’ Labels. 

Mr. Reynolds—I think Mr. Johnson has the wrong idea, 
In times of depression, hard selling times, our label carries 
our good peas at a good price. Whenever you sell a jobber 
you have to deliver as good as you sell. 

President Bailey—I don’t think there has been any inten- 
tion on the part of anybody to try to palm off a poorer 
quality on the jobbers than you sell them. I don’t think 
that is the idea. We, as packers, want to be honest, and it 
is necessary that we should be. But try and dispose of your 
poorer peas at a reduced price, and keep your good peas for 
your own label. However, if you sell a jobber a fancy pea, 
deliver it to him. Don’t give him a second when you sell 
him a fancy pea. I don’t think there is any such idea as 
that intended. 

Mr. Shane—It oceurs to me that a little legislation along 
the right lines would help a good deal if we could get it 
along the line-of placing the packer’s name on the label. 
Then if we pack good goods, even if under the jobber’s label, 
the consumer would know where they came from and’ who 
packs them, That would obviate this whole matter, it seems 
to me, and still help to advertise Wisconsin peas. 

Overlooking a Point. 

Mr. Leitsech—It seems to me that we are overlooking the 
one point in this discussion, and that is that advertising 
Wisconsin peas collectively does not necessarily mean that 
they must be under a packer’s label. If we are advertising 
Wisconsin peas, and so inerease their popularity, then, even 
though some large jobber has a particular brand which he 
is selling to the public and upon which he has established 
his reputation, we might add to that label the word ‘‘ Wis- 
consin.’’ i 

Every one here seems to be favorable to the idea, and 
Mr. Van Camp’s letter is excellent, because it touches the 
weak spots, spots that we ean fight clear of. There is no 
question but what some packers, some time, might put up 
goods under the Wisconsin label that would be no credit to 
the honor of the association, but our aim would be to sell 
the very best goods with the word ‘‘Wisconsin’’ upon the 
package in such a way that it would advertise the state. 

Now, in regard to labels. In assisting this general scheme 
of advertising, do it on your own Jabel. All of our labels 
do not mention Wisconsin so prominently, but I picked up 
one I would like to show here, in which the word ‘‘ Wiscon- 
sin’’ is more prominent than anything else. There is a label 
that will do a whole lot for all of us. (Exhibiting same.) 
‘¢CGorona Brand.’’ Of course the brand is there, and ‘‘ Early 
June Peas,’’ and ‘‘Packed by the Columbus Canning Com- 
pany,’’ but the word ‘‘Wisconsin’’. is the most prominent 
word on the label. ; 

Now, if we all follow a similar plan we can use a peculiar 
form of some kind that can be adopted in which the word 
‘¢ Wisconsin’? is very prominent, and which on our labels, 
which will cost no more, will help out the idea proposed by 
Mr. Crary. 

Some woman picks up the Ladies’ Home Journal and reads 
a short ad, ‘‘Buy Wisconsin Peas; the Best in the World.’’ 
She goes in the store and sees your label, our label, or any 
one else’s label, up on the shelf with this word ‘‘ Wisconsin’ 
prominent on it, and she will carc more for the word ‘‘ Wis- 
consin’’ than she will if it is ‘‘Corona’’ or some other 
brand, and she will say to the grocer, ‘‘Let me try a can of 
Wisconsin peas.’’ f 

That, I think, is the purpose and the object of this col- 
lective advertising: to get the word ‘‘Wisconsin’’ drilled 
into the mind of the housewife. Mr. Van Camp advertises 
a great many products, and so does the Heinz eompany—fif- 
ty-seven varieties. In his business ‘‘Heinz’’ is prominent. 
In Van Camp’s business ‘‘Van Camp”’ is prominent, and we 
want to make ‘‘Wisconsin’’ prominent. That is the. differ- 
ence, because we all agree that we have enough distinetive 
merit to our product, the best of our peas at least, to entitle 
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us to consideration at the hands of the user. 

Mr. Blackledge—I am sorry I was not able to hear Mr. 

Grary’s talk. 1 came in a little late. I think Mr. Leitsch 

has some very good ideas in regard to the matter. In re- 
rd to Mr. Van Camp’s letter, what he says is very true, 

but, not jmpugning Mr. Van Camp’s motives at all, we must 

remember that he is an Indiana packer, and packs more peas 


in Indiana than he does in Wisconsin, and naturally would 
not be so much interested in advertising Wisconsin peas as 


we are. — pee aaa Ai ‘ d l it i 
Magazine advertising is very expensive, and unless it is 
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followed ‘up with a continued campaign, as Mr. Van Camp 
says, it is practically lost. I think a short ad in many maga- 
zines, such as Mr. Leitsch said, just a few words, a few 
prominent words, would be as good as if you had a long, 
expensive article. 

Suggests Writing to Jobbers. 

I think that a little judicious letter-writing to the jobbers 
and buyers all over the country would do lots of good, be- 
eause I was surprised recently in going into a city not very 
far from Chicago to learn that many of the jobbers had 
never had any Wisconsin peas—hardly knew what they were. 
It very much surprised me. And I think a concise letter, 
well gotten up, and sent out pretty often, to the different 
jobbers all over the country, would have a good deal of 
weight and would cost very little. The word ‘‘ Wisconsin’’ 
on the label, I think, is very important, as Mr. Leitsch says. 
I think an advertisement of a few words, we will say ‘‘ Wis- 
consin Peas are the Best in the World,’’ is a sufficient ad. 

Mr. Fitzgerald—I don’t know in regard to the word ‘‘ Wis- 
consin.’? If you have a good article in the ean it is all 
tight. But if you don’t happen to have a good article in 
there I think the injury that will be created thereby will 
more than offset the good. A lady goes and buys a can of 
Wistonsin peas, and we will suppose it isn’t fit to eat. Is 
she going to repeat, or is her neighbor going to repeat? 
Women are the great canned goods buyers of the world,.and 
they are the judges of the goods. 

Under private labels we know some jobbers put a strip 
across the can, ‘‘Packed in Wisconsin.’’ We all know that 
a8 far as honesty is concerned every packer is prejudiced 
in his own favor, and the jobber has to rely largely upon the 
honesty of the packer. If we conscientiously try to do what 
Tight we will land on the right side of the fence. 

_ Mr. Shane—I think two matters should be kept in mind 
im regard to advertising. Both have been touched on light- 
ly. That is, if we put small ads in the papers that simply 
cause & consumer to call for those goods, we should first see 
that those goods are on the shelves of the retailer in that 
town, if possible. Otherwise the simple occasional call will 


be lost, because they will be turned down, and that will be 
the end of it. 
Poor Goods Would Do Harm. 


The other, just spoken of by the last gentleman: the 
danger of poor goods going under the Wisconsin label would 
not only offset the good goods, but I fear it would cause 
more damage than we should gain on the other side, for one 
can of poor goods would do more harm to the peas under the 
Wisconsin label than six cans of good goods could offset, and 
I think I might safely put it twice as high. I think that the 
best advertising of Wisconsin peas is to be very careful 
that nothing but the best goes under the Wisconsin label, 
and I also agree with the gentleman that we can advertise 
through the jobbers much more economically; we can reach 
the consumer through the jobber’s label much more econom- 
ically than we can outside of the jobber’s label. That job- 
ber’s label is of long standing and has already worked up a 
high reputation, as a general thing, and if we can deliver to 
the jobber goods that he is proud to put under his best labels 
we are furnishing ourselves a reputation to the consumer, 
through the jobber, that is just as valuable to us as though 
our own label went straight to the consumer, because I be- 
lieve a great majority of the jobbers are square, honest men, 
and that if they find that you deal squarely and honestly 
with them, and give them a first-class article, just as good 
as the samples you sold by, they will come back to you an- 
other year, even though your price is quite a little above the 
fellow whom they don’t know and are not sure whether his 
goods will equal the sample or not. 

President Bailey—I was thinking possibly it might be 
left to a committee. That committee might be able to re- 
port something definite after lunch. 


Suggests Appointment of Committee. 


Mr. Bellack—Mr. Chairman, I would move that a com- 
mittee of three be appointed by the chair, Mr. Crary to be 
chairman, and that they present at the earliest possible mo- 
ment a detailed plan of advertising, to be submitted in writ- 
ing to the several members of this association for their ap- 
proval. 

The said motion was thereupon duly seconded. 

President Bailey—Do you mean that the letter that they 
submit would have to be done this afternoon? 

Mr. Bellack—No, I said within a short time. 

Mr. Blackledge—It seems to me that when this report is 
made it ought to be sent out for consideration without being 
brought to a vote. ; 

Mr. Bellack—The question of whether we adopt a report 
cuts but little figure in this matter. It is a matter of dol- 
lars and cents. Now, there are a good many people here 
that represent their factories, it is true, that are not ready 
to say at a moment’s notice whether they are willing to 
make an appropriation of $600, $800 or $500. They want to 
go home and talk that over with their associates in business. 
That is the whole question. 

Mr. Crary has not gone into the details, because he thought 
it would take too long, and that ought to all be presented 
to you in better form, so that you can consider it at your 
homes, and if you consider it a good plan to write to the 
committee and they will do the rest. 

Mr. Johnson—It seems to me that this committe could be 
appointed, and say they made their report at the next na- 
tional convention at Louisville, early in February. There 
is no great haste, in my estimation, about this advertising. 
I think we ought to go at it very, very carefully. 

Suggestions Welcomed, 


Mr. Crary—If that committee were appointed it would 
welcome suggestions from all the packers. I might say there 
are a great many plans along that line which could be sub- 
mitted in detail to the various members. 

President Bailey—I think it might be understood that each 
individual packer or packing company write Mr. Crary 
his views on the subject. ‘That might assist greatly in 
evolving some plans that would cover the question. So far 
as the stamp ‘‘Wisconsin’’ on the can is concerned, that 
would be entirely out of the question, because your hard 
peas are bound to go into one of those cans, if you have 
them, and they would go out as Wisconsin peas. You have 
got to put it on the label, and don’t put a Wisconsin label 
on your hard peas. The question before the house is on Mr. 
Bellack’s motion. 

Mr. Bellack’s motion was thereupon unanimously carried. 

One Selling Agency. 


Mr. Bailey—The next matter before the convention is a 
few remarks from Mr. Reynolds on the subject of ‘‘One 
Selling Agency.’’ 
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Mr. Reynolds—I would-ask you to be kind enough. to pass 
on to the rest of the programme, for what I ‘have to say will 
be along the line of a better can for Wisconsin peas, and it 
might open some diseussion, and TF would ask that the pro- 
gramme come on first. and let that come on later. 

' President. Bailey—With your permission, Mr. Bellack, I 
am going to ask to be allowed to change the programme a 
little. and take up the ‘‘Clearing House for Spot Peas’’ 
at the present time, because I think it will help solve the 
problem of guarantee in your contract. It is rather a pet 
subject of mine. It may be that you don’t agree with me, 
but I believe it is the solution of the pea proposition in 
Wisconsin. 

Clearing House for Spot Peas. 


It has occurred to me that our association could be of great 
value to its individual members by establishing what might be 
termed a clearing house for spot peas. 

To place the matter before you concisely, let us suppose a case: 

A has finished his pack and finds he has a large quantity of 
swect marrowfat peas on hand. 

B has finished his pack and finds he will be unable to fill his 
contracts on sweet marrowfats. 

toth A and B naturally begin to worry about their condition. 

A sees sO many peas on hand he gets busy and in order to move 
them decides to shade the price (to his own loss), and with many 
more in like position peas are offered below contract prices. This 
means possible trouble to others from rejections, because of a slump 
in the price of spot peas. 

Bs, on the other hand, is casting about to ascertain what he can 
do. In all probability he writes the jobber to let him off or 
notifies him he cannot supply but 50 per cent under his contract. 
or if it is a guaranteed contract he endeavors to make a settlement 
by paying a penalty charge to the jobber. The result is a profit 
to the jobber from two ways, cheaper peas from A and a penalty 
from B. 

A clearing house would obviate all this, in this way: 

Our secretary is appointed to act as clearing house officer. 

\ packer who has a surplus of any sifting advises the secretary 
to that effect and at the same time notifies him (the secretary) of 
any shortage. 

These reports are entered in a record prepared for the purpose, 
with proper bianks for reports. When the report from B reaches the 
clearing house showing a shortage on sweet marrowfats he turns to 
his records and finds that A, M and O each have a surplus of this 
sifting. ile immediately reports this fact te B, who is then in 
pesition to take up the matter of purchase with any or all who 
have a surplus. This would result in clearing up the situation to 
the advantage of all and possibly save demoralization in prices. 

[ am of the opinion that an arrangement of this kind would 
have a tendency to practically take care of all the surplus stock 
in the hands of the packers when the packing season closed; thus 
avoiding the necessity of any carry-over and would give the packer 
an opportunity of making full deliveries under his future contracts. 

If cur association deem it advisable to iook upon this suggestion 
with favor, I would further recommend that any packer so fortu- 
nate as to have a surplus to offer to his brother packer to fill a 
shoriage should do so in a spirit of fairness and make prices rea- 
sonable; that, if necessary to make the trade, he favor his neighbor 
packer rather than take the chances of putting them on the mar- 
ket at a reduced price later on. 

Py standing together in this particular we would not only assist 
in clearing up the sarplus peas, but would be in a position to hold 
to our opening prices in nearly all causes, and the jobber soon realize 
that the price of Wisconsin peas is not liable to any great fluctua- 
tions, the market would be steady and the lot of the packer more 
tranquil. 

The jobber would soon learn that a contract with a Wisconsin 
packer means full delivery and steady prices. He would be glad to 
contract for future peas if he has some assurance of securing full 
delivery at the same price he would be able to purchase at the 
close of the packing season and know that his competitors could 
not buy for less. 

A Case in Point. 


President Bailey—Now, a case’ in point. [ unfortunately 
was way short on my sweet peas this year. If I had had 
them I could have delivered about 5,000 cases more of sweet 
marrowfats than I had. f figured up all the deliveries I 
could make and I found that I could make 75 per cent de- 
livery to all my customers except one, and I should have to 
eut him out entirely. His order was for 2,000 cases of 
peas. 

L wrote the jobbers that I could make 75 per cent delivery 
and at the same time I cast about to see if I could buy any 
sweet peas to fill this 2,000-case order, and I was fortunate 
enough to secure some very nice peas from one of our 
brother canners in Wisconsin. I had the sample sent down 
to the jobber to whom I sold the 2,000 cases. They were 
acceptable and he received the goods and paid for them, 
and I helped that canner who had a surplus out for 2,000 
cases. I might just as well have helped him out for 3,000 
more if I had started along that line in the first place. 

It seems to me that each and every one of us have this 
experience very often, nearly every year. Some of us are 
short a few, possibly, and others are over, and if we could 
swap horses in that way we could make full deliveries on 
every one of our contracts in all probability, unless the prod- 
uct was way short in every. place, but even then someone 
has a surplus. We could make full deliveries on every one 
of our contracts. We would have no hesitancy then in even 
making 100 per cent delivery guarantee, if necessary, which 


is not; nobody asks for it and nobody requires it, 

But how much better each one of us would feel whey we 
make a contract for peas if we could be able to deliver in 
ninety-nine cases out of a hundred 100 per cent of our goods 
We can buy just as good goods in. Wisconsin as we ean put 
up, sometimes better; and in that way we could help each 
other, and when we got through at the end of the season 
there would be very little surplus left. Now, it seems to 
me it is a good thing for you to consider. I would like to 
hear some diseussion on that subject. 

Mr. Blackledge—I have no discussion to make except to 
say that I think it is an excellent plan. 

Plan Is Easy. 

President Bailey—It seems to me it is so easy to earry 
out. It does not cost you a cent except a little postage to 
inform your secretary. He immediately reports to you that 
the Reynolds Preserving Company has got a surplus of sweet 
marrowfats. You report, of course, that you want 5,000 
cases, and he reports that the Reynolds Preserving Company 
have them, or the Frairie Canning Company have got some 
surplus peas. All you have got to do is to write to them 
and get your prices, and, under ordinary circumstances, they 
will probably, a brother packer, be able to make you a 
price practically the same as you sold for if it is anywhere 
within reason. 

I don’t know but what it might be advisable, in writing, 
to say you sold them for 80 cents, or 90 cents—whatever it 
might be—and then the packer can come back at you with 
his price. It seems to me it is so easy it ought to be estab- 
lished. 

Mr. Larsen—Do I understand the question of one selling 
ageney will be adopted later in the session today? ; 

President Bailey—That is my understanding. What do you 
think about the spot peas clearing house? 

Is Practical. 

Mr. Larsen—I! was thinking, though, it is diverging some- 
what, that in the matter of advertising, and all the dis- 
cussion, it seems to me that there is in theory, at least, one 
way to take care of the whole situation that would be 
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more practical. Some things are advisable which are not 
practical. To limit the acreage in the Wisconsin association 
to the amount of peas that can be sold, and have one selling 
ageney, and people in charge who are sapable of grading 
those goods. 

Then you ean advertise Wisconsin goods, because they 
would be properly graded, and you can also make money 
on all the business vou do, because yon wouldn’t do any 
business at a sacrifice, and it would take care of the whole 
situation. I think this is all right in theory, and I think 
it is practical, and perhaps the time is coming when, if the 
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association multiplies in Wisconsin, and we are packing 
more peas than the market will take at a fair margin, some- 
thing along that line may become necessary. 

{ don’t know how far the individual members and corpo- 
rations forming the association would be willing to join in 
that, but in theory I think that would take care of all the 
advertising and the overproduction. It would then be easy 
and safe to advertise them, because all the goods of one 
glass would be the same throughout. ‘ : 

Mr. Crary—I am sanguine enough to believe that if the 
time ever comes when the packers of the Wisconsin Pea 
Packers’ Association get to a point where they are sleep- 
ing in the same bed and putting their hands into their 

ckets and spending any money for any purpose whatever 
in conjunction that they will work out a clearing house plan 
for spot peas, work out a proposition to purchase their 
geed together; they will be able to hold themselves together 
and get better cans, as Mr. Reynolds is going to talk 
about; they will be able to limit production and do a great 
many things. . é 

I think it is dependent simply upon putting all hands in 
the same pocket at some time or other. When a man puts 
4 little money into a thing his heart goes with the money. 

President Bailey—What do you think of making a trial 
of this clearing house for spot peas? Shall we do it or not, 
or shall we drop the subject? 

Might Be Called a ‘‘Trust.’’ 


Mr. Voigt—In regard to the remarks of the two preceding 
gentlemen, it strikes me that plan would almost approach 
what is commonly called a trust. I think if we put our 
heads together and formed one clearing house in that way 
we would be denominated a trust by the public in general. 
I think for that reason we would have to go very slow in 
making such a campaign. 

™ regard to the filling of orders, as the worthy president 
has read, I think that is a very good idea. That plan, as I 
understand it, does not entail any expense to the associa- 
tion or members. And I would like to know whether I 
understand it correctly, that a person who is short on peas, 
for instance, to deliver on a coniract, should negotiate per- 
sonally with the other packer who has a surplus of that 
kind, or—— 

President Bailev—That’s the idea. The association has 
nothing to do with the work. You simply report to the 
secretary. 

Mr. Voigt—I would say it is a very good idea. I think 
we could thrust that additional burden on our secretary, 
and perhaps we weuldn’t have to increase his salary at 
that. 

Sees Good in Plan. 

Mr. Hohenadel—My experience in making a general in- 
yentory for a brother packer, or anything along that line, 
is that unless it is generally understood that we have the 
clearing house, that the brother packer swells all up about 
the time he gets the inquiry from some one else, and ten 
chances to one he asks more for his goods from his brother 
packer. Consequently, if it was generally understood that 
we had a clearing house that would relieve the impression 
that one packer received from the other that there was a 
scarcity, or general scarcity, of whatever the inquiry called 
for. Now, possibly if you had taken this up with a half 
dozen different packers when making your inquiries for 
marrowfat peas they would hecome suspicious and think 
there was something doing in the market. If I would ask 
Reynolds and Bellack for 5,000 cases of peas they would 
say, ‘‘Well, Hohenadel is looking around, scouting around; 
there must be something doing. I guess we will just lift 
him up about 2% a dozen.’’ 

Mr. Reynolds—That might apply to Bellack. 

Mr. Hohenadel—It might apply to Reynolds, too, and 
possibly to Hohenadel. Consequently, I think the presi- 
dent’s idea of a clearing house is a splendid one. It would 
be generally understood between all of us that if we might 
be short that it would be our duty to go to our brother 
packer and see if we can fill that want. 

There is another line. 
about advertising. We all know that advertising is a won- 
derful help in any business. I was thinking over a few 
Temarks that the president of the Western Packers’ Asso- 
ciation made here to us yesterday in reference to an oppor- 
tunity we had whereby we could have had our name on 
every jobber’s label in existence. We had that opportunity 
before us. 

Name Should Be on Label. 
_ Now, gentlemen, if we spend $20,000 in the way of hav- 
img some good party represent us at the proper time when 


I would like to say one word j 


these things will be enacted we couid possibly obtain 
through legislation a provision whereby we could have our 
name on everything as it should be, regardless of the fact 
that the jobbers want their labels on. Let them have it on. 
But let the packer’s name be on there, too. Possibly an- 
other $20,000 well spent would be to have somebody go 
around to see that brother packers are putting up good 
geods and teach them when necessary how to put them up. 

President Bailey—Now, Mr. Hohenadel, we are going to 
appoint a legislative committee for the purpose of taking 
care of just such questions as you have mentioned when 
they come up, and 1 would be very glad to have you go on 
that committee. 

Mr. Hohenadel—I shall be pleased to accept. 

Mr. Blackledge—If it is too late to do anything with the 
National Congress in regard to compelling the packers to 
put the name of the State on, we might do something with 
our State Legislature. I think they might be very glad 
to do that. 

President Bailey—We will appoint a strong legislative 
committee. I was just going to call Mr. Hohenadel’s atten- 
tion to the fact that I was particular to call your attention 
to the matter that he spoke of. I would further suggest 
that any packer so fortunate as to have a surplus to offer 
to his brother packer who falls short should do so in a spirit 
of fairness, and make prices reasonable, and make the trade 
and favor his neighbor. 

Mr. Crary—Don’t you cover that by agreeing with me 
that you would sell me to cover any shortage that I might 


- want at your future price? The same as your future price? 


I would be willing to do that with you. 

Mr. Reynolds—No, you wouldn’t. 

Mr. Crary (to Mr. Reynolds)—I would with you. 

Mr. Reynolds—In case of a short crop they go up 10 or 
15 ceuts. 

President Bailey—Mr. Crary, your opening prices, or con- 
tract prices, might, from your reputation and standing of 
your goods, be a little higher than the ordinary packer. Un- 
der those cireumstances it might be that he would have to 
pay the difference. Even then the packer might better 


pay you a penalty of from 2% to 5 cents than to stand the 
penalty of possibly 10 to 15 cents from the jobber, which he 
might have to do. But I think if your opening price was 
for sweet marrowfats 85 cents, and I sold them for 82% or 
80, that it would be better for you to come down so I could 


afford to buy them, if possible, rather than spoil the sale. 
Mr. Crary—I am trying to fix it so you won’t have to 
give me 5 cents. 


Ought Not to Raise Price. 


President Bailey—I see the point. We would have to 
work with each other individually. I don’t know that we 
could make any agreement on that that would be binding. 
At the same time I don’t think that you ought to raise the 
price, as Mr. Hohenadel says. 

Mr. Crary—That is what I was trying to cover; against 
the possibility of the price being raised because there is a 
demand. As a matter of fact, if a man has a surplus he is 
anxious to get rid of it, and he is apt to fear that every- 
body else has a surplus. 

Mr. Shane—Wouldn’t it be a good idea in that case for a 
man who has a surplus to quote his price to the secretary, 
naming the surplus he has? 

President Bailey—I think it would be unnecessary, be- 
cause if you had the shortage and you wanted to buy some 
you would take it up with the individual who had the sur- 
plus. The secretary wouldn’t be a medium at all, except 
to inform you where you might be able to buy. Then you 
go to the parties who have the surplus and buy. 

Mr. Reynolds—And remember when you write, don’t tell 
him how badly you want them. 

President Bailey—When I am short 5,000 cases you can 
make up your mind I want them pretty badly. 

Mr. Larsen—I want to say we did something along that 
line this year and found it very practical. It is sometimes 
hard to find what you want, and when you do find what you 
want I think the arrangement can be made satisfactorily, 
and I think the plan is a good one. 

I want to just say along the line I spoke before, I am not 
at all enthusiastic, nor do-I know even if I myself am in 
favor of it, but speaking of the arrangement I suggested 
being a trust, there are no more trusts. In other words, 
there is a gentlemen’s agreement as binding as any trust 
ever was, which is not prohibited by law. 


Practically in Operation. 
President Bailey—It is understood, then, that the clear- 
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ing house for sweet peas is practically in operation, if I 
understand it, and under those circumstances the secretary, 
or whoever is appointed to do that work, will prepare some 
records and blanks and send the different members the 
blanks in time to send them in next year. 

Mr. Leitseh—Mr. President, I would move that it be the 
‘sense of this association that in order to assist one another 
in the disposition of spot goods the members of the asso- 
ciation who find that they are going to be unable to fill 
their contracts advise the secretary of the kind of peas 
which they expect to be short of, and those who have 
more than they require to fill their contracts advise him 
of the amount, the brand and size of which they expect 
to have more of, and he can advise them (those that are 
short) where they can be purchased. I think that will 
cover the whole thing. It will require no blanks, no forms. 
It is an easy matter for the association members to write 
they are in need of 5,000 cases of a certain kind. He can 
reply by letter that other members have reported they have 
more of them. 

Mr. Larsen—I second the motion. 

(Motion unanimously carried.) 


Uniform Grades and Contracts. 


The next matter upon our programme is ‘‘ Uniform Grades 
and Contracts,’’ by Mr. Bellack, of Columbus. 

Mr. Beilack—Now, gentlemen, your committee on uniform 
contracts and grading is simply in the position of trying 
to formulate a form of contract that we can make you 
swallow and keep down, and we realize it is a rather diffi- 
eult proposition. A great many of the members of this 
association have been in business for a number of years. 
They have used a certain form of contract with their trade. 
That form of contract has been worked out by individuals. 
Some have used a straight pro rata contract, have had good 
success, and have gotten along nicely. Some have used a 
eontract which guarantees 65 or 75 per cent delivery. Their 
buyers are accustomed to this contract. They accept it. 
There is no question about it. They have never lost any 
great amount of money, and have been satisfied to keep on. 
Some of them have a contract which provides for a certain 
guaranteed percentage of delivery, with a further condition 
of the payment of 15 cents per dozen penalty. That form 
of contract is used by some of the largest concerns in Wis- 
consin. 

Now, which of these is the best form of contract? I 
think we can all decide, as far as we are concerned. The 
company which I represent until last year sold goods on a 
guaranteed contract. Last year we discussed this ques- 
tion, and we were convinced that the pro rata contract 
would be much more favorable for us, and that conditions 
warranted us trying it, and we went out and sold goods on 
a pro rata contract, and succeeded in selling almost our 
entire pack on such a form of contract. We lost some sales 
by it; ‘but, on the other hand, got enough trade to take 
up all we cared to sell. 

Your committee has considered all these points carefully 
and have agreed upon a form of contract which I will pre- 
sent to you shortly. 

The matter of grading was not so hard to dispose of, be- 
cause several associations have already fixed upon a uniform 
standard of grading, and we followed those, to a certain 
extent. 

Your committee on uniform contracts and grading beg to report 
as follows: 

Aiter careful investigation and consideration, we would recom- 
mend the following as a standard for Wisconsin peas: 

Fancy—Cans to be well filled; peas covered with clear liquor; 
size uniform, good flavor and absolutely tender. 

Extra Standard—Cans to be well filled; peas tender and covered 
with clear liquor; size fairly uniform and of good appearance. 

Standard—-Cans to be well filled; peas of good quality but may 
be slightly hard; fair liquor, may be a little starchy or cloudy but 
not thick; size fairly uniform and of reasonably good appearance. 

All packed to comply with the national pure food laws. 

Grading as to size—No. 1 sieve, 18/64: No. 2 sieve, 20/64; No. 
3 sieve, 22/64; No. 4 sieve, 24/64; No. 5 sieve, 26/64; No. 6, all 
larger than 26/64. 

This standard is practically the same as that adopted by the 
Western Packers’ Canned Goods Association and the Ohio State 
a Association. We recommend its adoption by this associa- 

on. 

The question of a uniform contract between buyer and seller is 
not so easily disposed of. ‘The question was thoro~ghly discussed 
at the last National Canners’ convention, but no agreement reached. 
A committee appointed by the National association met the com- 
mittee sent by tne Wholesale Grocers’ association and after wrest- 
ling with the subject for two days gave it up, as they could not 
agree on anything but the minor points in the form of contract. 

The packer contends that the pro rata contract is the only fair 
one, as he should not be held accountable for things beyond his 
control, as for instance, the germination of seed, the amount of 
sunshine and rainfall, hail storms, floods and droughts. 

He justly claims that he should not be held responsible for the 


THE CANNER AND DRIED FRUIT PACKER. 


acts of God, and that if he uses every precaution to secyp 
crop and —s a sales to two-thirds Pf what his experiencs fair 
roven to a safe average yield per acre, he is de 
should be asked of him. Be 30 ri ; S doing alt that 
n the other hand, the jobber claims that he buys 

the purpose of selling them again and that if he is not a ~ 
a certain per cent delivery he has no protection against the @ 
honest packer, which is undoubtedly true. : is. 

Among the older packers of the state the pro rata contract is { 
general use and they have no trouble disposing of their output = 
this basis, as they have gained the contidence of their trade be 
honest, straightforward business methods, making uniformly y 
deliveries and using good judgment in their sales departments = 

We would therefore recommend the use ot a contract substantial 
in the following form: y 

SALES CONTRACT. 
Canning Company. 
Wis., 

RE AS Fe os Pee ae 
at per dozen—f. o. b. 
shipment 

‘Yerms—60 days or 1% per cent if paid within 10 days from date 
of invoice. 

Packed to comply with the state and national pure food laws, : 

Guarantee against swells to r 

In order to protect this contract, selicr agrees not to sell to 
exceed eases per acre, being two-thirds of an average 
yield, and in case of shortage of crop or other reasons beyond eop- 
trol ot the seller, they are unable to deliver the full amount of 
this contract, it is agreed that buyer will accept a pro rata delivery 
with all other purchasers, of all grades respectively covered by 
this contract, without claim for damages. In case of the destruc- 
tion of the business property of cither party by the elements this 
contract may be declared null and void by the party sustaining 


such loss. 
Accepted . 


Accepted » Seller, 
This contract is as fair as your committee can frame, as: the 
curb placed upon the packer by reason of the limitations of his 
sales to two-thirds of what his experience has shown to be an 
average yield insures good deliveries under any except abnormal 


conditions. 
We realize, however, that contracts are largely a personal matter 


with the several members of our association and that they will be 
governed in some degree by their past policy, but we advise the use 
of the proposed form of contract. 

Respectfully submitted, 

A. M. BELLACK, 
GeorGE B. CHATHAM, 
W. H. AMES, — 
Committee. 

I want to say just a word about the grading here. I 
think it is simply impossible to put anything on paper which 
covers grades exactly. We have tried to cover them as 
nearly as we can, but the man that can tell you where the 
dividing line between the extra standard and the fancy pea 
comes in has got me beaten. It is just a question of indi- 
vidual judgment. 

You see our standards here say, ‘‘Cans to be well filled,’’ 
for both the fancy and the extra standard. ‘‘Peas tender 
and covered with clear liquor.’’ One says ‘‘tender’’; the 
other says ‘‘absolutely tender.’’ I have put in there under 
extra standard, ‘‘Size, fairly uniform.’’ The Western Pack- 
ers’ Canned Goods Association says ‘‘uniform.’’ But from 
what experience I have had, as soon as your peas begin 
to show any quality in tenderness it brings about a slight 
difference in size. If the pea gets the least bit hard it is 
going to swell it a little more. So the fancy pea may be 
absolutely uniform in size and the extra standard may vary 
a little bit. The same with the standard pea. 

I think this covers it as nearly as it is possible to do so 
with anything you can put on paper, but, of course, the ob- 
ject of it is that when you sell a man and send out under 
your brands a certain grade of pea you have got something 
definite to go upon, and when you make your deliveries, if 
he says they are not up to the standard, you simply refer 
to the contract, and if it is necessary to bring suit you have 
got something definite to bring in your defense. 

Arbitration. 

There is one thing this contract does not cover that I 
would like to have brought up here today, and that is the 
question of, arbitration. I have had this happen: I had a 
man buy peas, ask for samples for approval. Those sam- 
ples were not selected from any one case. They were taken 
from different cases in different parts of the stack repre- 
senting that lot. As nearly as possible they were true sam- 
ples of that particular lot of peas. Nobody can look into 
the ean, and if you take a can at random from different 
parts of the stack you know in a dozen cans he ought to 
know what he buys. The samples were approved and the 
goods shipped. When they got there I have had letters 
like this from the broker: ‘‘Mr. A. is not satisfied with 
the peas sent him and will not accept them. He says the 
size is larger than the sample submitted, nor are they as 
tender, nor are’they uniform in size, and he positively re- 
fuses to take them.’’ We have had two things like that 
last season from the same city, and it is the rottenest city 
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in the United States. (I won’t name it.) We wrote to the 
broker and told him it was up to him to make those goods 
stick if he wanted to do business for us in the future, and 
they stuck. If you sell a man goods and submit samples 
of the identical lot that you send him, taking those samples 
from different parts of the stack, and are absolutely square 
and honest with him, it is up to him to take them, and we 
propose to make him take them. 

I would like to see an arbitration clause inserted in econ- 
tracts—not necessarily in every contraet, beeause all of us 
have customers who never do such things, but with certain 
eustomers I woul! like to see an arbitration clause some- 
thing like this, ‘‘In case of any misunderstanding as to de- 
liveries the matter is tu be submitted to arbitration in the 
usual manner, and the expense of such arbitration is to be 
borne by the party wnom it is decided against.’’ 

1 want to make a suggestion we have found helped us 
considerably, and some of vou may not have thought of it. 
That is this: If you fill a large order for any man, say, a 
thousand eases up, take a case of samples from that lot of 
peas and put his name on them and put them away; keep 
them in the warehouse. They are not lost. You can sell 
them some other time. Take a case from each lot and put 
that away. If there is a kick on those peas you don’t have 
to go down. You have those samples in your warehouse and 
ean see if he is justified. If they go through, all right, well 
and good. The next year this man wants peas again, and 
you want to know what he had. When you come to make 
shipments go and get two or three cans of those peas, and 
then get your sample stack, and you will see how they size 
up, and you will satisfy him and save yourself a lot of 
bother. I simply make that as a suggestion. 

President Bailey—Anybody want to say anything on the 
matter of contracts? 

Contract Solved by Evolution. 

Mr. Reynolds—Mr. President, it seems to me that the 
matter of a contract is solved by the course of evolution. 
A new packer in this business cannot go out and sell peas 
under a pro rata contract. If they adopt that contract he 
ean’t sell his pack. He is not known. The buyers don’t 
know him, and they must be guaranteed something. Now, 
the older half of the packers in this business can go and 
sell their peas under a pro rata contract, whereby they 
guarantee nothing. 

[ take the position that it is the man behind the contract, 
as the old saying is, that is of more importance than the 
contract. We can sell our pack of peas, and Mr. Larsen 
ean, and Mr. Bailey can, and Columbus has demonstrated 
they can, and the Albert Landreth Company has done it, 
whereby we guarantee nothing, and the jobber buys of those 
packers because they know they will get all that is coming 
to them, but the new packer isn’t in position to do this. 

Mr. Crary—I want to speak about the matter of arbitra- 
tion. At the canners’ convention to be held in Louisville 
something will perhaps be submitted looking to an arbitra- 
tion arrangement. As to the details of the plan, it seems 
there is a Merchants’ Exchange, or something of that 
kind, to which the leading wholesale grocers belong. It 
was the intention to get all the jobbers and all the brokers 
to belong to it, to have a secretary appointed to look after 
that sort of thing, or use the secretary that they have now, 
and in case of the rejection of a ear of goods samples would 
be taken from that car, a distinguishing mark put upon the 
goods and the labels taken off, and the contraet would be 
submitted in blank, with the name of the contracting parties 
taken off. The whole thing would be submitted to the see- 
retary, and the secretary would draw from a list of the buy- 
ers and brokers three men, from a list of five, being careful 
to eliminate all brokers and buyers interested in that propo- 
sition, and then a fair arbitration and fair consideration 
would be made of the goods rejected without the arbitrators 
knowing whose goods they were or who was interested in 
the buying, an absolutely fair arbitration on blank goods 
and blank contracts. 

In addition to that they intend to get away from the plan, 
as in the dried fruit business, whereby they can ask for 
arbitration in ease of the rejection of goods without any 
penalty for the arbitration, and the buyer will reject, figur- 
ing if he has to take the goods he will lose nothing. .Some 
buyers, it seems, are in the habit of arbitrating over almost 
every car that comes in. They plan to make a penalty of 
$20. If the buyer’s claim is unjust, he would have to pay 
the $20; if the packer’s claim was not allowed, he would 
have to pay. 

Will Be Presented to National. 
L understand. that plan is to be presented to the National 


association, to be worked outin detail, and then an attem 
is to be made through the Brokers’ Association to get that 
in effect in every town where there are more than two 
brokers. 

Mr. Larsen—I have no doubt that something of that kind 
is necessary. As a rule the broker is not in proper position 
to take the matter up as it should be taken up. He has a 
great many lines to handle, and as the old saying goes, he jg 
‘‘a Jack of all trades and master of none.’? He does not 
know what the virtues of peas are; he doesn’t know how 
to grade them. Therefore he is at a disadvantage to begin 
with. Then, as stated before, he represents more the inter. 
ests of the purehaser with whom he comes in contact every 
day than he does the seller, so the packer has no one to 
represent him when a lot of stock is rejected. 

Some of my best friends are brokers, and in every manner 
they are gentlemen, and have treated me very nicely, but to 
some of my special friends I have written letters that it 
would seem to me would make a man’s hair stand on end, 
I was mad enough myself when the. matter came up. But 
I knew that, through no fault of mine, they were afraid to 
defend our position before the purchaser, and, second, they 
didn’t know enough to defend themselves. s 

That is the position all you packers are in when yoy 
deal with your brokers, and it is necessary sometimes, when 
you deal with people that are sharp—there are a few pur- 
chasers, not very many, that are pretty sharp—you are at a 
disadvantage and need protection of-sume kind. 

President Bailey—The question before the house is in re- 
gard to the report of the committee on uniform contracts 
and grading. What shall we do with it? 

Mr. Reynolds—Mr. President, the adoption of their report 
would adopt that contract, would it not? 

Mr. Bellack—I don’t think se. The committee simply 
recommend the use of the contract, but they do not arbi- 
trarily say that you shall use it, and they say particularly 
in their report, ‘‘We realize that the packers will be 
guided, to some extent, by their past practice in this re- 
spect.’’ But wherever they can, let them use it. Some of 
them may change that a little, but the idea is to use a pro 
rata contract if it is possible to do so. I don’t think you 
can dictate to anv member of this association what form of 
eontract he should use. 

Contract a Touchy Point. 

Mr. Reynolds—The matter of the contract is a very touchy 
point. If we go on record as adopting or recommending 
a certain form we might reopen a question that is prae- 
tically settled. I know the jobbers’ association have their 
form of contract, and when it comes to arguing with them 
it opens up vast possibilities. 

The jobbers are satisfied with the Wisconsin contracts as 
written, because there are all kinds. There will be no objee- 
tion to adopting the report of that committee, but it would - 
not want to be in print that we recommended a contract of 
that kind, because the jobbers’ association have ruled and 
they have adopted a contract entirely at variance from it. 
I don’t want this association to adopt anything that would 
prevent the new man from going to the jobber and selling 
his goods under a different contract. He has to sell under 
what contract he can. If he don’t he will not sell the 
goods. 

A member—How about the grading portion of that report? 
Do you want that adopted? 

Mr. Reynolds—I haven’t anything to say about the grad- 
ing. That specifies the size and the liquor. We have all 
been packing peas a good many years. We don’t know any- 
thing about it. We may none of us have a can of clear 
liquor next year. We ean adopt that standard; it looks well 
in print. . 

Mr. Voigt—I would like to ask Mr. Reynolds if those 


‘sizes are correct in regard to grade? 


Mr. Reynolds—Those are the sizes you buy when you 
buy any of the standard grades. 

President Bailey—There is the report of the Western 
Canned Goods Association. They have adopted practically 
the same standard. 

Mr. Voigt—Same size? 

Mr. Bellack—Yes. 

Mr. Reynolds—The sizes are uniform. 

Mr. Bellack—I think there are a few sieves in the State 
that are different, but that is up to the individual packer. 

Mr. Larsen—The same perforation in different machines 
will give a certain size. 

Mr. Bellack—That is why we have put that so as to cover 
everything. : 

Mr. Reynolds—There used to be a pea seed sold to new 
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packers that would turn up end ways and go through the 
sieve, and when it floated it floated like a lemon. All of us 
have been up against that proposition. 

The Guarantee Clause. 

President Bailey—This repert is a recommendation. We 
recommend it as the standard for Wisconsin peas. We might 
act on that. So far as the contract is concerned, it seems 
to me it is a good contract as a basis. For the newer pack- 
ers, those who have to guarantee, they can put the guaran- 
tee clause in, with the proviso that they only sell not to 
exceed two-thirds of an ordinary pack. It would be hardly 
possible to bind the individual member, I think, to use this 
particular contract, because each and every one of us have 
a little different idea, as Mr. Reynolds says. If you can 
sell on a pro rata contract, that is all there is to it. I pre- 
sume nine-tenths of my contracts are pro rata, but I once 
in a while have a jobber who insists on a guarantee, and I 
let him have it. I don’t fight him. I would rather have the 
contract, if he is all right and I know him, than fight 
over it. 

It seems to me it might be advisable for us to adopt 
something along this line as a basis to go on, with the under- 
standing it is not necessary for us to follow it if we don’t 
care to. At the same time the adoption of it is informal and 
means nothing. 

Mr. Reynolds—I would like to have you ask the canners 
represented here that sell under a pro rata contract whereby 
they guarantee nothing to stand up. 

Mr. Leitsch—I want to say, Mr. President, a few words 
as to the position Mr. Reynolds has taken in this matter 
today, because if he will go back a year he will find that 
in our meeting at that time, against opposition, it was de- 
cided to use a pro rata contract, and it immediately brought 
out action on the part of the jobbers, who met and deter- 
mined to buy nothing except under guaranteed contracts, 
and we had always been selling under a guaranteed con- 
tract prior to that time, but we went home and tried to 
follow that recommendation, and we did. I think we sold 
95 per cent of our pack, the largest we had ever had, under 
a pro rata contract, but we lost the sale in one contract of 
over 10,000 cases by reason of our refusing to accede to the 
request of the buyer to guarantee delivery. 

If I am not mistaken, at that time we took that action. 
We found since that you can’t bind. I don’t think this 
committee wants to recommend that we bind anything here. 
You can’t do it. It is largely a personal matter. This com- 
mittee I know. I have spoken with several of them. They 
have been deliberating over that matter for a long time. 
I think it was stated here that the National association tried 
to form some kind of a contract that would be acceptable. 
That committee worked for days and days, and accom- 
plished nothing; had several conferences, but could not agree 
upon any form of contract to recommend for adoption that 
would be binding, or recommend its adoption as binding 
upon the members. 

A Hole in the Report. 

There is a little hole in that committee report. It only 
says it recommends that form of contract, but realizes that 
the policy of the individual packer heretofore would have 
much to do in determining the manner of their making 
sales now. It has the same danger exactly as the action we 
took a year ago—that just as soon as we try to force the 
adoption of a contract binding upon all members the job- 
bers will take action to protect themselves by refusing to 
accept anything but guaranteed contracts. We know that 
was done. The jobbers didn’t live up to it. Some of us 
sold under a pro rata contract to members of the jobbers’ 
association who had agreed not to buy except under a guar- 
anteed contract. We also know that when we went home 
some of the members of this association sold under a guar- 
anteed contract. We have to face this thing. No use 
beating around the bush. The National association is fight- 
ing it out. We can’t adopt a form of contract acceptable 
to everybody and one that will be lived up to. 

President Bailey—I think it would be all right to adopt 
the recommendation that that form be used by people if 
they cared to. That is about all you can do. It is a propo- 
sition that has been taken up by most every association 
and it yet unsettled. Whether we want to take it upon our- 
selves to settle it definitely is the question. 

Mr. Shane—TI call for a vote on the pro rata contract. 

Mr. Ames—As I understand it, the committee did not 
undertake to make this contract binding, but merely to 
formulate a contract that would be as nearly as possible 
fair and acceptable to both sides. So far as I am con- 
cerned, I would not want to see any positive action taken 


in regard to the contract, but would say that this contraet 
is as fair as we could produce. 

So far as grades are concerned, I do think that the asso- 
ciation ought to take definite action, for the reason that 
the matter of arbitration is coming to the front, and when 
a question is submitted to arbitration you have got to haye 
a basis that is absolute upon which to determine whether 
the goods submitted are up to standard. If you sell No, 9 
peas you want to know the size of the sieve that constitutes 
No. 2 peas, and if a party goes up a half size when there 
is an established grade, the fact that it has been done would 
bar those peas from being accepted; but as to the matter 
that Mr. Crary spoke of, of the jobbers and brokers eon. 
stituting the arbitration committee, that would leave ys 
out in the cold altogether. I think as much of the broker 
as probably anyone does, but unless you stand on your rights 
he comes in every time in favor of the buyer. You ought 
to bear that in mind, if anybody goes to the convention, to 
work against that. Don’t let that get to be the practice 
Don’t let that get established, that the jobbers and brokers 
constitute the arbitration committee. 


Shane Moves Adoption. 


Mr. Shane—I move the report of the committee be ae. 
cepted and the convention adopt the grading rules as the 
Wisconsin standard. 

Mr. Larsen—I Second the motion. 

Mr. Crary—Mr. Reynolds brought out the fact that we 
couldn’t put on paper any grading or any standard of 
grades that would make allowance for different weather 
conditions or if seasons differ in the quality of peas. There 
is a question as to the line of demarkation between the 
fancy pea and the extra standard pea. The Ohio association 
has adopted practically this same standard. The Western 
Packers’ Canned Goods Association has the same standard, 
The Minnesota association accepted the same standard. It 
has not been in operation a year. Why can we not wait 
and give the Ohio packers a chance to work that thing 
out and defer action on that for one year, until our next 
convention? It seems to me that we are going a little 
too fast on that grading proposition, and we had better 
give the Ohio packers an opportunity to work it out and 
see what, if anything, is wrong with it. They may improve 
on it. 

President Bailey—The suggestion seems to be a good 
one. We very often have seasons when our best peas are 
not equal to what they were formerly, and if we had this 
standard to go by the goods put up in the poor season 
would stand for rejection almost invariably. I think the 
point is well taken. 

Mr. Larsen—So far as I am individually concerned, I 
would just as soon vote for it, as I have seconded the mo- 
tion, but it may be best for the interests of the association 
to withdraw the motion. If it is satisfactory to the party 
making it I will withdraw my second. 

Mr. Shane—It is satisfactory. 

Mr. Leitseh—I would like to ask whether a fancy is a 
fancy one year and a standard the next and a cull the next. 
It seems to me that a fancy is a fancy all the time. It may 
be some years that you do not have any fancies, and the best 
you have got are standards. Your sizes are right, and your 
fancy peas are described as having clear liquor, uniform 
size, swect and tender. Now, if that should apply this year, 
is the faney next year going to be fairly uniform, slightly 
cloudy liquor and a little hard? I can’t see where you are 
going to gain anything by establishing a different grade 
every year. 

_ Fancies Best Any Year. 

Mr. Crary—Your fancy peas will be your best peas any 
year. They may not be as good as somebody else’s peas, 
but they will be the faney peas you deliver on your con- 
tract. You may not have enough peas to fill your fancy 
orders that conform to that standard, and yet you will send 
the best you have got to the man. 

Mr. Leitsch—Suppose you sell a man some fancy peas and 
next year you deliver him the very best peas you have as 
your fancy peas. Can you make it stick? 

Mr, Crary—I would have a better chance to make it stick 
if I didn’t have that standard. 

Mr. Leitsch—But at the same time you can’t make your 
best peas stick for fancy peas if the rest of the packers in 
Wisconsin have a good clear liquor, pea tender and uniform 
size. 

Mr. Crary—Under that standard if every man had peas 
that were off everyone could reject under it. 

Mr. Leitsch—They should reject. If you sell a man extra 
fancy peas at a high price, and because there happens to 
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be a dry season in Wisconsin and you don’t put up a fancy, 
I don’t believe he ought to take them at a fancy price. 
Mr. Shane—It seems to me there is one point we overlook. 
That is, if we take no action today, what will be the stand- 
ard by which our arbitration committee will judge any case? 
Will it not be the standard already adopted by other asso- 
eiations? It seems to me that has been adopted sufficiently 
to be considered the standard. If we take no action that 
will be eovsidered the standard just the same as if we adopt 
jt and show we are not afraid to. ; a 

President Bailey-—I think Mr. Crary’s idea was not so 
much against the standard as it was to allow somebody else 
to work it out, and if it worked out all right we will take 


ae Crary—We are putting too much into the hands of 
the jobber by giving him a definite standard at this time. 
With regard to what Mr. Leitseh said, I will say if I sell 
a man a thousand cases fancy sifted peas at $1.10, and I 
don’t have fancy and ship that man something I considered 
the best I had and told him he could have it at a dollar, 


and he took it ‘ if 
Mr. Leitsch—That is a square deai. 


Suggests Laying Report on Table. 


Mr. Bellack—Mr. Bailey, I happened to be appointed 
chairman of that committee and naturally wanted to make 
a report. I want to say that report does not exac ly repre- 
sent my sentiments at that. I always held, and I still hold, 
that all those questions are for the individual packer to 
work out for himself. He has his own trade to take care 
of, knows their peculiarities, and knows what standard 
they expect. If you can’t deliver you have to sell to some- 
body else. The same way with the form of contract. The 
man that sold goods under a 65 per cent contract for the 
last five or six years is not going out and lose his trade this 
year because we want to adopt a pro rata contract, and I 
think he would be a foo! if he did. It is an individual mat- 
ter. I believe we should help each other, but on these two 
points we can’t help each other, and I would be just as 
happy if that report was laid on the table, where it be- 
longs. : 

Mr. Voigt—I think the sum and substance of this talk 
is that the association should not take any definite action 
on the report. I think the only effect would be to make 


ourselves vulnerable. We are showing the other fellow 
where to attack us, giving him standards, and giving him 
a certain scale by which he could get after us if there is 
trouble. With that end in view, I move the report be laid 
on the table. The effect of that is to postpone the matter 
indefinitely; and, furthermore, that we adjourn until 2 
o clock. 

President Bailey—Before putting that question I want 
to say I think the committee has done excellent work. They 
have investigated the matter very thoroughly and made 
an excellent report. I want to compliment them on that. 

Mr. Leitsech—Mr. President, a motion to adjourn always 
has precedence and has to be taken up. I second the mo- 
tion to adjourn. Carried. 


AFTERNOON SESSION, DECEMBER 4, 1908, 2:15 P. M. 


Upon a eall of the roll it developed that all companies 
were represented with the exception of the Herfort Can- 
ning Company, Plymouth Canning Company and Lowell Can- 
ning Company. 

President Bailey—I will first announce the committee on 
advertising Wisconsin peas, which is as follows: 

R. W. Crary, chairman, Sturgecn Bay, Wis. 

A. M. Bellack, Columbus, Wis. 

A. T. Hipke, New Holstein, Wis. 

President Bailey—It is understood that the packers will 
report their views to the chairman at the earliest possible 
moment; give them some suggestions. 

We have still before the house a motion duly seconded 
to lay the report of the committee on uniform contracts and 
grading on the table. 

The motion was put to a vote and unanimously carried. 

Freight Rates. 

President Bailey—The next subject before us is the re- 
port on freight rates by R. W. Crary. 

Mr. Crary—Mr. President and Gentlemen: The railroad 
committee was appointed at the last annual convention 
of this association, and about the first work we did was to 
secure from the National Canners’ Association the appoint- 
ment of a similar committee to handle matters like mini- 
mums in the classification, and things that pertained not 
only to Wisconsin business but to the general business of 
the country. 

You are all familiar with the fact that we had a favor- 
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able rate on railroads to the East for two or three years, 
and that this year those rates were taken away from us. 
The railroad committee instituted a practical boycott on 
the Pere Marquette, which we felt was reasonably responsi- 
ble for taking away our rates, in connection with other 
lines, and I ean say to you the boycott was effective, and I 
have assurances we will be able some time during the pres- 
ent winter to secure 2 partial readjustment of our eastbound 
all rail rates. I doubt if we can get the lake and rail rates 
restored, but we shall at least get a partial restoration. 

On November 1 the minimum on canned goods in western 
classification territory was raised to 36,000 pounds. I im- 
mediately made a complaint before the Wisconsin Railroad 
Commission, claiming the raise unreasonable, and giving the 
reasons why. The matter was heard November 10, and the 
commission reserved a decision, owing to the fact one rail- 
road desired to submit a brief on the question of federal 
interference. . 

In the meantime I have made formal request on the chair- 
man of the Western Classification Committee to have the 
matter reconsidered at the meeting which will be held in 
January, probably in Mobile, Ala. There is a possibility, in 
view of the fact that other items which take the same classi- 
fication as canned goods have been held down to as low as 
26,000, and in many cases not over 30,000, that we will be 
able to show discrimination and get that 30,000 minimum 
restored. We may ask you to go to that meeting and send 
letters of protest to the classification committee. It may be 
possible some are going to take their vacation in the South, 
or some may have business in that direction. 

If we are successful in getting the Western Classification 
Committee to reduce the minimum to 30,000 pounds we will 
then start work with the Official Classification Committee 
and see what we can do with them. 

President Bailey—lI think there is probably no action to 
be taken on that report. It simply shows that Mr. Crary 
has been active in his work as chairman of the committee, 
and under the circumstances that committee ought to be 
continued. There is no necessity for action on that. 

Secretary Landreth—I move that the report of the com- 
mittee be accepted and that the committee be continued. 
Carried. 

The Tinplate Question. 

President Bailey—lI will ask Mr. Reynolds to give us his 
ideas on the tinplate question in regard to tin cans. 

Mr. Reynolds—I have nothing written on the subject, 
and before 1 say anything I would like to have the secre- 
tary read that letter that was sent to the association by 
Mr. Timms, of Austin, Nichols & Co. 

New York, Dee. 1, 1908. 
Secretary Wisconsin Pea Packers’ Association, Milwaukee, Wis. 

Dear Sir: I see that your association will have its annual meet- 
ing this week. I take the liberty of addressing you on what seem 
to be several very important matters which your association can 
consider to our mutual advantage. 

First, boxes. Notwithstanding thé earnest addresses made by 
Mr. Wilcox, of Sprague, Warner & Co. at two of the National 
Canned Goods Packers’ conventions, and numerous articles on the 
same subject in trade papers, many canned goods packers, including 
some of those in your association, continue to ship peas and other 
canned goods in cases which are not suitable for the purpose; they 
are either made of very light material or are lock-cornered boxes. 
Canned goods cases should be made from material measuring %-in. 
tops, bottoms and sides and %-in. ends; they should be well 
nailed. <A lock-cernered box invariably breaks open when dropped 
or roughly handled. Many of the claims for shortages and much 
of the annoyance due to the bad condition in which canned goods 
reach their destination will be avoided if your organization and 
others will see that the goods are shipped in suitable boxes, prop- 
erly nailed. If any additional cost for such boxes it would seem to 
me it would be cheerfully paid by purchasers. I know that it 
would by us and other New York houses. 

Second, I believe that a determined effort should be made by the 
canned goods packers of this country to pack canned goods in tin 
cans of improved quality. The slight additional cost for the proper 
amount of tin will be more than compensated for in the increased 
confidence of dealers and consumers in the canned product and in 
the much more satisfactory condition in which many canned goods 
will reach the consumer if so packed. 

Third, canned goods packers’ state, territorial and national 
organizations should do everything in their power to bring about a 
reduced duty on tin plate of at least 50 cents per box, and by that 
means a reduced cost for cans. You will recall the earnest plea 
for this by Mr. C. H. Bentley, of San Francisco, at the last Can- 
ners’ convention, and as a tariff bill will be acted upon by Congress 
shortly after March 4, now is the time to urge this in every way 
to bring about the desired result. 

Fourth, on every occasion, in season and out, and whenever it 
is mentioned, every packer should do all in his power to impress 
upon state or national authorities that the agitation regarding the 
dating of canned goods is unnecessary and will be extremely detri- 
mental to the canned goods interests of the country. This favorite 
scheme of irresponsible or ignorant (as to this subject at least) 
men like Senator Beveridge, of Indiana, would, if ever made a law, 
injure the entire canned goods industry, packers, jobbers and 
retailers, to an extent that it is impossible to estimate, and it 
would so reduce the sale of canned goods that all the gains of 
recent years would be lost and it would take many years, probably 


a generation, to place the industry back to where it is now, 

1 trust you will pardon my bringing these things to your atten. 
tion, but in common with most large buyers we feel stro 
these subjects and believe that every legitimate means should 
used to bring about the desired reforms. The very high quality 
goods packed by your members, some of which reach even ogy 
distant markets, makes me believe that as progressive canners you 
will do everything in your power to bring about these and Other 
changes for our mutual benefit and protection. Respectfully yours 

WALTER B. Tineus, ' 

President Bailey—Before you proceed, Mr. Reynolds 
would it not be advisable to cover some of those points by a 
motion; for instance, on boxes? 

Mr. Reynolds—Well, I don’t think that is necessary, That 
is simply in the nature of a communication. 

President Bailey—But it would put us on record if we 
think it is necessary to use stronger boxes. However, we 
will go ahead on the tinplate question. 

Mr. Reynolds—Well, not tinplate. I am not an authority 
on tinplate, but I have had some experience with rusty 
cans. My idea in having Mr. Timms’ letter read was that 
it was from one of the largest canned goods buyers in the 
country, and he has expressed his ideas of what the packer 
should aim at. He wants a good package, and, by the way, 
they will not pay any more for a good package, but you 
protect yourself, because you will have fewer kicks on a 
good package. They want goods in a better can, and we 
all do. 

Now, the can as ordinarily made today will not permit of 
a proper cooling of your peas. I mean by that peas should 
be cooled as soon after taken out of the kettle as possi- 
ble. If you cool a ¢an as made by the companies today 
as cool as you like them you can’t put them in your ware- 
house without the can rusting more or less. My talk will 
be a little bit at random along that line, but you can get 
the idea. 

We now have, with the ordinary can, to put our peas in 
the warehouse a little warm. Some packers say it doesn’t 
make any difference, but I contend it makes all the differ- 
ence in the world when the peas are a little bit old. Ou 
pack this year was more satisfactory along that line than 
ever, because we could let them stay in our cooling tanks 
as long 1s we wanted to and then run them out, and we 
aimed at giving them a cooling that would dry the cans 
after they got in the warehouse, and that is about all, and 
that is as near perfection as you can get. With an ordinary 
ean you have got to leave considerable heat in, or it will 
show up rusty. 

Referring to what Mr. Timms says about the dating of 
cans, I think that would be lost sight of if the can, after 
it has been in use four or five years on a shelf is bright 
after the label is taken off. My idea is that in no way ean 
that can be kept bright except it has enough tin plate on 
it to keep it so. 

Better Can Wanted. 

[ advoeated a better can a year ago, and have been talk- 
ing it up here with several of those present, and the packers 
invariably agree they want a better can. Our business costs 
a good deal of money, our seed is high, and we go to work 
and put that product, after all the labor we put on it, after 
all the money we have borrowed to get it ready to put in 
the can, into a receptacle we know is not right. Now, that 
proposition is entirely wrong. The can makers claim the 
can is perfect, and say ‘‘if you want a better one we will 
give you a better one,’’ but they go on shipping the same 
thing. The cans leave their factory practically perfect, 
according to their claims. They go into cars maybe one day, 
and are shipped the next day, and maybe not for 
three or four days or a week. We keep some of 
them a year before we fill them, and then probably 
keep them six months before they are shipped out, and 
when they get to the woman who strips the label off it is 
uo wonder they want the ean dated. The contents might 
be six months old, but from the appearance of the cat, 
it would look as though it were a hundred years old. We 
want a can so that when they take the label off there 1s 
enough plate on to make it shine. ; 

We bought 2,200,000 eans under contract from the Ameri 
ean Can Company at 75 cents a thousand over the regular 
price. We took those cans in and used them, and never m 
our experience of twelve years’ packing have we got along 
with so few leaks, either tip or cap leaks. You can open 
the door of the warehouse and look back as far as the end, 
and the cans in the boxes shine. It is just because we put 
that extra 75 cents a thousand into the cans. We have 
been complimented on the appearance of our canned peas 
by the shippers we ship to. ° 

If we are going to pay money for high priced seed, high 
priced Jand, and high priced labor, we want to put our 














t in something that we can carry two or three years. 
{ think if we can advertise our Wisconsin peas as being 

eked in a can that has got enough tin on it to make it 
ood forever, we won t be asked to date our cans. 

I strongly advoeate concerted action on the part of the 
Wisconsin packers, and appeal to them to stand together 
and purchas' tin cans that shall contain enough tin to 
roteet the goods in the can. Last year the price was 75 
a thousand extra, and we are going to buy our cans 
this year at the increase cost, and when we go to the trade 
we are going to do a little private advertising concerning 
the heavie! coating on the ean. 


Not Ready to Make Can Prices. 


I have talked with the Continental people, and the Ameri- 
ean Can Company, and they are not yet ready to make 
prices on cans. They say they are awaiting the action of 
Congress regarding the tin plate tariff, but they seem to 
think the price will be lower than it was. I have asked 
them if the difference between the can we want and the 
ean they wish to sell could not be made less. One maker of 
eans said he would probably cut the price in two and make 
the difference about 35 cents. I am just telling you what 
he told me. He wasn’t prepared to take a contract, but he 
said if the contract was large enough it would make a dif- 


oduc 


cents 


ference. 

President Bailey—We will be glad to hear from any one 
on the subject of tin cans. 

Mr. Shane—We have had considerable experience along 
that line, and I think it would have been just as cheap for 
us to have better tin as it would have been to scour so many 
cans. The money invested would not make so much differ- 
ence. Our experience with acids in the pickle manufactur- 
ing business was that a good, strong, heavy tin plate is the 
best method there is for preserving any kind of vegetables 
or canned goods. 

President Bailev—I would like to hear from somebody 
else on that subject. 

Mr. Ames—I would like to ask Mr. Reynolds how much 
additional tin they put on the best can, 

Mr. Reynolds—I am not prepared to say. I don’t know. 
Mr. Bellack says about a half pound to the base box. They 
claim it actually costs them 75 cents per thousand cans. 

Can Question Important. 

Mr. Stare—I believe this is one of the most important 
things that has been mentioned. While Mr. Reynolds was 
talking [ did some figuring. The increase of 40 cents per 
thousand, which would be about what he said they might be 
able to reduce to, would make a cost, in round numbers of 
a thousand dollars on 2,400,000 cans, or about 1% cent per 
dozen. If that will reduce the percentage of leaks and 
swells we have more than saved the increased cost by our 
decrease in the leaks and swells. While these figures are 
only from memory, I ean say that only six years ago, pos- 
sibly less than that, the percentage of leaks and swells 
totalled Jess than one-half of one per cent, whereas today 
I don’t know the packer who, if he spoke honestly, would 
not have to admit that his percentage of leaks and swells 
is more than one per cent. One per cent on a pack of 
100,000 cases; the saving would more than offset the in- 
creased cost of the cans, in addition to all the other 
merits Mr. Reynolds has so well testified to today. 

Mr. Reynolds—Regarding capping and tipping the cans: 
We used 2,200,000. We ran them through the eappers and 
automatic tippers and they are absolutely perfect. Our 
percentage of tips and eap leaks this year on about 3,000,000 
eans is practically nothing, and I lay it to the fact that 
there was enough tin on the ean to take the solder on the 
cap. 

President Bailey—We had the matter of better grade of 
cans up some vears ago, and the great majority seemed to 
favor it, but they failed to give their order for that kind 
of a can, and we ought to take some action here today 


for the purpose of deciding whether we will take that stand - 


and demand the can and use it, or not. 
Would Let Consumer Know. 

Mr. Reynolds—I think, Mr. Bailey, that the packers repre- 
sented here today would be willing to have a resolution 
drawn up which they will sign and use it for advertising 
purposes in the local Milwaukee and Chicago papers and in 
the trade papers, that they this year will buy a ean that 
Is of the special plate, and that they will buy no other, and 
use that, and let that be this year our advertising of Wis- 
consin peas. The faetories are represented here, and let 
their names be put out in print as having decided to use 
4 can with heavier coating on it. When it comes to buying 





THE CANNER AND DRIED FRUIT PACKER. 














The 
American 
Label Mfg. 
Company 


OF BALTIMORE 
MARYLAND 


Recommends the use of the end label shown in this adver- 
tisement on your canned goods. This label, if used, will 
tend to stimulate consumption of canned foods. It is 
with this idea that these end labels have been designed by 
the American Label Manufacturing Company. 

Any of our patrons who wish to try the idea can get a 
few thousand free of cost by applying to our 


Western Headquarters : 
5S Wabash Avenue 


CHICAGO 


AMERICAN 


CANNED GOODS 


are the purest, cleanest food prod- 
ucts obtainable in package form. 
The fruits and vegetables put into cans 
are the selected products of field andorechard. 
The Canneries are kept in absolutely sani- 
tary condition, and highly developed 
machinery minimizes handling of 














the articles by human hands. 
Lastly, Canned Goods are 






If required in large quantities we guarantee to furnish 
same at absolute cost to any packer requiring them 
for all his canned goods. 


Offices at 


BALTIMORE, PHILADELPHIA 
CHICAGO, NEW YORK 
BOSTON, ST. LOUIS 


If you are on the map 
we'll call on you 
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the cans, we are men of honor, and are going to pay the was unanimously adopted that we would buy a heavy plate 
extra price, and will buy the cans. The representatives of can, and only one packer bought any of them that Year, 
the factories whose names do not appear on that list will and he only bought half of what he used, and naturally 
have to explain to their jobbers the reason their name is dropped out because nobody else was buying. Now, if 
not there. I believe that is a good thing to do. I wanted there is something of that kind, that specifies it, I think it 
that letter of Mr. Timms’ read because that shows the posi- would be an extra inducement tor everybody to use it, and 
tion of the jobber. They go and visit the trade, and the not go back to the old standard can because he can buy 
tradesmen say ‘‘to hell mit de cans, dey ain’t good enough.’’ cheaper. 
My firm will sign a resolution and have it printed any- Mr. Reynolds—Every association meeting, open or other. 
where. We are going to do it, anyway, if we go it alone. wise, I have attended for the last four or five years, hag 
I think it will help to sell your peas if it is generally thrashed out this question of tin cans, and if the Wisconsin 
known among the buyers and consumers that you are trying Association can take the initiative, in a year they will all 
to improve the condition of the receptacle. fall in. Well now, I would a little bit rather go before than 
Mr..Leitsech—Two years ago at a meeting of this associa- come behind on that proposition, and I would like to have 
tion at Cshkosh a resolution, as near as I ean word it, like our best talent here draw up a resolution that the packers, 
this, was adopted: ‘‘Resolved, that we buy only such tin if there is no more than six of them, and all of them, if 
cans as will comply with the regulations of the national pure they will, will sign, and say they are going to purchase that 
food laws.’’ can, Those who do not want to come in on that proposi- 
We all held back and were told by the canmaker that no tion can stay out. 
one was buying the special can; that the expense of making Mr. Larsen—Before preparing that resolution would it be 
the can for just one or two packers would be considerable; any harm to ask an expression of the meeting as to whether 
it was entirely out of the question. Now, last year Mr. Rey- they feel like using that plate or not? 
nolds said he used the can. I have heard Mr. Curry say he Mr. Reynolds—1 should like to have the secretary call the 
is going to use it. Now, it is working itself out in splendid roll of factories, and let them get up and express them- 
fashion. We can adopt any number of resolutions and it selves. 
won’t help. Mr. Leitseh—Let it be understood, Mr. President, when 
However, Mr. Reynolds has made a strong argument in a man rises upon his feet to express himself it is merely an 
favor of that can, by showing the results, and so convine- individual expression, because there are gentlemen here 
ing that I think most of the other canners here today wiil representing stock companies, and it may be their directors 
purchase the better can. There may be something in let- will not authorize purchasing the cans, as they do not u- 
ting the public, generally, know that we are going to pur- derstand the situation thoroughly. They will feel more at 
chase only a good can because we are ready to buy it now. liberty in giving their individual expressions. 
We thought we were ready two years ago and then ignored Mr. Reynolds—The people in this country are demanding 
the resolution entirely. a better tin can. If half the packers go on record as being 
Would Stamp the Cans. able to supply that demand, they are going to benefit by it. 
Mr. Chatham—I am willing to go a little further than President Bailey—Let’s have a rising vote. All who are 
that on that proposition. I think. if we could get either in favor of the proposition will please rise. 
one or both of these can manufacturers in here, and I think Nearly every person present arose. 
we could, they would be willing to agree to have dies made Vote to Use Heavy-Coated Cans. 
and stamp on the bottom of that ean ‘‘of extra heavy President Bailey—Practically unanimous. Now, we will 
coated plate, expressly for the Wisconsin packers.’’ 7 call the roll, and each individual can say for his company 
My idea in bringing this matter up is just this. Two what-he likes. Upon the call of the roll, representatives of 
years ago at Oshkosh, as has been just stated, a resolution the following factories declared themselves in favor of 
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adopting the heavier coated can for the season of 1909: 

Antigo, Chilton, Chippewa Falls, Columbus, Cedarburg, 
crary Canning Co., DePere, Dutch Canning Co., Fall River, 
Fox Lake, Green Bay, Hartford, Herfort Canning Co., Ke- 
waunee, William Larsen Canning Co., Lowell, Manitowoc 
pea Packing Co., Markesan, Mayville, Onalaska, Pioneer 
Canning Co., Reynolds Preserving Co., Sauk City, W. Seyk 
(o., Sun Prairie, Wausau, Wisconsin Pea Canners Co., Oconto. 

Mr. Leitsch—Mr. Crary just suggested something that, 
while not necessary to be embodied in the resolution, can be 
required of the makers of the can. To identify the can 
by some mark, not necessarily in so many words as sug- 
gested here a few moments ago, but by some mark showing 
it is the heavier coated can. 

The following resolution, introduced by Mr. Leitsch, and 
seconded by Mr. Shane, was thereupon unanimously adopted: 


Resolved, That this association unanimously recommends the use 
of a can made of extra heavy coated tin plate, and that the manu- 
facturers be requested to place an identifying mark upon the same: 
that the secretary be instructed to draw a resolution by which each 
signer pledges himself to purchase for the pack of 1909 only such 
cans, Which resolution is to be forwarded to each member for signa- 
ture, and when the resolution has been signed up by as many as 
eare to sign, that it then be published in the trade papers. 

President Bailey—Gentlemen, we now come to the matter 
of changing our constitution and by-laws. The report is in 
the hands of Mr. Leitsch, and we will be glad to have it. 

Mr. Leitsech read the following: 


Constitution of the Wisconsin Pea Packers’ Association. 
ARTICLE I. 

The name of this organization shall be “The Wisconsin Pea Pack- 
ers’ Association.” 

ARTICLE II. 

The object of this association-shall be to foster the interests of 
packers of peas in the state of Wisconsin; to protect them from 
unjust and unlawful exactions; to remove abuses in trade; to dif- 
fuse accurate and reliable information among the members; to 
produce uniformity and certainty in the grades, contracts and 
customs of the trade; to promote their interests by encouraging a 
friendly intercourse between packers; to advertise Wisconsin peas 
and encourage their use as a food product. 

ARTICLE III. 

Any person, firm or corporation engaged in the canning of peas 
in this state shail be eligible to membership in this association and 
may be represented in any meeting by one or more of the persons 
interested in said business as an owner, officer or stockholder, each 
concern, however, to have but one vote. 

ARTICLE Iv. 

The officers of this association shall be president, vice-president, 
secretary and treasurer, and their duties shall be the same as 
those usually devolving upon such officers in like associations. 


ARTICLE V. 

The officers shall be elected at the annual meeting and shall hold 

their offices for the ensying year. 
ARTICLE VI. 

The affairs of the association shall be managed by an executive 
committee to consist of the president, secretary and three members, 
two of whom are to be elected by the members at the annual meet- 
ing and the third to be appointed by the president at said time. 
All other committees shall be appointed by the president. 

ARTICLE VII. 

Each member shall pay annual dues, the amount of which shall 
be fixed by the by-laws, and such other dues or assessments may 
be levied by the executive committee as shall be necessary to pay 
the expenses of the association, which assessments shall be levied 
pro rata upon the basis of the number of cases packed by each 
member of the association. 

ARTICLE VIII. : 

This constitution may be amended or repealed by a two-thirds 
vote of all the members present at any regular meeting, and notice 
of such proposed amendment or repeal be given with the notice of 
the annual meeting. 

ARTICLE IX. 

Location of the principal office of the association for each year 

shall be the office of the secretary. 


By-Laws. 


ARTICLE I. 

There shall be one regular meeting annually in the month of 
December, the time and place of such meeting to be determined by 
the executive committee, and notice thereof shall be mailed to 
each member of the association at least one week prior thereto. 
Special meetings may be held upon the call of the president and 
secretary and such meetings shall be called by said officers when- 
ever requested in writing by five members of the association in good 
standing. 

ARTICLE II. 

Ten members shall constitute a quorum and shall be empowered 

to transact any business coming before the association. 
ARTICLE III. 

Each member of this association shall pay to the secretary an- 
nually the sum of five dollars, which shall become due on the date 
of the annual meeting, and failure to pay the same within sixty 
days shall be reported by the secretary to the executive committee, 
which committee shall have authority to drop such delinquent from 
membership in the association. 

ARTICLE Iv. 

All vacancies caused by resignation or otherwise among the 
officers shall be filled by the executive committee; vacancies occur- 
ring in the committees shall be filled by the president. 

; ARTICLE V. 

If any assessments are levied upon the members, other than the 
annual dues, the executive committee shall require the treasurer 
to give a bond for the safe keeping of all funds which shall come 
into his hands. 

ARTICLE VI. 

The treasurer shall pay out the funds of the association only on 
orders properly drawn by the secretary and countersigned by the 
president, and all bills shall be audited by the executive committee. 
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YOU MAKE 
ANS 


Do You Make a 
Satisfactory Profit? 








NO MATTER WHAT SYSTEM OR 
WHAT MACHINERY YOU NOW 
USE, WE CAN SHOIV YOU HOW 
TO MAKE MORE PROFIT WITH 
LESS TROUBLE. 


TO THOSE CONTEMPLATING 
MAKING THEIR OWN CANS, LET 
US FIGURE WITH YOU. WE CAN 
SHOW YOU WHEREIN OUR SYS- 
TEM EXCELS. 


IN INSTALLING OUR MACHIN- 
ERY YOU GET AN EQUIPMENT 
AND SYSTEM ADAPTED TO EACH 
OTHER AND YOU OPERATE SUC- 
CESSFULLY AT ONCE. 


WE KNOW HOW AND WILL TELL 
YOU. OUR REPRESENTATIVE IS 
WAITING TO SEE YOU. 





UTICA INDUSTRIAL CO. 


ROME, N. Y. 


_ ARTICLE VII. 

The officers and members-of committees shall be reimbursed ¢ 
their actual traveling expenses when in attendance upon any com 
mittee meeting or in the performance of any services authorized {op 
this association which’ shall entail upon them any expense, but ~ 
member of the association shall be entitled to be reimburgeq for 
the expenses of attending regular meetings of the association, r 

ARTICLE VIII. 

The executive committee may make and adopt such rules and 
regulations and require the officers to perform such duties ag they 
may see fit not in conflict with the constitution and by-laws, . 

ARTICLE IX. 

These by-laws may be amended by a two-thirds vote of the mem- 
bers present at the annual meeting of the association. 

At this point Mr. Bailey relinquished the chair in fayop 
of Mr. Larsen. 

It was thereupon moved by Mr. Reynolds that the ¢op. 
stitution and by-laws, as read by Mr. Leitsch, be adopted 
as an amendment to the original constitution and by-Jaws 
formerly passed by the association, which motion was duly 
seconded and unanimously carried. ; 

Election of Officers. 


(Under suspension of the rules, and upon motions duly 
made and seconded, snd unanimously carried, the following 
officers were thereupon chosen for the ensuing year: 








President—W. C. Leitsch, Columbus. 
Vice-President—W. H. Ames, Markesan. 
Secretary—Charles Voigt, Sheboygan. 

Treasurer—C. Madson, Manitowoc. 

Executive Committee—Edw. Reynolds, Sturgeon Bay; 





























M. 8S. Bailey, Chippewa Falls; R, W. Crary, Sturgeon 

Bay. 

The following legislative committe was appointed: 

W. C. Leitsch, Columbus, Chairman. 

P. Hohenadel, Jr., Janesville. 

C. H. Voigt, Sheboygan. 

The following letter from Mr. Frank E. Gorrell, seeretary 
of the National Canners’ Association, was read by the seere 
tary: 

tel Air, Md., Novy. 30, 1908. 
Mr. H. W. Landreth, Secretary Wisconsin Canners’ Association, 
Oconto, Wis. 

Wn Dear Sir: At a recent meeting of the executive committee of 
the National Canners’ Association it was suggested that your asso- 
ciation be invited to call a special meeting of your members to 
meet at Louisville during the week of the National convention. 

It gives us pleasure to say that a special room for state associa- 
tions has been provided, and on application to the secretary you 
will be assigned the use of this room at a convenient time to hold 
your meeting. 

The executive committee earnestly hope that your members will 
attend the National convention and hold a specia! meeting for the 
transaction of any business that they may see fit. 

Please inform us of the action of your association so that we can 
make our arrangements accordingly. , 

: ‘, E. Gorrei, Secretary. 

The following letter from the Citizens’ Business League, 
of Milwaukee, was thereupon read by the secretary: 

Milwaukee, Dec. 4, 1908 
Wisconsin Pea Packers’ Association. 

Gentlemen: The Citizens’ Business League notes with much pleas 
ure the large attendance of your members at this year's convention 
and congratulates you upon the remarkable growth of your ass0- 
ciation. We are confident that Milwaukee has been demonstrated 
to be the proper place for your annual convention because of its 
many facilities, and we take pleasure in extending to you an ib 
vitation to meet here again next year. . 

You may be sure that a cordial welcome awaits you whenever 
you come to Milwaukee. Yours truly, es 

CITIZENS’ BUSINESS LEAGUE, 
R. B. Warrovs, Secretary. 

Chairman Larsen—Gentlemen, what is to be done on these 
invitations? 

Mr. Shane—I move that it be left to the executive com 
mittee. 

Chairman Larsen—The invitation will be placed on file 
and referred to the executive committee. 

Minutes of the last meeting read and approved. 

Secretary’s financial report read and approved. 

Treasurer’s report read and approved. 

A motion by Mr. Shane to the effect that a vote of thanks 
be extended to the outgoing officers for the efficient mal 
ner in which they filled their positions during the past year 
was duly seconded, and unanimously carried. 

It was thereupon moved and seconded that the secretary 
prepare proper resolutions of thanks for the Stecher Lithe- 
graphing Company, the United States Printing Company, 
the Republican Hotel, and the press of Milwaukee, whic 
motion was unanimously carried. F , 

The convention thereupon, at 5:15 p. m,. on motion duly 
made and seconded, and unanimously carried, adjourn 
sine die. = 
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CANNING MACHINERY AND SUPPLIES ASSOCIATION 
‘TO ISSUE MEMBERSHIP CERTIFICATES. 

The Canning Machinery and Supplies Association, 
which has been incorporated under the laws of Maine, 
will issue membership certificates, subject to annual 
dues of $25. These must be paid on or before De- 
cember 15 if members are to have the privileges of the 
exposition, to be held in Louisville, Ky., February I 
to 6. Persons or firms holding membership in the 
Canning Machinery and Supplies Association, as well 
as ali those who intend to become members or expect 
to exhibit or transact business on the floor of the ex- 
position, must be supplied with a membership certifi- 
cate. Dues can be paid to John T. Staff, secretary, 
Terre Haute, Ind., in check payable to the order of 
Thomas A. Scott, treasurer. Floor space will be 
awarded in regular order to those sending check for 
$2.50 for same. No blue print will be mailed until 
payment is made. 





REVIVAL OF OLD FREIGHT WAR—SHIPPERS’ RIGHT 
TO ROUTE SHIPMENTS. 

Shippers of Chicago and other cities are consider- 
ably exercised over what they regard as another at- 
tempt on the part of the railroads to deprive them of 
the right to specify the routing of freight shipments 
bevond the line of the initial carrier to which the 

_ freight is delivered. 

This question has been the subject of a long-stand- 
ing controversy between the shippers and the roads. 
Its renewal at the present time is caused by a rule in 
the new westbound transcontinental tariff, effective on 
January 1. This provides: “The rates herein are sub- 
ject to the absolute and unqualified right of the initial 
carrier to determine the routing of freight beyond 
its own lines.” 

If enforced strictly this rule is regarded as appar- 
ently in conflict with the administrative ruling of the 
interstate commerce commission and may lead to a 
reopening of the question which was partially settled 
by the Supreme Court several years ago in the Cali- 
fornia fruit case. 

The decision at that time was against the shippers, 
but as interpreted by the interstate commerce commis- 
sion, the latter has the right to specify the terminal 
routing and the intermediate routing as far as a choice 
between all rail and rail and water rates is concerned. 
The commission’s order further specifies that the car- 
rier shall not route the freight by a more expensive of 
two or more possible routes. 

Railroad officials said that under the commission’s 

ruling the rule could not be enforced literally, but the 
fact remains that it is stated in black and white 
in the tariff, and the shippers are wondering how 
far the roads will go when the tariff takes effect. 
_ The National Industrial Traffic league, which since 
its organization has insisted on the right of the shipper 
to control the routing, is now preparing an amend- 
ment to the Hepburn law securing this right which 
will be presented to congress at the coming session. 

H. C. Barlow, executive director of the Chicago 
Association of Commerce and a member of the league’s 
legislative committee which advocated such an amend- 
ment before committees of both houses of congress 
last winter, commented on the new rule. “This rule 
would seem to indicate that the roads propose to go the 
full limit,” he said, “in asserting their right to control 
the routing of freight, thereby depriving the shipper 








LEONARD SEED CO. 


CHICAGO 
GROWERS OF SEEDS FOR THE CANNING TRADE 


Peas, Beans, Sweet Corn, Beet, 
Tomato and Cucumber Seed 


Critical Canners wishing to contract for carefully grown 
Wisconsin Pea Seed, crop of 1909, will do well 
to give us their business 


Our Tomato Seed is grown by us especially for the Canning 
Trade. Standard Varieties true to Type and Color. 
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of a valuable commercial asset and opening the way 
for the formation of the most effective sort of a pool 
among the carriers.” 

Roads Not Ready to Raise Rates. 

The much talked of advance in freight rates in the 
territory between the Mississippi river and the At- 
lantic seaboard, which has caused so much agitation 
among the shippers, has again been postponed by the 
railroads, according to W. C. Brown, senior vice- 
president of the New York Central lines. 

At a conference in Chicago on Tuesday with Fred 
W. Upham, president of the Illinois Manufacturers’ 
Association, Brown said that the roads had not yet 
finished. checking up the rates to ascertain what 
changes they wish to make, and that it will be im- 
possible to file new tariffs with the interstate com- 
merce commission inside of two months at least. He 
promised, furthermore, that no general advance in 
rates will be made without conferring beforehand 
with the shippers. 





CALIFORNIA CANNED GOODS SHIPPERS PROTEST. 

Commercial interests in California will protest 
through the California Traffic Association against the 
advance in freight rates which transcontinental lines 
have announced will become effective January 1. It is 
estimated by G. J. Bradley, general manager of the 
association, that the advances mean an increase of 
$10,000,000 a year in freight charges on westbound 
business alone, at least half of which will have to be 
paid by shippers in California, and an additional $1,- 
000,000 on eastbound traffic. He says: 

“The eastbound increase of about 10 cents a hun- 
dred pounds: affects much of California‘s products, 
and amounts to $40 a car. We ship 5,000 cars of 
canned goods, 6,000 cars of raisins and dried fruits, 
3,000 cars of prunes, 3,000 cars of beans, besides a 
lot of other products on which figures are hard to get, 
to all of which the railroads propose to make the in- 
crease 10 cents a hundred pounds apply. 

“The railroads say the consumers pay the freight. 
This is true to a certain extent, but California products 
have hard sledding at best, and every effort should 
be made to increase their consumption. It may seem 
like a small matter when the railroads say the increase 
is only one-tenth of a cent a pound, but it looks differ- 
ent when the producer has to take $40 a car less or lose 
the trade.” 





NEW APPEAL TO BOOTH STOCKHOLDERS. 

A large part of the funds necessary to carry out the 
work of reorganizing the bankrupt firm of A. Booth 
& Co. has been obtained. To raise the remainder, a 
little more than $200,000, the stockholders’ protective 
committee sent out another circular last week to stock- 
holders who so far have not agreed to the plan. 

The circular requests that stockholders agree to an 
assessment of $16 on each share of preferred and $3.50 
on each share of common stock. If successful this 
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would give the reorganized company a working capital 
of $600,000. 

If all the money required has not been raised py 
December 13, it is said, a syndicate which is now 
being formed will take care of the remainder, 

Philip Chancellor and E. R. Edson, constituting 
the Globe Packing Co., have been ordered by the court 
to transfer to W. J. Chalmers, receiver of A. Booth 
& Co., the following stock: 

Northern Fish Company, 181 shares; W. J. Guest 
& Co., 128 shares; Imperial Fish Company, 66 2-3 per 
cent of outstanding stock, and Nelson River Packing 
Company, 50 per cent of outstanding stock. 





RIGHT TO INSPECT COLD STORAGE PLANTS—Ccourr 
GIVES POWER TO HEALTH OFFICERS. 


Officials of the City Health Department of Chicago 
were given the right to inspect cold storage plants by 
a decision of the United States Supreme Court handed 
down on Monday. Under it the health officials, exer. 
cising the city’s police power of inspection, may seize, 
condemn, and actually carry away or destroy on the 
premises foodstuffs which, in the opinion of the in- 
spectors, are unfit for consumption. 

The case, started under the Dunne administration, 
was pushed by Assistant Corporation Counsel Emil C. 
Wetten, who* argued it when it came before the Su- 
preme Court. 


“For two years the city has held off in examining - 


cold ‘ storage plants,” said Mr. Wetten. “It was 
thought well to go slow until this case could be deter- 
mined, and in the meantime, there is reason to believe, 
all condemned foods have not been destroyed. Now 
there is no danger pressing the inspections.” 





PRUNING KIEFFER PEARS. 

A pruning experiment was started with Kieffer 
pears in the spring of 1903 in the two-year-old orchard 
of F. M. Soper at Magnolia, Del., in which it was 
desired to compare the results of early severe with 
early moderate pruning, and these kinds with late 
moderate pruning after the trees were in full foliage. 
The trees had never previously been pruned. As to 
the results, all that could be determined in 1903 was 
the extent of growth and the appearance of the foliage, 
which was considerably better on the trees pruned 
early and severely. Those pruned early and mod- 
erately were next best, being much better than the late 
pruned trees.—American Agriculturist. 


FIRE ON PORTLAND DOCKS. 

The $300,000 fire on the Grand Trunk docks in 
Portland, Me., was a serious one, but the principal 
wharves and warehouses are left and the large ele- 
vators were untouched. The ocean steamship Cor- 
nishman got on fire, but will probably be saved, al: 
though, at the time of writing, the loss must be very 
heavy to the cargo of apples, etc. 








Buyers of second-hand. machinery use “Canner” want ads 
every week. : 























What Do | Know About Capping 
is a booklet that will interest the man that has 
big mouth and sample to No. 10 cans to cap. 
Yours for a 2 cent postage stamp 


M. E. Howard, 344 S. Senate Ave., Indianapolis, Ind. 











STOCKBRIDGE ELEVATOR COMPANY 


Jackson, Michigan 


Shippers of Michigan Beans 
All Grades and Varieties Correspondence Solicited 
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PRESIDENT ROOSEVELT TO TAKE HAND IN PURE 
FOOD QUESTION. 

It is stated in Washington upon authority, accord- 
ing to the correspondent there of the Journal of Com- 
merce, that the forthcoming annual message of Presi- 
dent Roosevelt will contain some interesting and im- 

rtant matter relative to changes in the present sys- 
tem of food administration and that, if Congress acts 
in accord with the suggestions thus made, there will 
he innovations in the present situation that will largely 
alter the methods of management that have been prov- 
ing so troublesome up to date. Of course, the precise 
nature of the President’s recommendations cannot be 
sated as yet, but it is understood they will relate to 
a reorganization of the food service and an amalga- 
mation of it with other offices engaged in protecting 
the public health. Along with this will be likely to go 
recommendations for a change in the present relation 
of the three departmental heads who are charged with 
ultimate power over food control. 

The effect of such reorganization would be to cut 
out the tri-partite control of the administration of the 
food law which now exists and to vest the power in 
some single authority fully entrusted with the respon- 
sibility to proceed and responsible solely and directly 
to the President. 





VIRGINIA CAN COMPANY’S NEW PLANT AT BU- 
CHANAN, VA. 

The new factory which the Virginia Can Company 
is building at Buchanan, Va., will be one of the best 
can factories in the country. The new building occu- 
pies a ground space of over eight thousand square 
feet. It is of fireproof construction throughout, its 
walls are of hard brick, laid with cement mortar, its 
floors of concrete; it has a steel or iron roof, and 
all window and door frames are of steel. 

This building will be used altogether for manufac- 
turing purposes. The former factory building will be 








A PACKER’S REGRETS. 


Marshalltown, Ia., Nov. 21, 1908. 
THE CANNER, 
Chicago, Ill. 

Dear Old Friend: I regret having to say I am prac- 
tically out of the canning business, having sold my 
plant. I will, therefore, ask you to discontinue THE: 
CANNER from December 1. I regret very much to 
ask this, as it is like parting with an old friend that 
I have learned to look for every week. 

Yours respectfully, 
A. T. BIRCHARD. 














used as a warehouse, affording more room needed for 
storage. An additional sidetrack will increase the 
thipping facilities, and will permit twenty cars to be 
loaded and unloaded at the same time on the company’s 
own track. The company says that the new factory 
is being equipped with the best can-making machinery, 
and further that the equipment will embrace all. of, 
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the valuable new ideas that have been developed within 
the last few years. These improvements evidence the 
successful career of the Virginia Can Company, which 
was organized in 1903 and began making cans about 
the middle of that year. 

The company was organized by Mr. O. C. Huff- 
man, who has continued its active head to the present 
time. Its primary object was to supply the local de- 
mand for cans, but the Virginia Can Company made 
a good can and there was found ready sale for its 
cans outside of its home county. The company has 
from time to time increased its capacity to meet its 
growing business, and now it has been found neces- 
sary to build a new and larger factory. 

The new factory is nearing completion and all will 
be in readiness to begin making cans in its new quar- 
ters early next year. 

Mention may be made here that the new can fac- 
tory in Cincinnati of the United States Can Company 
will not in any way weaken the Virginia Can Com- 
pany. Mr. Huffman, who is just now establishing the 
United States Can Company, will continue the presi- 
dent of the Virginia Can Company, and the two com- 
panies will be managed to their mutual advantage. 
No change is contemplated in the office management 
of the Virginia Can Company except the employment 
of an additional force to conduct its increase of busi- 
ness. 





RED ALASKAN SALMON SCARCE. 

George N. Armsby, of the San Francisco office of 
the J. K. Armsby Company, is quoted as saying: 
“Red Alaska salmon is more closely cleaned out of 
first hands at present than it has ever been at this sea- 
son within my recollection. The jobbers have not 
been buying for speculation, but to take care of the 
exceptionally good consumptive demand.” In regard 
to the position of pink salmon, which was formerly 
reported to be moving rather slowly, he says: “Many 
more pink salmon have been sold this year than were 
packed last year, but a very considerable surplus still 
remains on hand, on account of the heavy carry-over 
from last year’s pack.” 





THREE NEW SALMON HATCHERIES. 

Seventeen salmon hatcheries have been operated in 
Washington state this year and will turn out says the 
Pacific Fisherman, it is now hoped, nearly 80,000,000 
young fry, according to State Fish Commissioner John 
L. Riseland. The hatcheries include three new ones 
placed in operation this year, and in addition to them 
the state is operating two trout hatcheries. The ay- 
erage output of the salmon hatcheries has been about 
60,000,000 annually, but has run as high as 80,000,000. 





LOOK FORWARD TO ARRIVAL OF ‘‘THE CANNER.’’ 

Goodloe Bros., 614 Granite Building, St. Louis, 
Mo., write under date of November 28, 1908: “We 
look forward to the arrival of THE CANNER and read 
it consistently, and with interest.” 
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MERCHANDISE BROKERS AND MANUFACTURERS’ AGENTS 
Canned Goods, Dried Fruit and Specialties 


205-7 S. SEVENTH STREET 


STANTON & COMPANY 


ST. LOUIS, MISSOURI 
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Views of ‘“‘Canner’’ Readers on Various Matters of Trade Interest. You are Invited to Send Us Your Idea, 
for Publication in this Department 








Old Settler Discusses Standards for Canned Peas. 
On the Farm, Indiana, Dee. 5, 1908. 


EpitoR CANNER: My last to you was on a standard for 
corn. I will now pass on to the subject. 

Peas. Will the Indiana Canners’ Association follow their 
Ohio brethren in the establishment of grades? I quote ‘‘ Fancy 
cans well filled, clear liquor, uniform size, good flavor, and ab- 
solutely tender.’’ Question—Can any Indiana packer of peas 
furnish a fancy pea within the requirements—‘‘ clear liquor’’? 

I am not sure that they can. It is a known fact that 
Indiana has not stood in the front rank with the other states 
in pea culture, in style, color, or grading. Scientific research 
has proven that the soil, climate and water has had a great 
deal to do with the propagation or generation of the seed. 
Chemical analysis has failed to discover the direct cause of 
the cloudy liquor; all the latest mechanical devices have been 
used; experts have been exerting their talents to overcome 
this. Peas grown in different soil have been shown but no so- 
lution has yet been found. Cooking, cooling, and drying 
processes have not been overlooked. The verdict seems to be 
pretty generally that it is ‘‘hard water and climatic freaks.’’ 

Extra Standards. I quote: ‘‘Cans well filled, clear liquor, 
reasonably tender, size uniform, good appearance.’’ 

This is a weak clause. Reasonably tender is too broad, and 
leaves the door open for trouble. Cut out the word reasonably. 

‘*Good appearance.’’ Who is to be the judge, the buyer or 
the seller? This also is weak and gives to the buyer too much 
power to cater to any whim or fancy that we may have re- 
garding the ‘‘looks.’’ Easily the packer could be made to 
carry the burden of some overly ‘‘eritical’’ buyer if the mar- 
ket was not just right to suit him. 

Substitute condition good, or good condition. 

Standards. I quote: ‘‘Cans fairly filled, may be slightly 
hard, liquor more or less cloudy, not thick, fairly uniform in 
size.’’ 

If this is the Ohio Association’s idea of a standard pea it 
means nothing. It is everybody’s ‘‘game.’’ It is .ike buying 
a horse. ‘‘ Your eyes must be your judge.’’ Pay price agreed 
upon, take the goods, and then ‘‘saw wood.’’ I hope the 
Indiana ecanners will define a more comprehensive guide to fol- 
low; it will be to their credit. OLD SETTLER. 


Birth of Baked Bean Industry Subject of Controversy— 
**Index’’ Replies to the Letter of ‘‘Auburn.’’ 


Portland, Me., Dee. 5, 1908 

Epiror CANNER: My attention was called to a communica- 
tion published in THE CANNER of November 26, dated at 
Auburn, Me., and signed ‘‘ Auburn Packer.’’ This letter dis- 
sented from certain statements made by INDEX in regard to 
‘*baked beans.’’ He writes: 

‘*In our opinion it is about the most incorrect statement 
we ever saw.’’ 

I do not know how many ‘‘statements,’’ correct or other- 
wise, he may have seen or heard, but I trust they were given 
in a fashion more conducive to good manners than he has 
shown. While I may have erred in some details (possibly) 
yet on the whole I think I am about right. My information 
came from some of the oldest, largest and most experienced 
Maine packers—men in active business, and whose testimony 
is from the living and not.the dead. The writer was not in 
the canning business then, nor is he now; in fact, never expects 
to be, hence is not advertising his own products. I reported 
conditions as given to me by these gentlemen, such as were 
known over thirty years ago, according to their light, and none 
of my informants is in his second childhood. Neither will it 
be nec to go into the ‘‘dark ages,’’ or tradition, but a 
sincere effort should be made to ascertain the facts. ‘‘Truth,’’ 
it is- said, ‘‘lies at-the bottom of a well’’; hence, by united 
action, it may be found without calling anyone a liar. 

It may be, and probably is, true that more than one packer 
was trying experiments in packing ‘‘baked’’ beans about the 
same time. If such was the case (and similar conditions often 
oceur among inventors), the question of success seems an 
important one. In fact, strange as it may seem, one of the 
Boston packers wrote to the ‘‘slow but sure’’ Portland packers 


——] 
in regard to the vinegar in the Boston style, and wag informed 
by the Maine gentleman that if he would process his goods 
properly he would not have sour baked beans. 

The baking of beans in crocks, or cans, in ovens wag Dever 
a success, the result being, I am told, a lot of soft, or mushy 
beans. Still I think one of the brands or labels was the 
‘Brick Oven.’’ As for getting a patent, I am informed by 
one of the largest baken bean packers in the country that 
it was impossible, for the process of hermetically Sealing the 
goods had been known many years. In fact, if the ‘‘patent” 
had been vaild how did it happen that others were in the 
business? Claims and counter-claims in the canned goods 
business, with hundreds of thousands spent in litigation, has 
been its history. : 

I am told that after Mr. Lang had made his” statement 
to Mr. Burnham at Portland, an employe went to Boston 
where an attempt was made, at first unsuccessfully, to py 
as he understood it. But he did not know it all. 

Mr. W. K. Lewis commenced packing canned goods, prin. 
cipally lobsters, on Custom House wharf in Portland, in an old 
wooden building which was torn down only last summer. The 
writer has seen the work done (for it was directly opposite 
my wholesale grocery store), in the sixties, but do not think 
his firm put up baked beans at that time; in fact he did Lot, 
nor anyone else. Lobsters were so plentiful that they could 
be seen swimming in the water near the factory in the harbor, 
There were several brothers, and Mr. George F. Lewis, one of 
them, lived on Myrtle street in Portland at the time, withip 
a few rods of where I lived with my father, the late Joh 
Dennis. This would seem, in a measure, to establish the fact 
that this firm was in Portland, and we did not dream it. 

It was about this time that canned foods of many kinds— 
the demand for which had been greatly stimulated by the 
exigencies of the Civil war—became a staple article of food. 
The bean packing business came later. At first it was a trade, 
as seen in the beginning, and a partial failure; but later, in 
Portland, it became an art. This industry, like a tree, drew 
its sustenance largely through many roots. The first baked 
beans had, it is said, a ghastly hue, pale as ‘‘Great Cesar’s 
Ghost,’’ and far from inviting to the eye of the New Eng. 
landers. Portland, at one time the greatest molasses port 
in the world, knew how to sweeten and brown this article of 
food to perfection, by its use. Good, sweet Maine pork was 
used (as today), and no pigskin with tallow filler. One of the 
attempts made was a double package, baked beans at one end 
and brown bread at another—a sort of hybrid, if not hybread. 
One former citizen of Wilton thinks ‘‘Auburn’’ is mistaken 
in regard to his dates up there, and he may be right—who 
knows? Eminent doctors have been known to disagree. I am 
positive of one thing, and that is that my informant is mt 
rival of ‘‘Auburn’’ in canning baked beans, but in his ii 
is far better known from one ocean to the other. He uses 
late date almanac, too. i 

In conclusion, while the writer is a native of Massachusetts, 
and is proud of the old Bay State, he does not think that) 
is right to place in her laurel wreath an imitation flower. 
is pleased to say, also, that the Burnham & Morrill Com 
(possibly the first successful packers of baked beans) 3 
enlarged their business from ocean to ocean, selling a 





est grade of pure goods, and today sell very largely in 
Such firms as Park & Tilford of New York, famous the 
over, use this Maine pack in preference to any other. 

Thus New England products are found, like its people 
all lands, and at the front. 





NEW AUTOMATIC FEEDING DEVICE FOR 
MAKING MACHINES. 


Slaysman & Co., the well-known can-making mi 
chinery house of Baltimore, Md., are showing a V@ 
clever and simple device in the way of an automalt 
feed, devised primarily for their celebrated lock seam, " 
but adaptable to various machines of this type. 





To find a buyer for used cannery equipment try a “Canner” 
want ad. 
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Musrisroro,Wis., sept. 22, 1908. 


rague Canning Machinery Co., 
‘ Chicago, Ill. 


ntlemen: - 
* We are herewith enclosing our check for $1500.00 to 
my for the three Latchford Corn Huskers purchased of you this 
seasOne : 
While the machines are not entirely perfect as they were 
this season we believe that with the changes and additions 
you have proposed that it will be a perfect machine for next 
season's work. 

Congratulating you on your having gotten out a suc-= 
cessful green Gorn husker, we are, 

Yours truly, 


Hustisfor@ Canyzing Co. 


‘eke 04 ¢ OCC. 
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basis and they are well worth attention now. As com. 
Brokers’ Market Opinions pared with last year’s output, the pack of tomatoes 

this year was, say 25 per cent short, but about equal 
Selections from the Weekly Canned Goods Circulars Issued to, or perhaps a little more than, the average of the 
output in the three years preceding 1907. It is be. 
lieved that the present low prices will stimulate cop. 
D. E. Foote & Co., Baltimore, Md. sumption to the same extent as in last season, hence 


by Prominent Commission Firms 

















the belief that a reaction to a higher level of prices js 
inevitable. If all the jobbers who say they are Waiting 
until after the new year gets fairly started to buy to- 
matoes liberally take only two or three carloads each, 
the effect upon the market will be pleasing to the can- 
ners and the buyers, as well as to the brokers, and a 
healthier condition will prevail for that article. 
Steckel & Hewitt, Baltimore, Md. 


The usual obligations maturing in September and 
October were anticipated by packing interests, and 
provided for by the ample sales to cover, even though 
it was necessary in the majority of instances to accept 
terms and conditions which showed a positive loss, 
With such obligations cancelled and out of the way, 
it is not too much to expect that the market will be 
confined within more satisfactory lines. Evidences 
Bav stock. of this more comfortable position of holders have been 

: frequent during November. Frequently during the 

Thomas J. Meshan & Co., Baltimore, Md. past month a tender of 2% cents under holders’ ideas 

Business was dull in the market here this week and, has failed to close propositions which during October 
at present, the outlook is for continued dullness during more particularly, would have been promptly accepted 
December, which is seldom an active month for canned We venture the opinion that at no time in the past 
goods. The tomato market presents no new features have the various branches of the packing interests all 
of interest in any direction, excepting that there is over the country co-operated so ably and with such 
some buying of that article at the present prices for practical results, not only to themselves, but to the 
deferred shipments, to be invoiced after January 1st, trade as a whole, as they have this year. In conse- 
which looks like a safe proposition, all things consid- quence, it is now possible, by means of this intelligent 
ered. Some good trades can be picked up on that helpfulness, to aim at conclusions openly and sanely, 


THE ERMOLD LABELING & CORKING MACHINES) 


Labeling Machine 

This machine represents the latest invention in its line, and 
possesses many points of superiority over anything previously 
offered to the trade, The advantages are so great that onlya 
trial is needed to convince anyone that the machine has no 
equal in any market. Readily operated by anyone not familiar 
with machinery. More rapid and durable than any other ma- 
ebine. It will take all shapes and sizes of Labels and put them 
on any shape and size Bottle, Jar, Tumbler, etc. 

The machine puts on “Body and Neck’’ Labels 
in one operation; will also put on Three Labels 
in one operation and can be used for Single 
Labeling also, 

Can be arranged for motor or belt power. 


Corking Machine 

This is the simplest and most advanced ma- 
chine of its type, and only a trial is needed to 
convince anyone that it bas no equal. 

It ix built for Steam and Motor Power, and is 
constructed of the best material in the most 
thorough manner and is of the best workman- 
ship throughout, thus making it exceedingly 
strong, durable and substantial. It is easily 

operated by one not familiar with ma- 
chinery, and does not get out of order. 

No.1 and No. 2 Machines are built in 
two different sizes, as follows: One 
size takes corks No. 6 and No.7, and the 
other size takes corks Nos. 8, 9 and 10, 
These corks can be driven in perfect 
shape into bottles at the rate of 2,000 
per bour, Different sized cylinders can 
be readily substituted, enabling the 
eorker to do any work, large or small. 

There is no dent or cut made in the 


The canned goods market for the first week in De- 
cember was dull comparatively on nearly all lines. 
There was only a small demand for oysters, baked 
beans, string beans, apples and peaches. Nothing 
doing in berries. An occasional order for a straight 
carlot of tomatoes was in fact the only feature of the 
market. 

We quote new packing Chesapeake Bay oysters as 
follows : 

Dozen. 

No. 1 Compass brand, 5 oz. oysters, tall tins...... 70C 
No. 2 Compass brand, 10 oz. oysters, tall tins. . . .$1.40 
No. 1 Old Tom brand, 4 oz. oysters............+. 65¢ 
No. 2 Old Tom brand, 8 oz. oysters.,.......... $1.25 
No. 1 Wentz brand, 11% oz. oysters (light w’ts) .42%c 
We guarantee our oysters to be real Chesapeake 














cork; the bottle is closed air-tight at 
once, and remains so, 
The corks are fed automatically into 
the Conical Cylinder. Here the cork 
receives a gentle side pressure to re- 
— a ee — peed 
ately after it is pushed into the - 2 
tf, which, by means of a foot lever, has been brought to the mouth of the cylinder. 


For Further Information Address 


ji EDWARD ERMOLD, 682-064 HUDSON S., NEW YOR 
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and not, as in the past, by guesswork and all sorts of 
rumors and gossip. 


In view of the present satisfactory information dis- 
seminated by and through the channels indicated, it is 
quite natural to anticipate such manner of merchan- 
dising as will have for its basis a greater regard for 
the profit and loss account than has been exercised 
in the past, when such information and knowledge 
of stocks was either not possible or was not desired 
by those whom it directly affected. 

“It is important to call your attention to the very 
small statistical position occupied by a number of lines 
on the list on this market, due not to heavy purchases 
in these lines, but to the fact that operators here all 
through the season determined not to load up in their 
warehouses any one line of fruits or vegetables, unless 
there was shown a corresponding interest on the part 
of the jobbing interests at the time such line was 
packed. On such lines it will take but little additional 
demand for this market to clean up entirely. 

Thomas G. Cranwell & Co., Baltimore. 

The buying of tomatoes during the past week has 
been fair. and there has been considerable inquiry for 
tomatoes. 

Apples—The market on these goods from sellers’ 
standpoint ought to be in very strong shape. The 
stocks here are getting to be pretty well cleaned up. 
Some of the packers did not pack any of these goods 
this season. We can quote you new packed No. 10 
standard apples at $2 per dozen, and No. 3 standard 
apples at 65 cents per dozen, less 11% per cent, f. o. b. 
Baltimore. 

Strasbaugh, Silver & Co., Aberdeen, Md. 

Tomatoes for Immediate and Deferred Shipment.— 

Trading in tomatoes during the past week has been 


somewhat spasmodic—some days quite a little busi- 
ness has been passing ; other days were noted for their 
dullness and inactivity. The lack of interest on the 
part of buyers and continued indifference is indeed 
remarkable. It is also worthy of consideration and 
strangely notable that the market has retained a firm 
attitude, notwithstanding all the counter conditions 
which have a tendency to turn it otherwise. Were it 
not for the condition which we have frequently called 
attention to heretofore, namely, the below cost prices 
prevailing, it is more than probable a decline would 
have been again noted for when surrounded by stag- 
nant conditions as have been prevailing since the close 
of packing season, it is only a condition of dire neces- 
sity that would hold the market steady at such times. 
Many packers are willing to do business at cost and 
a number at a loss, but there is only a certain per- 
centage of the cost that will be allowed by the most 
distressed and then the limit, a settling price and no 
further concession can probably be granted, no matter 
how sagaciously the sugar coated offering may be pre- 
sented. The limit for 3s standard tomatoes seems 
this time to have been 70 cents, and even though a few 
sellers may have shown a willingness to tempt buyers 
at 2% cents deduction, it was soon found that others 
were unwilling to imitate; as a result, the market 
seems to have again steadied itself at the old price of 
70 to 72'% cents for 3s full standard tomatoes, 50 to 
52% cents for 2s, with off standard 3s at 67% cents 
and seconds at 62% to 65 cents, depending upon qual- 
ity. Gallons $2.00 to $2.10, with a fair demand for 
fancy grades at full prices and quite a little buying 
for January Ist shipment with some orders coming in 
from the West for shipment at the opening of lake 
and rail navigation. 








SIBLEY WAREHOUSE & STORAGE COMPANY 


12 NORTH CLARK STREET, CHICAGO, ILL. 
Telephone, Central 790 and 791 








We solicit your STORAGE, DISTRIBUTING and 
RESHIPPING, having every facility for taking care 
of your business. Our Warehouses are in the Center 
of the Jobbing District, are free from Frost, and are 


Fireproof. 
ing charges. 


Rail and Water connections, no switch- 
Rate of Insurance, 55 cents. 











Our Warehouse Receipts are Accepted by All Bankers, 
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A canning faetory may be built next spring at Wash- 
ington, Ark. If built it will handle fruits principally. 

We understand that there is some talk of establishing a 
canning plant next spring at Bloomington, Ind., for corn and 
tomatoes, 

B. E. Dawson, of Berkeley Springs, W. Va., is reported 
preparing to establish a canning factory at Oldtown, Md., 
next season. 

A Delaware news item states that many Sussex county 
canning concerns are shipping their year’s pack to Phila- 
delphia for storage. 

The Empson Packing Company, of Longmont, Colo., has 
purchased a large farm for use as an experiment station, and 
for raising its own crops. 

A eanning factory will be established and operated in the 
spring at Cameron, Tex., by the Cameron Produce Company, 
according to a report from that place. 

A report from Manchester, O., says the business men of 
that place have a deal on with a New York man who desires 
to establish a canning factory there. 

The machinery and other equipment of the Anderson Can- 
ning plant at Hightstown, N. J., has been sold to parties 
who will install same at Egg Harbor, N. J. 

L. F. Myers, manager of the Halls Canning Company, Halls, 
Tenn., was at Anadarko, Okla., recently, looking over the 
ground with a view to establishing a canning plant there. 

A dispatch from Jonesboro, Ark., states that P. H. Roberts, 
of Brighton, Colo., is at that place proposing the establish- 
ment of a canning factory for packing tomatoes and peas, 
beans, ete. : 

L. G. Bingham is making arrangements to establish a can- 
ning factory at Malta, Morgan county, Ohio. It is reported 
that the citizens of Malta have subscribed for a considerable 
portion of the stock. 

The Pacific Fruit Canning and Vaporizing Company may 
put in a $15,000 plant at Oroville, Butte county, Cal. It is 
understood that the company, which now has a plant at New- 
eastle plans to establish works at a number of points along 
the line of the Western Pacific. 

The erection of a fruit cannery at Bellingham, Wash., is 
understood to depend on whether or not the backers of the 
Whatcom county, Wash., Electric Interurban project succeed 
in completing the road, as it is planned to use electric cars 
to transfer the fruit from the farms to the plant. 

Business men of Noblesville, Ind., haye formed an organ- 
ization to be known as the Sheridan Packing Company. Offi- 
cers were elected at follows: President, C. B. Macy; vice 
president, L. N. Joseph; secretary and superintendent, C. E. 
MelIntosh; treasurer, George 8. Christian; board of directors, 
J. M. Harris, J. F. Harris and M. L. White. Articles of 
incorporation will be filed with the secretary of state in a 
day or two. The factory will be located at Sheridan, Ind. 
The names of the incorporators are as follows: Marcus 
White, Capt. James H. Harris, Fred Harris, George S. 
Christian, C. B. Macy, L. N. Joseph and C. E. MeIntosh. 

John M. Paver, Jr., announces that he is no longer con- 
nected with the J. M. Paver Company. Mr. Paver will con- 
tinue in the brokerage business on his own account, and.in 
order to obviate any confusion of mail, etc., by reason of the 
similarity of his name with the J. M. Paver Company, he will 
operate under the style of the Indiana Selling Company, and 
has established a temporary office for that purpose in the 
Indiana Pythian building, Indianapolis. Later he will locate 
in the midst of the wholesale district in that city. Mr. Paver 
has been active as a broker and manufacturers’ agent in 
Indianapolis and surrounding territory for about fifteen 
years. 

President W. H. Paulhamus of the Puyallup and Sumner 
Fruit Growers’ Association in a letter issued a few days 
ago to members says, in regard to the association’s 1908 can- 
ning operations: ‘‘Regarding the canned blackberries and 
raspberries, on which all members have received two cents a 
pound, I beg to advise that about two-thirds of the red rasp- 
berries an& about three-fourths of the blackberriés have been 
sold. We are hopeful that we will be able to close them all 
out shortly after the first of the year, and as quickly as it is 
done and the collections made, you will receive your divi- 
uend on any raspberries or blackberries that you have in the 


cannery pools. It has been necessary to borrow money from 
the banks to help carry our cannery. As you probably realize 
it took all of the money we had left from the express settle. 
ment to buy out the Bussell interests, which left us no capital 
to carry on our canning industry except the money that we 
derived from our fresh fruit sales and what we borrowed, 
The borrowed money has been partly paid back, and the 
balance will be returned just as fast as we make our Collec. 
tions on the canned goods sold. After the banks are pai 

what is left will be divided equally among the members ac. 
cording to the amount of fruit each has in the pools, Re. 
garding the canned apples, we hope to be able to pay up in 
fu‘! on all apples received by the cannery within thirty day 

but T am unable to advise as to the price at the. present 
time.’ 








Personal Paragraphs 

















W. A. Bowlin, of the Windfall Canning Company, Windfall, 
Ind., was in Chicago on Tuesday. 

H. D. Barnes, the well-known Elgin, IIl., corn packer, was a 
ealler at THE CANNER office last week. 


Ralph Polk, of the J. T. Polk Packing Company, of Green. 
wood, Ind., was a visitor in Chicago Tuesday. 

Mr. Neil MeMillan, secretary of the National Can Company, 
Detroit. Mich., was in the city on business the early part of 
the week. 


Mr. A. V. Lane, vice-president of the Dunne-McCord Com 
pany, the prominent canned goods brokerage and eo 
sion house, of Syracuse, N. Y., passed a few days in 
on his way from the Milwaukee meeting. 

W. E. Riley, superintendent of Messrs. Alart & M 
Green Bay, Wis., plant, was relieved of a very nice overcoat 
while lunching at a well-known local restaurant with 0, J 
Sutphen, of Grant, Beall & Co., of 42 River street, Tuesday 
noon. The coat was taken while Mr. Riley’s attention 4 
concentrated on the tempting viands which had been pk 
before him, hence the person who appropriated the g 
was able to do so without being noticed by its owner. 

Walter A. Frost, president of the National Canned Go 
and Dried Fruit Brokers’ Association, returned home Satu 
after an absence of about two weeks in the East, during 
he visited New York City, Baltimore and other large jobh 
eenters. While in New York Mr. Frost looked into the matter 
of arbitration, and on that subject gave the following im 
view to a representative of THE CANNER: ‘‘I took pains 
interview Mr. Juhring, who is the president of the 
Fruit Association of New York, regarding their plan of 
tration, and I find that they have a well established 
of Arbitration, and that the work which is done by it is ma 
satisfactory, and that they are about to establish cam 
goods arbitration along the same lines. Mr. Juhring 
formed me that a decision of the arbitrators under the ™ 
York plan of arbitration is equivalent to a judgment in ¢ 
in New York state. My understanding has always been # 
the arbitration clause in a contract was not legally bindi 
and I am going to look further into this question. It we 
be a decided step forward if the Chicago jobbers and broken 
could get together on some similar form of arbitration, havi 
all parties interested equally represented on the board; but#_ 
would depart from the New York idea in two particularss 
First, I ‘would have a much heavier cost of arbitrating. 
New York the charge is $15. I think it would be much bett 
if the charge were $30, or even $50, as it would stop m 
unfair arbitrations and cause both buyer and seller to 
twice about his chances of success before going into it. Al 
besides this, I would suggest a klind arbitration, with the 
names of both buyer and seller eliminated so far as the 
arbitrators were concerned. It is possible that, if the decision 
of the arbitrators can be treated in this state as in New York 
—as a legal document—that it may be impossible to eliminate 
the names of the members, as that, of course, would destroy 
the force of the document. 

Mr. Gustav Bissing, at the Chisholm-Scott Company ’s smoker 
last Thursday evening at Milwaukee, paid a fine tribute to 
the pioneer pea packers of Wisconsin. ‘‘It does not 
seem possible,’’ said Mr. Bissing, ‘‘that another year has 
passed since last we gathered here at the Republican House to 
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demonstrate by actual trial that business competitors ean be 
friends, and that in this, as in some more warlike pursuits, 
there is ‘glory enough for all. _We have each grown a year 
gider. The hair of some of us is a shade more gray. There 
are those among us whose hair is getting disreputably thin. 
But this gathering has demonstrated, and is going to continue 
to demonstrate, that the hearts of even the gray-beards are 
as fresh as those of the youngest of you. _W isconsin is a great 
gate; it is unexcelled in location, in climate, in brawn and 
muscle, and in brains, Its great pea-packing industry is still, 
in a way, a young, if not an infant, industry, which is doing 
its large share to develop the state and to add to the wealth 
of the nation. But this industry has not been brought to its 
present high state of development without the ususal heavy 
quota of pioneer work. I may not, on this occasion, refer 
to those whose invention of the viner system rendered the 
fnal result possible. They simply furnished the plow, as it 
were, by the vigorous, intelligent and enterprising use of 
which the pioneer packers of Wisconsin tilled the ground and 
prought the harvest home. a 

‘Qn questions of present policies, on the problems of the 


hour, they may be right or wrong, and you younger men will 
exercise your undoubted privilege of agreeing or disagreeing 
with them. But of this I am certain; there is no one within 
the sound of my voice who does not cordially appreciate 
the great work which has been done by the hardy and enter- 
prising, the old and pioneer pea packers of this state, who 
took the risks necessarily involved, demonstrated all doubtful 
points and made it farily plain sailing for those who came 
later on. It seems to me the time has arrived when something 
like this should be said. It seems to me there is something 
about pioneer work of every description which naturally 
arouses the admiration of mankind. We have all, even the 
oldest of us, a fair measure of life before us. But neverthe- 
less the time is coming when one of the features of these 
meetings will have to be a tribute to those members who 
shall have departed this life since last we met. Before that 
time comes, I want the pioneer packers to feel that whatever 
present agreements or differences may be, we all honor them 
and estimate at its full value the part they took in building 
up the green pea packing business of the state of Wisconsin, 
which now furnishes bread and butter for so many of us. 








JEROME B. RICE SEED COMPANY 


Largest Growers SEEDS Used by Canners 
Packers and Pickle Manufacturers . 











We can supply for present delivery at lowest prices, or will make growing contract prices for 1909 crop 


BEANS, BEETS, CUCUMBERS, ONIONS 
PEAS, SQUASH, SWEET CORN, TOMATOES 
CORRESPONPENCE INVITED 


Cambridge Valley Seed Gardens, ° 


CAMBRIDGE, N. Y. 
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RETAILERS DIVIDED IN SENTIMENT AS TO DATING 
OF CANNED GOODS. 

Evidently there are a good many retail grocers 
throughout the United States who don’t see how a law 
compelling the dating of canned goods so as to show 
their age would be detrimental to their business. It 
seems a perfectly plain proposition, and there isn’t a 
shadow of doubt that the retail grocery trade would 
rue the day that canned goods dating laws were en- 
acted; yet sentiment is divided on it, as the following 
expressions from grocers show: 


By B. T. Kraabel, President Retail Merchants’ Association of 
North Dakota. 


With reference to the agitation for so amending the 
law as to require the dating of canned goods, I find 
the merchants very much divided. Personally, I have 
not studied the matter enough to be able to discuss 
the merits of such a law. I[ told our commissioner 
that I saw but one reason for objecting. to it at the 
present time—lI think such a law should first be passed 
by our national government for the following reason: 

Suppose North Dakota alone passes such a law at 
the next session of the legislature, what would fol- 
low? No manufacturer would stamp the date on the 
cans unless they were so ordered by his customers, 
and no jobber would order the can goods with the 
cans dated except what he felt sure he would sell in 
North Dakota. The result would be that not one-half 
—no, not one-fourth of the canned goods consumed 
in our state would be dated, and every merchant, no 
matter how hard he tried to comply with the law, 
would be violating it. 

By John McGrath, St. Paul, Minn. 

Relative to the movement agitated by Professor 
Ladd, I do not think it commendable, because in my 
opinion it would work an unnecessary hardship on 
the wholesale and retail merchant. If canned goods 
were to be dated the consumer would in all probabil- 
ity insist on having goods of the most recent date, 
necessitating the buying of such goods in very small 
quantities, and in case a merchant was unable to dis- 
pose of the goods within a certain time and the whole- 
saler refused to take them back, the merchant would 
be “out.” At the same time, it is an agreed fact that 
canned goods will retain their wholesomeness for a 
remarkably long time. Therefore, in view of these 
and other facts too numerous to mention, I am not in 
favor of the dating of canned goods. 

By F. F. Mathews, Excelsior, Minn. 

I am sure that Professor Ladd’s idea of dating 
canned goods would be a mistake. Any article that 
is going to spoil on account of its poor condition or 








on account of any defect in canning will do s0 in a 
short time, while those that have passed this period 
will, if properly stored, keep for years without the 
least deterioration. The dating of these goods would 
of necessity, bar the average merchant from carrying 
even a fair stock of them. 


By H. M. Pryts, President Minneapolis Retail Grocers’ Aggo. 
ciation. 


Regarding Professor Ladd’s proposed law requir- 
ing the dating of canned goods, I would be in favor 
of a law of this kind. If consumers should have the 
right to know the exact ingredients contained in the 
food products which they buy, why should they not 
know the age of the goods? Such a law would not 
only benefit the consumer, but the grocer would be 
equally benefited, because when ordering new goods 
from the jobber he would be sure to get new goods 
and not goods from carry-over stocks which the job- 
ber is anxious to get off his hands. 


By P. G. Hanson, Minneapolis, Former President National 
Retail Grocers’ Association. 


As to the dating of canned goods, while I have not 
looked into the proposition very thoroughly, for a 
quick answer I would say that I am not in favor of 
it. I know that canned goods three or four years old 
are just as good as they were the day they were 


packed. 
By Geo. H. Schulenburg, Duluth, Minn. 


In regard to Professor Ladd’s movement to bring 
about the dating of canned goods, I cannot see: what 
benefits can be derived from a law of this kind. I 
never heard of canned goods two or three years old 
being unwholesome, and until it has been fully demon- 
strated that canned goods several years old are injuri- 
ous to the health, I shall protest against any bill ad- 
vocating the dating of such goods. 

By John Powell, Minneapolis. 

As to the dating of canned goods, it seems to me it 
would be a greater injustice to the retailer than to 
the manufacturer or jobber. It is a very hard matter 
for the retailer to judge. how much of these goods he 
is going to sell during the season, and he would find 
it a difficult job to get rid of them after they were 
a year old. The jobber would have a better oppor- 
tunity to sell his goods by shipping them to some lo- 
cality where no such law existed. 

Furthermore, I am not aware of the fact that vege- 
tables, fruits and other products deteriorate. in any 
manner if they are properly packed, after they have 
stood for a year or more. On the other hand, some 
classes of goods improve in the packages with age. 
I do not believe it is necessary to carry the enforce- 
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Who desire to be “up to date” cannot afford to 
overlook the 


“CLIMAX” 


Line of Machinery and Apparatus. 





See us at the Convention 
at Louisville in February. 


CLIMAX MACHINERY COMPANY 
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For Sale 
Five Canning Factories of 


Erie Preserving Co. . 


Located at Model City, North Collins, 
Irving, Fenton and Lockport, N. Y. 


Sealed Proposals will be received until Dec. 20, 
1908. Right to reject all Proposals Reserved. 


For particulars write to 
CLARK H. TIMERMAN, 


WILLIAM E. PEUGEOT, 
52 Coal & Iron Exchange, Buffalo, N. Y. Receivers. 



































ment of any laws to extremes, especially so when noth- 
ing is gained thereby. What we want are good, sen- 
sible laws, properly and fairly enforced, to bring the 
sandard of food products to the highest grade of per- 
fection, and all retail grocers should co-operate to 
this end. 

By H. W. Kingsbury, Winona, Minn. 

Isee in it good. I also see where it may become a 
troublesome monitor. If this was to be for the manu- 
facturer and the retailer alone, I would say it was 
an excellent thing; for we could tell then how fresh 
the goods were, and it might help us to push a little 
harder at times to clean up the stock. 

But for the consumer to be in touch with it would 
be another thing. Not that we should keep the con- 
sumer ignorant of facts, but for them to know which 

ds we keep a greater or lesser time might confuse 
them, or be to them a stumbling block, and they would 
refuse goods that were perfectly safe, thus making 
trouble for the merchant. And the merchant, who 
puts time and study into his business, is not going to 
have trouble with the canned goods not dated. 

By Heman Hanson, Minneapolis. 

Regarding Professor Ladd’s advocation of a law 
compelling the dating of canned goods, it seems that 
such a law would be unnecessary. Now there is noth- 
ing that tends to weaken a law and destroy its effi- 
ciency so much as unnecessary claims and rulings. 
The grocers, since it vitally concerns them, should take 
care that the pure food laws are kept within practical 
bounds. We must not allow ourselves to become a 
lot of will-o’-the-wisp faddists. Neither must we 
leave the making or enforcement of laws, affecting us 
all, to politicians who often, when devoid of other 
issues, will seize and exploit any law in order to make 

By I. W. Irish, Pine Island, Minn. 

In regard to the proposition of dating canned goods, 
as advocated by Professor Ladd of North Dakota, 
will say that the arguments in its favor will outweigh 
all those that can be brought against it. First, and in 
my judgment, the best argument in its favor from a 
merchant’s standpoint, is that it would effectually and 
at once cure the evil of over-buying, which manifests 
itself more in the grocery department than any other. 
From the consumer’s standpoint it would be “the 
- thing.” If they were absolutely sure of the age of 
the canned goods offered them they would undoubt- 
edly use more of them, resulting in increased business 
and profits to the grocer. 

By H. L. Hjermstad, Redwing, Minn. 
The dating of canned fruits and vegetables I believe 
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is not a needed reform. In the twenty years I have 
sold groceries I have yet to record any trouble from 
deteriorated canned goods. Any decent grocer will 
not sell a can of swelled goods to his trade, and un- 
less the can shows signs of decay there is no danger, 
even if the goods are many years old. On the other 
hand, “dating” would cause severe loss to the grocer, 
as most customers would believe that any goods car- 
ried over would not be as wholesome; hence a sacri- 
fice sale would have to be made every spring of the 
stocks on hand. 

I believe that the rigid enforcement of our food 
laws, the agitation among grocers never to offer any 
doubtful canned goods and the co-operation of the 
entire American press will in a short time solve the 
pure food question of this great United States. 

By J. H. McBride, Minneapolis. 

It is my opinion that the dating of canned goods 
would work to the disadvantage and loss to the retail 
merchant and would not have a corresponding ad- 
vantage and gain to the consumer. Therefore, I would 
be strongly opposed to it. 





DENIES STORY OF TIN TRUST. 


A Pittsburg dispatch states that the cables from 
London to the effect that there has been effected a 
monster combination of all the tin-making people in 
Great Britain and the United States caused some in- 
terest in Pittsburg, since it is the center of the tin- 
making industry in this country. The story received 
a vigorous denial from C. W. Bray, president of the 
American Sheet Tin Company, which is the tin end ° 
of the United States Steel corporation. 

“So far as the American Sheet and Tin Plate Com- 
pany is concerned there is absolutely nothing to this 
London story. We are not going into a combination 
with any one, nor has the matter ever been broached 
to us,” said Mr. Bray. 

“It is likely had any such deal been under way that 
you and the American Sheet Tin Plate Company 
would have known something about it,” was sug- 
gested. 

“Yes, it is more than likely, 


” 


said President Bray. 





DECEMBER CALENDAR. 

The Grasselli Chemical Co., Cleveland, O., manu- 
facturers of Standard soldering flux, issue a neat cal- 
endar for December. It shows a pretty girl all muf- 
fled in furs and bearing in her arms an immense bunch 
of Christmas holly. The color work is very attractive. 














SPON-TEM 


Makes paste SPONtaneously in 
water of any TEMperature 


Just perfected after years of experimenting. 
Every pound GUARANTEED 


CLARK PAPER & MFG. COMPANY 


Originators and Manufacturers 


Rochester, New York 


Makers of STEK-O—A Perfect Paste in Powder Form—for Hot Water 

















CHANGE OF ADDRESS 


Having disposed of our ware- 
houses at Port Hope, we have 
closed our offices there, and are 
now located at No. 413 Board of 
Trade Building, Toronto, Ont., at 
which address we shall be pleased 
to hear from you frequently. 


HOGG & LYTLE, Limited 
Branch at Port Huren, Mich. SEED GROWERS 


————! 























Pure Food Progress 

















“The California Fruit Canners’ Association,” says the Omaha 
Trade Exhibit, “is among the first of the large manufacturing 


concerns to take up and adopt a system of limiting the prices, . 


thus assuring the retailers a fair profit on goods sold. Some 
may contend that this smacks of trust methods, but such is 
far from being the case. This company simply demands that 
the retailer handling its goods shall not sell them below a 
certain price. It does not attempt to fix the selling price, but 
requires that they be not offered below a minimum. If all 
manufacturers will apply a similar rule, minimum prices may 
be maintained and the retailer will receive a reasonable profit, 
without the consumer being injured in the least.” 

A bulletin has been issued by the Maine Agricultural Ex- 
periment Station reporting the results of analyses of samples 
of catsup, as follows: 

7162. Bishop & Co., Los Angeles, Cal., ‘‘Bishop’s Califor- 
nia Tomato Catsup.’’ 

None. 

7985. C. F. Claussen & Sons, Chicago, Ill., ‘‘Home Made 
Tomato Ketchup.’’ ; 

No color. *Benzoic acid. 

7114. Emery Food Company, Chicago, IIl., ‘‘ Emery Tomato 
Ketchup. ’’ 

No color. 

7182. Libby, 
Tomato Catsup.’’ 

None. 

7004. Columbia Converse 
‘*Columbia Catsup.’’ 

No color. *Benzoie acid. 

7015. Standard Packing 
‘*Berkshire Tomato Catsup.’ 

No color. *Benzoic acid. 

7029. Van Camp Packing Company, 
‘«Bordeaux Brand Tomato Catsup.’’ 

7028. Van Camp Packing Company, 
‘*Van Camp’s Tomato Catsup.’’ 

None. 

Coal tar color. Misbranded. 

7181. Thurston & Kingsbury, Bangor, Me., ‘‘ Perfection 
Ketchup for first class family trade.’’ 

Coal tar color. *Benzoic acid. 


*Benzoie acid. 


MeNeil & Libby, Chicago, IIL, ‘‘Libby’s 


Company, Indianapolis, Ind., 


Company, Indianapolis, Ind., 


, 


Indianapolis, Ind., 


Indianapolis, Ind., 


7183. Thurston & Kingsbury, Bangor, Me., ‘‘ Purity Brand 
Catsup.’’ 

No color. *Benzoie acid. 

7073. ‘‘Diamond Brand Catsup H.’’ 

None. 

7996. E. E. Clifford & Co., Portland, Me., ‘‘ Montauk Point 


, 


Tomato Catsup.’’ 


No color. *Saccharine. *Benzoic acid. 


7076. E. E. Clifford & Co., Portland, Me., ‘‘Saratoga To- 
mato Catsup.’’ 

None. 

7168. J. B. Donnell & Co., Portland, Me., ‘‘Green Leaf 


’ 


Brand Choicést Food Products.’ 
No color. 
7233. 

Rod Catsup.’ 
No color. 


*Benzoic acid. 
Milliken-Tomlinson Company, Portland, Me., ‘‘ Golden 


, 


*Benzoic acid. 
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7976. 


E. D, Pettingill Sons Company, Portland, Me,, “Bast 
ern Star Tomato Catsup.’’ : 


No color. *Benzoic acid. 

7003. E. D. Pettingill Sons Company, Portland, Me. Mt 
Kineo Ketchup.’’ N der 

No color. *Benzoic acid. 

7988. E. D. Pettingill Sons Company, Portland, Me. “Ola 
Homestead Tomato Catsup.’’ : 
No color. *Benzoie acid. 
7121. E. D. Pettingill 
Shaker Tomato Catsup.’’ 
No color. *Benzoie acid. 


Sons Company, Portland, Me 
” 


“~ 
. 


7036. D. W. True & Co., Portland, Me., ‘‘ World Catsup.’ 

No color. *Benzoic acid. i 

7158. T'witchell-Champlin Company, Portland, Me. 
‘*Hatchet Brand Tomato Catsup.’’ is 

None. ’ 

7016. C, A. Weston Company, Portland, Me., ‘‘Solar Brand 


Ketchup.’’ 

No color. *Benzoie acid. 

7019. Thorndike & Hix, Rockland, Me., ‘‘Gold Coin Brand 
Ketchup.’’ 

Coal tar color. 

7025. Thorndike & Hix, 
Brand Ketchup Compound.’’ 

Coal tar color. *Benzoic acid. 

7155. E. B. Sprague, Topsham, Me., 
Made Tomato Catsup.’’ 

None. 

7169. Gibbs Preserving Company, Baltimore, Md., ‘High. 
land Brand Tomato Ketchup. ’’ 


*Benzoie acid. Misbranded. 


Rockland, Me., ‘‘Blue Ribbon 


Misbranded. 


‘ep 


ray View Home 


None. 

7101. S. J. Van Till Company, Baltimore, Md., ** Ketsuy).’? 
No color. *Benzoie acid. 

7066. Bain Brothers Company, Boston, Mass., ‘‘Mctit 


Brand Ketchup.’’ 

No color. *Benzoic acid. 

7135. Martin L. Hall & Co., Boston, Mass:, ‘‘Chatham 
Brand Tomato Catsup.’’ 

No color. *Benzoic acid. 

7186. Martin L. Hall & Co., Boston, Mass., ‘‘Red Lily 
Tomato Ketchup.’’ 

No color. *Benzoic acid. 

7132. Haskell, Adams & Co., Boston, Mass., ‘Rival 
Brand Catsup.’’ ‘ 
Coal tar color. Misbranded. 

7038. Haskell, Adams & Co., 
Brand Tomato Ketchup.’’ 

No color. *Benzoic acid. 

7081. LeRoy Packing Company, Boston, Mass., ‘‘ LeRoy 
Extra Quality Tomato Catsup.’’ 

No color. *Benzoie acid. 

7075. Mansfield-Witham & Co., Lowell, Mass., ‘‘ Spindle 
City Ketchup.’’ 

No color. *Benzoic acid. 


Boston, Mass., ‘‘ Wingold 


7048. A. F. Ross & Co., Newburyport, Mass., ‘‘ Peerless 
Tomato Catsup.’’ 

None. 

7105. The Horton-Cato Manufacturing Company, Detroit, 
Mich., ‘‘ Empire Tomato Ketchup.’’ 

None. 

7061. The Horton-Cato Manufacturing Company, Detrcit, 


Mich., ‘‘ Royal Tomato Catsup.’’ 
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THE HIGH QUALITY OF OUR CANS 
IS UNDISPUTED 


Manufacturers of every size of Can used by Packers of Canned Goods, Solder 
Hemmed Caps, “*Southern”’”’ Inside Coated Cans and a general line of 
Cans for Paint, Putty, Axle Grease, Syrup, Molasses, Confectionery, Coffee, 
Baking Powder and Lard. Plain and Lithographed. 


SOUTHERN CAN COMPANY, 


B. BVERETT GIBBS, President 














Baltimore, Maryland 
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Mr. The Williams Bros. Company, Detroit, Mich., ‘‘ Wal- 
dorf Brand Tomato ( fatsup.’’ Ps 

No color. *Benzoic acid. 

7084. The Williams Bros. Company, Detroit, Mich., ‘‘ Wileo 
Brand Celebrated Tomato Catsup.’’ 

om Curtice Bros. Company, Rochester, N. Y., ‘‘Curtice 
Brothers’ Blue Label Tomato Catsup.’’ 

No color. *Benzoic acid. ox 

7998. The T. A. Snider Preserve Company, Cincinnati, O., 
‘¢Snider’s Catsup.’’ 


og The J. Weller Company, Cincinnati, O., ‘‘ Hoffman 
House Ketchup.’ 

No color. *Benzoic acid. 

7987. The J. Weller Company, Cincinnati, O., ‘‘ Fort Pitt 
Tomato Catsup.’’ : 

No color. *Benzoic acid. 

7064. Lutz & Schramm Company, Allegheny, Pa., ‘‘ Tomato 
Catsup.’’ 

None. : : 

7071. H. J. Heinz Company, Pittsburg, Pa., ‘‘ Heinz Tomato 
Ketchup. ’’ 

None. 

7031. American: Pickling Company, Providence, R. L., 
“American Ketchup.’’ 

Coal tar color. *Benzoic acid. Misbranded. 

7165. American Pickling Company, Providence, R. L., 
‘American Brand Ketchup.’’ 

No color. *Benzoic acid. 

7166. American Pickling Company, Providence, R. L., 
“American Brand Ketchup.’’ 

*Vegetable color. *Benzoic acid. 

7141. Champion Preserving Company, Wheeling, W. Va., 
“The Champion Ketchup.’’ 

No color. *Benzoic acid. 

7194. The West Virginia Preserving Company, Wheeling, 
W. Va., ‘‘ Nail City Home Made Catsup Mixture.’’ 

*Coal tar color. *Benzoie acid. 

7176. H. W. Bassett Grocery Company, ‘‘Pansy Brand 
Catsup.’’ 

Coal tar color. Benzoie acid. Misbranded. 

7173. ‘‘Tomato Catsup Right Bower.’’ 

No color. *Benzoic acid. 

7999. ‘‘Extra Fine Tomato Ketsup.’’ 

*Coal tar color. *Benzoic acid. 





MEMORIAL NOTICE. 


Tue CANNER has received a memorial uotice of the 
late Isaac L. Whiteley, of Cambridge City, Ind., who 
died November 7, 1908, in his seventy-ninth year. 
Mr. Whiteley. was the senior member of the well 
known. Cambridge City canning firm of Isaac L. 
Whiteley & Son and was one of the most highly 
respected packers in Indiana. 





DEATH OF R. D. HUME. 


R. D. Hume, the veteran salmon canneryman, died 
at Wedderburn, near Marshfield, Ore., November 25, 
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after a lingering illness. He was one of the leading 
salmon exporters and prominent in the propagation 
of that fish. Mr. Hume also had a residencee at Ber- 
keley, Cal. The funeral will occur at Wedderburn 
Friday. 





INCORPORATE CALIFORNIA CURED FRUIT 
EXCHANGE. 

Articles of incorporation have been filed by the Cali- 
fornia Cured Fruit Exchange as brokers and agents, 
retail and wholesale, in fruit, to do business in Fresno. 
The directors are G. A. Hare, D. L. Bachant, B. E. 
Hutchinson and H. V. Rudy, of Fresno; A. R. Nichol- 
son, of Oleander; D. T. Evmann, of Reedley; Edwin 
Thompson, of Sultana, and F, Giannini and William 
Swall, of Tulare. The capital stock is $250,000 in 
250,000 shares. 





LABOR TROUBLE AT DUNBAR CANNERY. 

The managers of the Dunbar canning factory in St. 
Tammany parish, La., have been having trouble with 
a number of striking tongsmen in their employ. It 
was thought at one time, according to advices via New 
Orleans, that it might be necessary to call out the 
militia to prevent a riot. 





SHIPPING FACILITIES IMPROVE. 
Coast shippers of Alaska red salmon report a greatly 
improved condition in shipping facilities this year over 
last. The railroads are handling consignments to 
eastern points promptly, and no car shortage is in 
evidence. 





SEASONABLE CANNED GOODS. 

A retail grocer’s journal says: “Many articles are 
now selling well in cans that sell but slowly during 
the rest of the year. Cranberry sauce, fancy fruits, 
sweet pickled peaches, fancy pineapple and other luxu- 
ries go well in this Christmas purchasing period. 





APPLE EVAPORATORS NEARLY FINISHED. 
Recent reports from Wolcott, N. Y., noted that the 
apple season was drawing to a close, and that evap- 
orating plants in that vicinity have nearly finished work 
for this season. 





NEW MINNESOTA FOOD COMMISSIONER. 
Andrew French of Plainview has been appointed 
Dairy and Food Commissioner of Minnesota, to suc- 
ceed Mr. Slater. Mr. French will assume the duties 
of his office on January Ist. 














Some of the worst failures in the 
Canning Trade are directly due to 
Canners not knowing what it costs 
to pack goods. 

Let me help you keep track of 
your costs. 


ALBERT T. BACON 


COST SYSTEMS FOR CANNERS 
29 Michigan Ave. | CHICAGO 
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Correspondence or a Personal Interview Solicited 


©. E. McMEANS, 


CHAS. A. TRIPP, 
Am. Soc. M. E. 


Am. inst. E. £. 


ld 
HMcMeans & Tripp 
ENGINEERS 
MECHANICAL es ELECTRICAL 
MACHINE DESIGNERS 
Design and Superintendence of Construction of 


CANNING PLANTS 


Special Conveyors and Handling Systems. 








607 State Life Bidg. INDIANAPOLIS 
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Want Advertisements. 


Te lIasure Insertion Under This Heading Copy for Want Advertisements Should be in This Office 
Not Later Than Tuesday. 





—— 




















WANTED 
EXPERIENCED HELP WANTED. 














WANTED—Reliable and competent man capable of taking 

charge and producing results in a factory turning out pickles, 
mustard, catsup, etc.; must be familiar with the making of 
high-grade catsup as well as cheap. Address ‘‘D. 8.,’’ care 
THE CANNER. 








WANTED—Competent canning factory help, all kinds. . Ad- 
dress The Dwight Company, Ludington, Mich 





WANTED—Can salesman of experience possessing acquaint- 
ance with canned goods packers and general line trade. Ap- 
ply “Can Manufacturer,” care THE CANNER. 


WANTED—Two or three salesmen, familiar with the selling 
of canned goods, to represent large packer in different parts 
of the country. Address “Poco,” care THE CANNER. 








WANTED—Experienced salesman familiar with the pickle 
and sauerkraut business, selling manufacturers and jobbers 
only. Address “S. S. 200,” care THE CANNER. 








POSITIONS WANTED. 





WANTED—Position as superintendent-processor by a com- 

petent man; eight years’ experience in packing fruits and 
vegetables; good mechanic and manager; best of references. 
Address ‘‘L. 606,’’ care THE CANNER. 





WANTED—Experienced pea, corn, fruit and vegetable canner, 
competent to handle large interests, wants a permanent posi- 


tion. Address ‘‘Pea Canner,’’ care THE CANNER. 





WANTED—Position as processor, superintendent or machine 

man; all around factory experience; served as Hawkins cap- 
per expert; best recommendations. Address ‘‘C, Y.,’’ care 
THE CANNER. 





WANTED—Position as processor or superintendent for the 
winter; can pack all kinds fruits and vegetables; expert 
on sweet potatoes, pumpkin, kraut, kidney beans and baked 
beans; 35 years’ experience; no bad habits; best of references. 
Address Lock Box 168, Starke, Bradford County, Fla. 





WANTED—Position as superintendent or processor; years of 
experience; can pack all kinds of fruits and vegetables. 
Address ‘‘W. L.,’’ care THE CANNER. 





WANTED—Situation by young married man as canned goods 
salesman; well acquainted with both the wholesale and re- 
tail trade in Maine. Address ‘‘B. W., care the CANNER. 





WANTED—Position as factory superintendent; 25 years’ ex- 

perience; expert on modern machinery; best references; com- 
petent to plan and erect factory complete. Address “L. J. D.,” 
care THE CANNER. 


WANTED—Buyers for a book on the culture of 

by the leading authority, F. M. Hexamer. The book epg. 
tains 174 pages, cloth bound. Price, 50 cents, postpaid. Cag. 
ners will find asparagus a profitable vegetable to pack, be- 
eause demand always has exceeded supply and will now be 
larger than ever, since the aspara fields in California were 
destroyed by the floods. Address THz Cannzr Publishing Ce., 
5 Wabash Ave., Chicago. 











WANTED—Position as superintendent or processor; 14 years’ 

experience; can pack a variety of fruits and vegetables; 
good mechanic and a good manager. Address “R. H. 50,” care 
THE CANNER. ; 





BOOKS ON AGRICULTURE. 





WANTED—To sell the work entitled ‘‘The Book of Corn,’’ 

by Herbert Myrick, assisted by A. D. Shamel, E. A. Burnett, 
A. W. Fulton, B. S. Snow and other specialists; illustrated; 
upwards of 500 pages; cloth bound; price, postpaid, $1.50. 
Address Tue CanNneR Publishing Co., 5 Wabash Ave., Chicago. 


a 


MACHINERY WANTED. 





WANTED—Boiled or Condensed Cider and Vinegar Stock, 


Chicago, IL 














FOR SALE 


FACTORIES. 


FOR SALE—Canning factory situated in central Iowa; 

equipped to can Tomatoes, Pumpkin, Apples, Hominy, Beans, 
ete. Plenty of good white help during the canning season 
which is of the very best, clean and reliable. For further par- 
ticulars address ‘‘Towa,’’ care THE CANNER. 

















SALE OF CANNING FACTORY. 

Notice is hereby given that proposals for the purchase of 
the Wauseon Canning factory, including grounds, building 
and plant complete, will be received up to and including Jan- 
uary 9, 1909. This plant is fully equipped and up to date 
and cost about $13,500 when originally constructed, and will 
be sold at a bargain if sold soon. Address all communications 
to Carl F. Orth, Receiver, Wauseon, Ohio. 





MACHINERY. 





FOR SALE—One new 66”x16’ tubular boiler, 100 H. P., with 

front, grates, all trimmings, castings and smokestack 30” 
diam. by 60’ long, worth $900.00; will take $600.00 for quick 
sale. Also other bargains in second-hand boilers. Address Page 
Boiler Company, 14-18 Larrabee street; Chicago, Ill. 








IF YOU THINK CANNED GOODS ARE TOO CHEAP, why 
sell at present quotations when you can store with WAKEM 
& McLavueHuin, Inc., Chicago, borrow money if needed, and 


hold goods for higher prices. Goods held in Chicago 


ry x 


a higher price on account of being on the spot. 
frost-proof. Address Wakem & McLaughlin, Inc., 
St., Chicago. 








2 ee. 2S! Oe 


a. 


sal SS Ow 





ror SALE—A complete sanitary line of machinery, used one 

season, for packing Rhubarb, Spinach, String Beans, Beets, 
Tomatoes, Apples, Pumpkin, Baked Beans and fruit. Will 
iake some stock in a new corporation. Address “Minn.,” care 


{THE CANNER. 
ae SEEDS. 


FOR SALE—About 300 bu. Admiral seed peas and about 400 
bu. Alaska seed peas, choice stock. Address The Empson 
Packing Company, Longmont, Colo. 


MISCELLANEOUS. 














ss 
FOR SALE—Sixty barrels of good tomato pulp, made 1908. 
Hardinsburg Canning Company, Hardinsburg, Ky. 





FOR SALE—300 bbls. tomato pulp in second-hand whiskey and 
spirit barrels; pulp is good color and contains no chemical 
preservative. Address Dyer Packing Company, Vincennes, Ind. 





FOR SALE—Prime northern grown Alaska seed peas; 250 
bushels at one point, 400 bushels at another point. Address 
‘Seed Peas,’’ care THE CANNER. 





FOR SALE—Tomato pulp; ninety-four barrels; in whiskey bar- 
rels. Address High Rock Canning Co., Chanceford, Pa. 








CODE BOOKS, ETC. 


FOR SALE—‘‘ The Book of Corn.’’ This is a work of 500 

pages by Herbert Myrick, assisted by B. S. Snow and other 
corn specialists. Profusely illustrated. Price, $1.50 postpaid. 
Address THE CANNER Publishing Co., 5 Wabash Ave., Chicago. 








FOR SALE—New book on ‘‘Celery Culture,’’ by W. R. Beat- 

tie, of Bureau of Plant Industry, U. 8. Dept. of Agriculture. 
This work contains complete cultural directions; fully illus- 
trated. Cloth, 150 pages. Price, 50 cents postpaid. Order 
through THE CANNER. . 


IN RESPONSE TO A GREAT MANY INQUIRIES we have 

arranged to accept orders for all codes published, excepting 
those intended for strictly private use. We cannot discount 
publishers’ prices, but by ordering through us we serve your 
conveniences by saving you the trouble of sending separate 
orders to each publisher. Order code books through THE 
Canner, 5 Wabash Ave., Chicago. 


FOR SALE—An authoritative work on the culture of aspara- 

gus, by F. M. Hexamer. The book is illustrated and contains 
174 pages. Price, 50 cents postpaid. Asparagus is a product 
offering a rare opportunity to canners to make money on, as 
supply-is always smaller than demand, and this condition has 
been emphasized by the recent destruction of more than 50 per 
cent of the asparagus fields of California, where the bulk of the 
American pack is made. Order through THe CANNER Publish- 
ing Co., 5 Wabash Ave., Chicago. 














THIS CONTAINS HINTS FOR CANNEBRS. 

A few years ago almost any old hack with money 
enough to carry the business over the breakers, could 
rent a building, put in a stock of goods, and become a 
merchant. It was simply a case of getting the goods 
and selling them. But now things have changed. Per- 
haps competition is closer, and perhaps people have 
become more particular and exacting in their tastes. 
At any rate, it is an age of experts, and the expert in 
his line is the man who stands out as a bright and 
shining success in business—Trade Exhibit. 





If you’ve something to sell use a CANNER “Want.” 


_—— 
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TRADE-MARKS A SPECIALTY 


Prompt and efficient attention given to all patent 
and trade-mark matters. Charges reasonable. 
Write for trade-mark book. 

EDWARD W. HOLMES, PATENT ATTORNEY. 
918 F Street, Washington, D.C. 











Registered U. S. Patent Office 


tandard 
olderin 
lux, 


(Formerly Manufactured by 
THE MARLOU CHEMICAL WORKS, 
Jersey City, N. J. 


Manufactured only by 


THE GRASSELLI CHEMICAL CO. 








When you are ready to buy Soldering Flux, 
order either of these well known brands and 


GET THE BEST 


BEST—because made by skillful chemists from 
the very best materials obtainable. 


BE T—because our formulas are the result of 
years of experience and because no 
Flux is shipped that does not pass a 
rigid inspection. 
BEST—because by their use you will have a 
smaller percentage of “leaks” and a 
er consumption of solder than 
when any other Flux is used. 








Both brands carried in stock by 


THE GRASSELLI CHEMICAL CO. 


OLEVELAND, O. NEW YORK, 60 Wall St. CHICAGO, 
(Main Office) BIRMINGHAM, ALA. 117 Michigan Street 
CINCINNATI, O. DETROIT, MIOH. NEW ORLEANS, LA. 
8ST. LOUIS, MO. 8ST. PAUL, MINN. MILWAUKEE, WIS 
Also by 8S. O. RANDALL, Baltimore, Md. 
CG. W. PIKE CO. San Francisco, Cal. 


Samples and Prices promptly furnished. 
Correspondence invited. . 
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WHAT CAME OUT OF A MAINE MAN’S WATER SFOUT. 
REPRINTED FROM THE BOSTON HERALD, 

The canning of nearly everything that’s canned or 
cannable, barring music, goes back to a thrifty Maine 
Quaker, one Nathan Winslow. His ideas on the pos- 
sibilities of the canning industry and his achievements 
in that industry have resulted in uncanned millions 
for Maine farmers, especially at this time of the year. 

Winslow lived on the banks of the Presumpscot 
river, almost on the site of the now-noted resort of 
Riverton Park, near Portland. He put some corn one 
day in a section of an ordinary water spout with each 
end closed, cooked it over a hot fire, punched a hole 
in the top to let the steam escape, soldered up the hole 
and revolutionized the world. ‘ 

The tin cans which cover the great American desert 
are a monument to the Yankee Quaker. From his 
idea grew the preservation of food which has made 
possible the development of the.West, the digging 
of the gold in California and in the region of the 
Yukon, the building of great railroads, the hunt for 
the north pole, the march of great armies and the 
supplying of great fleets. 

All of these things, of course, could have been 
done, and would have been done, without Nathan 
Winslow, the Portland blacksmith, but it would have 
taken longer to do them, and the actors on these sev- 
eral stages would have suffered more than they have. 
Maine, having been the home of the originator of the 
hermetically sealed tin can for many years, was the 
leader in this particular business. Today every state 
and every country has its canning factory, but Maine’s 
canned corn still heads the list. 

Nathan Winslow’s brother was a master mariner, 
and, like all Yankee skippers, an observing, intelli- 


gent man. About 1854 he came home from Franee 
and told his brother about the claim of Prof. Appert 
that vegetables, when sealed hermetically, would keep 
for an indefinite period. The sailor had the knowl. 
edge, but his brother made use of it. How he came 
to discover the method of hermetically sealing cans 
so that their contents would be preserved for years 
no one knows, but it is presumed that it was acci- 
dental. 

In a small way he began to can ordinary yellow 
corn, not the Maine sweet corn of today, but an in: 
ferior article. His brother, Hezekiah Winslow, car- 
ried some of the home product to sea on his ship, and 
months later treated the Maine skippers he met in for- 
eign ports to a taste of a vegetable raised at home. 

Little by little, Nathan Winslow’s business grew. 

In France the discoverer of the principle induced 
some people to seal vegetables from the air, but the 
impetus to the business was given by the civil-war, 
Commissaries of armies and the paymasters of fleets 
were forced to give their attention to the concentra. 
tion of supplies for many men, and the canning in 
dustry suddenly became a very important one. 

The pioneers in the business were George Burn- 
ham, Jr., Samuel Rumery, James P. Baxter, William 
G. Davis and W. R. Lewis, of Portland, and Louis 
McMurray, of Baltimore, Md. After a few years 
there came many others, but the men named. blazed 
the path for all who followed. For years most of the 
business was done in Portland, and fortunes came to 
the pioneers. 

Picturesque in the packing industry was John Wins- 
low Jones, of Portland, a nephew and the heir of Na- 
than Winslow. John Winslow Jones made many for- 














Now is the time when you need a 
KNAPP LABELER and BOXER. 


There is no way so sure and none so practical as the 


Knapp way of labeling and boxing cans. Our Hand 
Labeler and Boxer make it possible for the smaller packer 
to label and box cans in the best and cheapést way, and 
our Power Machine for the packer who needs great speed 
is the best ever. 


Write us early for leasing, exchange or sale proposition. 
Every Machine fully guaranteed. Yours faithfully, 


THE FRED H. KNAPP COMPANY, 


324 WASHINGTON BOULEVARD 2 pe :: CHICAGO 
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tunes and spent them almost as soon as they were 


made. To him the accumulation of money by the 
canning of everything and anything was an easy prop- 
gsition, and he distrubuted it with a lavish hand. He 
died some years ago near Pittsburg in poverty and 
his was the only fortune gathered in the pioneer days 
of the packing business which was so quickly dis- 
sipated. ee 

At first it was corn only that was packed. Then 
came the canning of pumpkins, squash and beans, of 
lobsters and clams, and later of meats, fruits, soups 
and everything else. France began to can sardines, 
and the end is not yet in sight. Seis 

Nathan Winslow used iron, plated with tin, of the 
same size as water spouts which were then manufac- 
tured for the gutters of houses. His cans, one of 
which is now preserved by Henry Dennis, of Port- 
land, and treasured as a great curiosity, were about 
seven inches long and three inches m diameter. They 
were made by hand and the corn was taken from the 
cob by hand. No machinery was used in the whole 
process. ; ? c 

Forty years after Nathan Winslow had passed away 
Dennis, who knows more about the canning business 
than any other man in the world, opened one of Wins- 
low’s cans of corn and found the contents in a perfect 
state. 

The war made lively times for the corn packers: of 
Portland. Tin knockers by the hundred worked day 
and night to supply the demand for cans. One of the 
busy shops was on Fore street, not far from Moulton. 


R. O. Conant, as a boy, spent many hours on the roof 
of the tin knockers’ shop, fascinated by the scene be- 
low him, which he watched through the skylight dur- 
ing the long summer days. He invented a machine 
which did this work and put the tin-can maker out 
of business. 

Edward Lang, another Portland boy, invented the 
process of soldering the caps on cans. Another de- 
veloped the retort for cooking the corn, another de- 
vised machines for filling the cans, cutting the corn 
rom the cob and even pasting the labels on the cans. 
Occasionally some other bright Yankees have added 
something to this great industry, but Portland can 
claim more than its share of canning inventors. 

Today cans of corn, some originating in Maine and 
others elsewhere, are still the favorite, but now the 
kind of corn that is packed is of a different quality 
than that of forty years ago. When the transition 
came no one seems to know. The Crosby seed corn, 
imported into Connecticut from abroad, but grown 
more successfully in Maine than elsewhere, has now 
supplanted the old yellow variety. In Maine, this 
corn gets from the soil the sweetness which in other 
places is given artificially. The Maine corn pack is 
always in demand, and the product of Maine’s sixty 
odd factories is sold before the corn itself is harvested. 

The canning business in Maine attained great im- 
portance in the 80s. The smallest pack since then 
has been 350,000 cases in off years and the greatest 
1,100,000 cases. The average pack has been about 
what it is this year, 750,000 cases, worth $1,500,000. 
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More than $50,000,00 has come to Maine in the last 
fifty years. 

At first the corn was handled in a very crude way. 
It was cheap, too, the farmers hardly appreciating its 
worth, the canners making large profits from its 
cheapness and the extra prices it brought them because 
it was grown in Maine. Even now, when the ears of 
green corn are brought to the factories, the husks 
are removed by hand. Once a curved knife was used 
to separate the hull from the cob. This is now done 
by an elastic, cylindrical-shaped knife which scrapes 
the cob clean. 

The corn, when taken from the cob, runs into large 
metallic retorts, where it is mixed with a little water 
and syrup and is stirred constantly while it slowly 
cooks. Automatically it is injected into cans which 
are carried on an endless belt. These are automatic- 
ally sealed, hurried to the retort and cooked for about 
an hour and a half. A hole is punched in the top and 
quickly capped and the can is ready for labelling and 
shipment. 

These corn factories are scattered all over the state. 
They give employment to many boys and girls during 
the canning season. ‘Thousands of acres are planted 
with sweet corn to be taken to the factories in the 
farmers’ carts and paid for by the pound. The pro- 
duct is marketed all over the world. 

A corn-packing factory looks good to a city man. 
Country girls whisk the husks from the corn and 
toss the ears into great bins. They find no red ears 
to win the salute of bashful swain. The day for that 
has passed in Maine. But while it lasts the “factory” 
is the Mecca for all the coy and beautiful maids for 
miles around, and the nights following the busy days 
at the factory are often enlivened by the old-fashioned 
country dance. 

Men and boys do the heaviest work and look for- 
ward to the coming of the canning season as a time 
of hustle, but of no end of fun and frolic. Machines 
whirr and buzz and rustle the corn through the va- 
rious processes, and each year finds some new in- 
vention which hastens and cheapens the work. 

The new Governor of Maine, Bert M. Fernald, of 
Portiand,,is one of the most successful corn packers. 
In the. last campaign a favorite melody sung by his 
admirers to the tune of “Mr. Dooley,” proclaimed to 
the world-that 

“He's the man who grows the corn 
And cans it, too.” 

Commander Robert E. Peary,. now hunting for the 

north pole, always takes with him.an immense supply 











of canned goods, in it an ample quantity of Maine 
green corn. One of the employes of a packing hoyse 
in Maine conceived the idea of making for Mr, Pea 
a self-heating can. He placed the can of vegetables 
within another can holding slacked lime, with one 
compartment filled with water. When the outer com. 
partment was punctured, and the water ran into the 
lime the inner can was heated quickly by the hea 
generated about it. 

The inventor thought he had solved the problem of 
hot nourishing food for the Arctic explorer. Com. 
mander Peary exploded his hopes when he asked 
“What will keep the water from freezing and if it does 
how can it slack the lime?’ Commander Peary heats 
his canned soups and vegetables in the old-fashioned 
way by using an alcohol lamp. 

Henry Dennis has done more to help the Maine 
packers than any other man in the state. He found 
that on the Pacific: coast in the early “80s Maine sweet 
corn was not appreciated. He decided to create q 
market for it. In the days before typewriters were 
common, he wrote scores of letters a day to mer- 
chants of the Pacific coast, and finally sold them two 
carloads. 

Not satisfied with this, he continued until he had 
sold a trainload of it. Then, aided by the late Pay- 
son Tucker, then general manager of the Maine Cen- 
tral railroad, he got a special train, properly labelled 
and drawn by locomotives, also made in ‘Portland, 
and started the train in September, 1883, for Port- 
land, Ore., loaded down with the Maine sweet corn, 
The run was made in ten days, and from that day to 
this on the Pacific coast the Maine packer has found 
a ready market for all of his product. 

NEW YORK FRUIT BULLETIN. 

A factor of predominating importance in fruit cul- 
ture is the weather at blossoming time. As records 
given in Bulletin 299 of the station at Geneva show, 
in thirteen years out of the twenty-five between 1881 
and 1905, unfavorable weather during mid-May seri- 
ously affected. fruit yields. Little can be done to con- 
trol such injury after fruit plantations have been estab- 
lished, but in deciding upo# locations and varieties to 
be set, careful consideration should be given to weather 
conditions, since many factors, both general and local, 
influence frosts, rainstorms and winds. The bulletin 


mentioned Above discugses the various climatic fea- 
tures which make up “weather,” the manner and extent 
of injury to fruits due to each, methods of preventing 
such injury and the resistance of the different species 

















give satisfaction. 
to be exactly what the label represents. 





THE WISCONSIN PEA. CANNERS’ CO. 
Packers of LAKESIDE and EUREKA Brands of PEAS 


Our LAKESIDE brand is a fancy hand-picked, and the best PEA on the market. 
EUREKA brand, while a trifle cheaper, is a fine Extra Standard Pea, and never fails to 
Both brands are put up exclusively by us, and are strictly guaranteed 


Factories at MANITOWOC, TWO RIVERS and SHEBOYGAN, WISCONSIN 
Subsidiary Plants at Mishicott, Wis., Grimms, Wis., and Branch, Wis. 
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and varieties of fruit to climatic stresses. Topographic 
and weather records are given for 100 localities in the 
sate; so that the prospective orchardist can study in- 
telligeritly the problem of locating his plantation. _ 
Bulletin No. 299, like others issued from the New 
York Agricultural Experiment Station, will be sent 
free to those who write to the director at Geneva 


for it. 





COMMISSIONERS AND FOOD EXPERTS OF TWELVE 
SOUTHERN STATES MEET AT ATLANTA. 


Food commissioners, chemists, and experts repre- 
senting twelve Southern states met in convention in 
Atlanta, Ga., recently, for the purpose of discussing 
and formulating rules, regulations, definitions and 
standards for food products. 

C. D. Harris, the food expert and chemist of the 
Department of Agriculture of North Carolina, was 
chosen permanent chairman and Mr. R. E. Stallings, 
chemist of the Department of Agriculture of Georgia, 
was elected permanent secretary. 

Morning, afternoon and evening sessions were held 
and the greater part of the time was devoted to the 
formulation of uniform standards for commercial feed- 
ing stuffs. Manufacturers’ representatives were ac- 
corded a fair and complete hearing. 

The morning session on Tuesday was consumed with 
arguments and discussions by representatives and 
manufacturers; wholesalers and others interested in 
commerce and foods. Prof. Caspari, of St. Louis, 
appearing in behalf of saccharine manufacturers of 
New York and St. Louis, made a strong plea for the 
recognition of saccharine as a wholesome condiment 
suitable for use in food. He stated that it was not 
harmful and fortified his conclusions by quotations 
from the works and opinions of some of the most em- 
inent chemists of Europe. 

The meeting then proceeded to the discussion of the 
use of sulphur fumes in the preparation and bleaching 
of foods, especially molasses. Prof. J. T. Halsey, of 
Louisiana, an expert upon this subject, delivered a 
stirring address directed at the conclusions reached 
by Dr. H. W. Wiley of the United States Department 
of Agriculture upon this subject as a result of his ex- 
periments in Washington with his famous person 
squad. ; 

Herbert M. Shilstone, of New Orleans, also made 
a strong argument for the use of sulphur in the prod- 
ucts of the cane,’ and dwelt at length on the methods 
ot manufacture, the necessity for the use of sulphur 
fumes and the harmlessness of the food so produced. 
Mr. Alfred H. Beckmann spoke on behalf of the 
National Wholesale Grocers’ Association and made a 
strong plea for uniform laws and regulations. He 
introduced Mr. Dana T. Ackerly, of New York, as- 


sistant counsel for the association, who argued for 
the adoption of state statutes and regulations through- 
out the Southern states conforming to the federal laws 
governing the manufacture, labeling and transporta- 
tion of foods. He discussed the subject from both the 
practical and legal standpoint and pointed out most 
forcibly the great hardships resulting the food manu- 
facturers and dealers from diversity among state and 
national laws and regulations. 

He showed that the consumer was amply protected 
by the state and national laws identical with the Food 
and Drugs Act of June 30, 1906, and the regulations 
thereunder now in force, and urged that the one para- 
mount necessity at present was the adoption in every 
state in the Union of a food law conforming to the 
national and the uniform enforcement of regulations 
like the national so far as they are adaptable to state 
purposes. The plea for uniformity was well received 
and the commissioners and chemists expressed as the 
sense of the meeting that the national laws and regu- 
lations should be accepted as the basis of uniformity 
in the Southern states. 

Among those present were the following: C. F. 
Williams, secretary of the Board of Health of South 
Carolina; R. E. Rose, one of the state chemists of 
Gerogia; W. F. Hamby, state chemist of Mississippi; 
Dr. Harvey Dillon, president of the State Board of 
Health of Louisiana; M. Stoddard, Deputy Commis- 
sioner of Agriculture of Arkansas; Lucius P. Brow, 
Pure Food and Drug Act Inspector of the state of 
Tennessee; B. B. Russ, state chemist of Alabama; 
Hon. L. G. Hudson, Commissioner of Agriculture of 
Georgia, and R. F. Wright, assistant commissioner 
of Georgia. 





FUTURE OF HAWAII’S FRUITS. 

Fruit production is destined to become one of Ha- 
waii’s most important industries. Already pineapple 
growing has assumed very considerable proportions, 
and there are today between two thousand and three 
thousand acres under successful pineapple cultivation, 
where a few years ago the land was thought unfit for 
any purpose other than grazing. The pineapple area 
is rapidly increasing and conservative men believe that 
the industry is as yet in its infancy. 

Other fruits, it is believed, will repeat the history of 
the pineapple in Hawaii. Together with the soil and 
moisture requirements, the absolute freedom from 
frost renders this group of islands peculiarly adapted 
to the growth of tropical and subtropical fruits. Some 
of these fruits—such as the avocado, the mango and 
the papaia—in their present state of semi-cultivation 
or absolute neglect, give great promise of results under 
the new horticulture which is beginning in Hawaii. 

To determine some of the important factors in mar- 














PERFECT PACKERS’ CANS 


The Old Dominion Can Co. made a great record last season for the quality of the cans it delivered to ifs patrons in this section of 


the country. 
them. 


cans to every customer without exception. 
interests by writing us befare placing your order elsewhere. 


FACTORY, TROUTVILLE, VA. 


We furnished gur patrons with packages for fruits and vegetables as nearly perfect as it is possible to manufacture 
We are going to do equally as well in 1909, and already are making preparations to care for our increased business. We 
offer our patrons the important advantages of being able to ship promptly; on the shortest notice, and we. will ship superior 
All we ask is a chance at your order for cans for 1909. 
We know that what we have to say to you will be interesting. 


Old Dominion Can Company, Incorporated 


Shipping facilities in all directions unexcelled 
WE FURNISH SOLDER HEMMED CAPS. : 


Conserve your own 
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keting Hawaiian fruits, the Hawaiian Experiment Sta- across the United States, thence by steamer to South. 
tion has undertaken a series of experiments which ampton, Eng., from’ which port they are transshipped 
have now covered about four years. to the River Platte in South America, and from the 

The outcome of a trial shipment by rail to Chicago River Platte are sent by coasting steamers to Santa 
strongly suggests that it will be no more difficult to Cruz and other southern stations. During the voyage 
place Hawaiian pineapples in the interior markets than the greatest care is used to keep the eggs cool, 
in the markets of the Pacific coast—From a recent The Argentine government has not found the ex. 
bulletin by J. E. Higgins, horticulturist, Hawaii Ex- periment an entire success, yet the project is being 
periment Station, U. S. Department of Agriculture. continued with improvement. The country along the 
coast where the hatcheries are being established jg 
sparsely settled and the business is very slack. By the 

In an effort to propagate salmon in the waters of establishment of a salmon industry, the republic hopes 
the bays and inlets along its coast, the Argentine Re- to attract business there. Experiments are being made 
public is annually expending thousands of dollars. It at Santa Cruz, River de Bajos, River Denis, Coy In. 
may be interesting to the people of the Pacific North- let, Port Gallegoes, San Julian, etc.—Pacific Fisher. 
west to know that an Oregon man, J. Wilson, has ™an. 
charge of the work on the South American coast and 
that fish eggs for the industry are shipped all the way 

WILL MAKE CONDENSED EGGS. 


from the Columbia River. The eggs travel thousands 
of miles and in a roundabout way before reaching The Merrell-Soule Company, of Syracuse, N. Y, 


their destination. has leased a large building in Des Moines, Ia., and wil] 
Fish eggs for the hatcheries along the shores of the start a factory which will turn out a food produet 
South American republic are shipped from Oregon which is called “Truegg,” a condensed egg product. 





SALMON ON ARGENTINE COAST. 











THE SPRAGUE-HAWKINS POWER HOIST AND CONVEYOR 
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Sold under the Sprague Canning Machinery Company’s guarantee of perfect satisfaction. Price complete, with 50 feet of track and cables, $300.00 
F. O. B. cars Hoopeston, [llinois. For further information and catalogues, address 


Sprague Canning Machinery Company, _ Sole Owners and Manufactures, Chicago, Illinois, 














The HARRIS PATENT POWER HOIST anp CARRYING MACHINE 
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Gold under C. 8. Harris Com- 
pany’s guatantee of perfect satie- 
faction. Price complete with so 
feet of Track and Cables, $300.00, 
©. O. B. cars Rome, N.Y. For 
durther inf jon and L 
address 
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FOR 


Packer’s Cans 








POPE 


“Clean & Bright” 
PLATES 


Pope Tin Plate Co. 


EASTERN OFFICE: 
29 BROADWAY, NEW YORK CITY 

















GENERAL OFFICES: 
PITTSBURGH, PA. 














TOMATO GULTURE 


This is a practical treatise on the Tomato by~ Will W. Tracy, 
U.8. Dept. of Agriculture, including history, methods of planting, 
fe-tilization, complete account of the insect and di 
which attack Tomatoes, and remedies for control. Illustrated, 150 
pages, 75 cents. Order through THE CANNER. 


BEAN CULTURE 


This is the only~ complete, comprehensive and authoritative 
book published on the subject of Beans and their culture. It is by 
Glenn C. Sevey, B.S., and discusses cultivation, fertilization, reme- 
dies for insects, etc. Illustrated, 144 pages, 75 cents. 

Order through THE CANNER. 

















Hawkins Universal Exhauster 


The best Continuous Automatic Exhauster. Furnished any size and any 
capacity desired. 


For further particulars address 


SPRAGUE CANNING MACHINERY CO, 


5 Wabash Avenue, CHICAGO 


Stop Hand Work! 


IN BRINING AND SYRUPING 


KRAUT 
HOMINY 
BAKED BEANS 


or any other goods that reguire the 
introduction of liquid to cans. 


TF 


THE UNIVERSAL LIQUID FILLER. 


Continuous, Trayless and e tirely autmaatic. This machine 
fills cans or gi-~s jars of any size with liquid up to any desired 
height. IT fills to a dead line wherever set. Absolutely no 
waste. It is a simple, thoroughly well built, substantial machine 
which does not get out of order. Changes in height of fill or in 
size of can are quickly made. 


Works Equally Well on Studhole Cans or 
Open Top Sanitary Style Cans 


Capacity on Gallon Cans 20,000 10 hours, on smaller 
sizes 40,000. 


SPRAGUE CANNING MACHINERY CO, 


SALES OFFICE 
5 Wabash Ave., CHICAGO, ILL. 


FACTORY 
HOOPESTON, ILLINOIS 


DANIEL G,; TRENOH & COf GENERAL AGENTS 
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THE HAWKINS CAPPING :MACHINE 


ALL USERS OF THE HAWKINS MACHINE 
Consider it the Best Investment They Ever Made. 


IF YOU WANT THE BEST BUY THE HAWKINS 








THE STAR 


sai 
aa 2i* 


a fe} CAPPING MACHINE 
oy 7h] 


This machine gives excellent satisfaction. It sells at a lower 
price than the Hawkins and is guaranteed superior to any 
Capper on the market, excepting only the Hawkins. In it 
the construction of a Rotary Capper is reduced to the sim- 
plest possible elements 


SPRAGUE CANNING MACHINERY CO. 
DANIEL G. TRENCH & CO., GENERAL AGENTS 
SALES OFFICE, 5 WABASH AVENUE - s +s . CHICAGO 
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———-- THE ART OF 


Canning and Preserving 


AS AN INDUSTRY 


By Dr. Jean Pacrette, of Paris. Formulas and Recipes 
Actually Used by the Author and Prominent Packers 
In offering ing trade this work we do so in the 


ing to the canning 
belief that it is a complete and comprehensive 
text book on the ari of canning. 


PRICE $5.00 DRAFT WITH ORDER 
FOR SALE BY 


“THE CANNER,” § Wabash Ave, Chicago |! l! STILES-MORSE COMPANY 
CHICAGO, ILL., 


EASTERN OFFICE: 
601-607 So. Caroline Street, Baltimore, Maryland. 


Patents a Trade-MarkS | |) cu. tes ecevuice cescrea os. 


, Modern, Up-to-Date, High Speed, Econom- 
Food and Drugs Act Opinions ical Plant for Packers Cans. 
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If you contemplate making improvements 
29 9 QO in your present equipment or erecting a new 


plant, be sure to get their proposition. 
JOSEPH M. BOWYER : 
Their “STEWART” Machinery which 


Ittorney at Law and 1110 F. STREET, W. W. produces cans without solder or flux on the 
Solicitor of Patents. WASHINGTON, 0. C. inside of the can, will interest you. 






































BOOKS YOU OUGHT to HAVE 








PROF. DUCKWALL’S New Book 


‘ : CanningandPreservin 
Course in Canning ie A g 


Z BACTERIOLOGIGAL TECHNIQUE 
Being a Thorough Exposition of Practi- 


cal Methods of Hermetically Sealing 478 Pages, 221 Illustrations. Beautifully Bound in Cloth 


Canned Goods, and Preserving Fruits 
and Vegetables. 


A Complete 














@A Practical and Scientific Text Book 
for Canners, Preservers, Manufacturers 
of Food Products, Superintendents and 


By an Expert Processor and Chemist , Processors. 

| @A manager who will master this text 
sb ghtptien : book will command double his present 

. salary and be worth it to his employers. 

This Work Written in Plain Language, Easily @ This is the text book now used in the 

Understood. With Its Aid All Processes Laboratory School. <A class has been 

Readily Mastered. organized. 


Price $5.00 Postage 29c 
PRICE $5.00 ads anki 


| Order througn THe Canwen CASH WITH ORDER “THE CANNER” ‘5 Wabash Ave., Chicago 
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FARNUM BROKERAGE CO. 


(INCORPORATED) 


Merchandise Brokers 


KANSAS CITY 
MO. 


We sell canned goods and everything. Have our 
own warehouse. New accounts solicited. Particular 
attention given to the introduction of new goods. 
Write to us. 

















NfONOKO BABBITT METAL! 


E 


Just a Few of Our 
Canners’ Specialties 


**Onoko” Babbitt Metal runs smooth 
and cool. It has firmness and lasting 
quality. 

“Red Raven” Sheet Packing resists the 
action of heat and retains a high degree 
of pliability in the hottest joints. 

** Ajax”” Rope—A keen sense of satis- 
faction comes with its use. For trans- 
mission or other purposes. 

“Bullock” Wire Cable is tempered by 
special process and drawn by the most 
skilled workmen. 

“Samson” Fire Hose — Standard with 
the Canning Factories. 


H.Channon Company. 
Chicago 






































FOR NEW SUBSCRIBER 


THE CANNER AND DRIED 
FRUIT PACKER PUB 
LISHING CO. 


5 Wabash Ave., - 








Chicago 





Please send us THE CANNER AND DRIED FRUIT 
Packer for ONE YEAR, for which we will 
remit Three Dollars (Foreign Subscriptions Five 
Dollars) within the next sixty days. 











GOOD BOOKS pi 
Canner’s Library 


Canning and Preserving, with Bacteriological 
Technique, by E. W. Duckwall, M.8.; 500 pages; 
$5.00. Postage, 29 cents. 

Silos, Ensilage and Silage. By Manly Miles, 
M.D., F.R.M.S. Illustrated. 100 pages. 5x7 in. 
Cloth. 50 cts. 

Asparagus. By F. M. Hexamer. Illustrated. 174 
pages, 5x7 in. Cloth. 50 cts. 

The Book of Corn. By Herbert Myrick, assisted 
by A. D. Shamel, E. A. Burnett, A. W. Fulton, B. W. 
Snow, and other specialists. Llustrated. Upwards 
of 500 pages, 5x7 in. Cloth. $1.50. 

Field Notes on Apple Culture. By Prof. L. H. 
Bailey, Jr. Illustrated. 90 pages, 5x7 in. Cloth. 
75 cts. 

Peach Culture. By J. Alexander Fulton. Illus 
trated. 204 pages, 5x7 in. Cloth. $1.00. 

Insects and Insecticides. By Clarence M. Weed. 
Illustrated. 334 pages, 5x7 in. Cloth. $1.50. 

Strawberry Culturist. By A. S. Fuller. Illus 
trated. 5x7 in. Cloth. 25 cts. 

Plums and Plum Culture. By Prof. F. A. Waugh. 
Illustrated. 391 pages, 5x7 in. Cloth. $1.50. 

Spraying Crops—Why, When and How. By Clar- 
ence M. Weed. Illustrated. 5x7 in. 15% pages 
Cloth. 50 cts. 


Order through the CANNER, 22 Readolph St, 
Chicago, CASH WITH ORDER. 
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ASSOCIATIONS 


The associations listed below include the principal organizations in the canning and allied industries in the 
United States. Communications should be addressed to the secretaries of the several organizations, 
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National Canners’ Association. 
CHAS. 8S. CRARY, President, L. A. SEARS, Vice-President, FRANK E. GORRELL, Seo’y and Treas., 
Hoopeston, Ill. Chillicothe, Ohio. Bel Air, Md. 


‘g gun ut, as Le gy Packers of from 1,000 to 5,000 00; ° 
Hp . cxoseding 200,000; $50 00 ’ cases, $5.00; 50,000 to 100,000, $10.00; 100,000 te 


@estern Packers’ Canned Goode’ Association. 


L. J. RISSER, President, W. R. ROACH, Vice-President, 
Onarga, Ill. Hart, Mich. 
per year. Active canners in Colorado, Indiana, Illinois, Iowa, Kentucky, Michi Mi: Missouri, Kansas braska, 
Utah and eet ae miss ane eligible for membership. F va oy er : Obie, 


Dues are graduated ac 
150,000, $15.00; 150,000 to 200 


_—_— 








Southern Canners’ Association. 
B. A. CRADDOCK, President, J. C. SAUNDERS, JR., Vice-President, FESTUS RHODES, Seo’y and Treas., 
Humboldt, Tenn. Lebanon, Tenn. Whiteville, 





Indiana Canners’ Association. 
C. W. McREYNOLDS, President, CHAS. ai Vice-President, F. JOS, SCHULER, Sec’y and Treas., 
Kokomo. Crothersville. 


Initiation fee, $21 50, Annual dues, $5.00. 


Ohio Canners’ Association. 
J. C. WARVEL, President, WM. T. BELL, Vice-President, JAS. STOOPS, Sec’y and Treas., 
Wauseon. Circleville. Waynesville, 


Tri-State Packers’ Association. 
W. 0, HOFFECKER, President, Smyrna, Del. E. GREENABAUM, Vice-President, Seaford, Del. ROBT. S. FOGG, Vice-President, Salem, N. J. 
CHAS. T. WRIGHTSON, Vice-President, Easton, Md. C. M. DASHIELL, Secretary and Treasurer, Princess Anne, Md, 
Any person or ny Sow the he Focking $i canned goods in the States of New Jersey, Delaware and Maryland and the Eastern shore of 


Virginia may become a 
Guif Coast Camners’ Hssociation. 
CHARLES H. TORSCH, President, Bay St. Louis, Miss. W. EK. M. DUKATE, Vice-Pres., Biloxi, Miss. 
I, HEIDENHEIM, Sec’y-Treas., Biloxi, Miss. 
Oanners and packers in the gulf coast states are eligible to membership. 


Canners’ League of California. 














L. F. GRAHAM, President, San Jose. F. F. STETSON, Vice-President, Los Angeles. ISIDOR JACOBS, Vice-President, San Francisoe. 
HOWARD C. ROWLEY, Secretary, San Francisco, JAY DEMING, Treasurer, San Francisco. 





New York State Canned Goods Packers’ Association. 
JAMES P. OLNEY, President, E. 8. THORNE, Vice-President, A. R. HATFIELD, Secretary, M. N. WENTWORTH, Treasurer, 
Rome, N. Y. Geneva, N. Y. Utica, N. Y. Rome, N. Y. 
Any person, firm or corporation engaged in the canning business in New York State is eligible to membership. Dues: $5 a year. 


Iowa Canners’ Association. 
JACOB WACKENBARTH, President, A. T. BIRCHARD, Vice-President, E. W. VIRDEN, Sec’y and Treas., 
Independence. Marshalltown. Cedar Rapids, 
Persons or firms engaged in the manufacture of canned fruits or vegetables are eligible. Annual dues: $65. 


Minnesota Canners’ Association. ~ 


M. H. HEGERLE, President, H. C. BULL, Vice-President, H, E. VAUX, Sec’y and Treas., 
St. Bonifacius, Cokato. Faribault. 
in Mi ta are eligible. Annual dues: $5. 


Missouri Valley Canners’ Association. 


R. GILLETTE, President, Marionville. L. -1. moons, Sec’y and Treas., Oregon. 
Persons and hoes engaged in the canning business in Missouri are eligible to membe 


Wisconsin Canners’ Association. 


M. 8. BAILEY, President, WM. LARSEN, Vice-President, w. Cc. ae 2 Treasurer, H. W. LANDRETH, Secretary, 
Chippew: a Falls, Green Bay. Columbus. Oconto. 
Those enolked , * the canning business in Wisconsin are eligible to membership. 


Michigan Canners’ Hssociation. 
W. 8. THOMAS, President, R. ROACH, Vice-President, FRANK GERBER, Treasurer, 
Grand Rapids, Mich, Hart, Mich. Fremont, Mich, 


Canning Machinery and Supplies Association. 
Ez. M. tame, ~ og arora oO Ts tae, + ~ heaped THOS. ee GEO, Wy — Yoo Pencitent, 
National Canned Goods and Dried fruit Brokers’ Association. 


WALTER A. FROST, President, J. L. FLANNERY, JR., Secretary, H. C, GILBERT, Treasurer, 
Chicago, Tl. Chicago, Ill. 8t. Louis, Mo, 





























National food Manufacturers’ Association. 


LOUIS H. HIRSCH, President, W. H. WILLIAMS, First Vice-President, T. J. RIORDAN, Second Vice-President, 
Lousiville, Detroit, Mich, New York, 
FRANK R. MEYER, Thir "Vice-Bresident, a oe H. RITTER, Treasurer, E, ©. JOHNSON, Secretary, 
St. Louis : $20 per year, Philadelphia. Boston. 




















| Wheeling Cans and 
Solderflemmed Caps 5 


If you are going to pack Hominy, Kraut, Beans 

or other Winter Goods, better let us send you 

a sample car of our “ Special”? Strong Cans 
made from selected heavy Tin Plate. 





Our Solder Hemmed Caps, which we are now 

prepared to furnish with all cans are the best in 

the market. The Solder is in the right ee ane 
s Plenty of it. 











WHEELING CAN COMPANY 


WHEELING, W. VA. 
OLIVER J. JOHNSON, President = 


a 


WILLIAM DUGDALE, Sales Agent for Indiana and Kentucky, 301 Majestic Bidg., Indianapolis, ! d. 





a 














